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New  research  indicates  that  some  vitamins  may  have  a  role  beyond  preventing  the 
traditional  problems  associated  with  deficiency.  /  \ 
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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 
They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%f  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


chlorhexidine  gluconate 


No  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 
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CORSODYLDENTALGEL 


PRODUCT  INFORMATION  Consult  Dota  Sheet  before  prescribing.  USE  Inhibition  of  plaque;  treatment  and  prevention  of 
gingivitis,  maintenance  of  oral  hygiene  Mouthwash  ana  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival  « 
healing  following  surgery  and  the  management  of  aphthous  ulceration  ond  oral  candidiasis    PRESENTATION  Spray  and  Mint 
Mouthwash:  A  clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate    Mouthwash::   A  clear  pink  solution 
containing  0.2%  w/v  chlorhexidine  gluconate.  Dental  Gel:  A  clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate. 
DOSAGE  AND  ADMINISTRATION  Spray:  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  daily 
Mouthwash  and  Mint  Mouthwash,  Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  daily.  Prior  to  dental  surgery,  rinse  mouth  with 
10ml  for  one  minute.  Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily.  CONTRAINDICATIONS 
Previous  hypersensitivity  reaction  to  chlorhexidine  Such  reactions  are,  however,  extremely  rare   PRECAUTIONS  For  oral  use  only,  keep  out 
of  eyes  and  ears  SIDE  EFFECTS  Occasional  irritative  skin  reactions.  Generalised  allergic  reactions  to  chlorhexidine  have  also  been  reported  but 
are  extremely  rare    Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappears  after 
discontinuation  of  treatment  Staining  can  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polishing 
for  complete  removal  Stained  anterior  tooth-coloured  restorations  which  are  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement 
Transient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation  Very  occasional  parotid  swelling    PRODUCT  LICENCE  NUMBER  AND  BASIC 
'Corsodyl' Spray  (0029/0230)  60  ml  (OP)  £2  80  'Corsodyl' Mouthwash  (0029/0124)  300  ml  (OP)  £1.25  'Corsodyl' Mint  Mouthwash  (0029/0201)  300  ml  (OP)  £1 .25 
Gel  (0029/0080)  50g  (OP)  £0  83  'Corsodyl' is  a  trademark.  Legal  Category  P  Date  of  last  revision  March  1993. 
"Source  Milpro  Independent  Research,  1 992    tCorsodyl  Dental  Gel  contains  1  %  w/w  chlorhexidine  gluconate 
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a  leading  authority  on  oral  hygiene. 
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The  Government  is  certainly  handing  out  the  kind  of 
medicine  it  knows  best  this  week!  Pharmaceutical 
manufacturers  heard  on  Wednesday  that  they  face  a  2.5  per 
cent  cut  over  three  years  in  the  prices  of  drugs  supplied  to 
the  NHS  under  the  terms  of  a  renegotiated  Pharmaceutical 
Price  Regulation  Scheme  (p276)  —  and  this  is  on  top  of  any 
price  adjustments  that  may  come  about  through  the 
Selected  List.  Meanwhile  pharmacy  contractors  are  faced 
with  their  very  own  DoH  formulation,  also  with  a  "like  it  or 
lump  it"  flavour. 

There  is  no  doubt  that  the  DoH  has  taken  the  political 
initiative  in  the  latest  round  of  this  year's  remuneration 
negotiations  (see  p244).  In  sending  out  details  of  its  offer  to 
FHSA  managers,  and  setting  out  exactly  what  role  it  wishes 
FHSAs  to  play  from  1995,  the  Department  has  committed 
itself  to  a  course  of  action  which  it  will  pursue  with  or 
without  PSNC's  support.  The  decision  to  allow  FHSAs  to 
purchase  pharmaceutical  services  from  local  contractors 
according  to  local  need  is  entirely  consistent  with  the  new 
NHS  purchaser/provider  ethos.  However,  although  it  places 
a  negotiating  burden  on  local  pharmaceutical  committees,  it 
j  should  not  be  a  surprise  to  them.  Back  in  early  May  FHSA 
j  administration  of  local  pharmacy  services  —  so  as  to  match 
them  more  closely  to  local  needs  —  was  heralded  by  under- 
secretary Melvyn  Jeremiah  in  a  C&D  interview  (May  1,  p804) 
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Contractors  should  be  thankful  that  at  last  they  have  been 
given  a  long-term  blueprint  to  work  to.  The  DoH  has  come 
clean  on  where  it  wants  pharmaceutical  services  to  be  some 
three  years  hence,  and  not  before  time.  Ken  Sims  this  week 
alludes  to  the  uncertainty  he  found  among  pharmacists 
when  doing  the  rounds  as  an  election  agent  (p267).  Now  at 
least  some  of  that  fear  of  the  unknown  might  be  dispelled. 

PSNC  is  right,  though,  to  seek  clarification  on  what  is  a 
radical  change  in  the  remuneration  structure,  although  one 
presaged  to  some  extent  by  the  proposed  settlement 
engineered  by  the  Scottish  Pharmaceutical  General  Council. 
There  are  a  number  of  obvious  questions.  Will  the  local 
pharmaceutical  budget  be  ring-fenced?  Since  no  extra 
money  is  to  be  made  available  to  FHSAs  for  the 
administrative  work,  are  contractors  going  to  have  to  pay  to 
be  paid?  How  does  the  DoH  intend  to  minimise  the 
inconsistencies  in  the  services  which  will  come  from  dozens 
of  individual  local  agreements.  It  cannot  be  in  the  interests  of 
pharmacists  or  patients  to  see  the  standards  and  types  of 
service  varying  wildly  from  one  area  to  the  next. 

But  it  is  the  proposal  to  cut  the  Essential  Small  Pharmacy 
Scheme  distance  criteria  from  the  present  2km  to  1km  that 
is  likely  to  prove  the  most  contentious,  since  this  provides  an 
ingenious  means  of  circumventing,  in  part,  the  existing 
control  of  entry  regulations.  This  will  need  detailed  scrutiny. 
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DoH  tables  lower  threshold 
for  professional  allowance 


A  revised  pay  offer  for  1993-94 
has  been  tabled  by  the 
Department  of  Health  with  a 
lower  prescription  threshold 
for  the  introduction  of  the 
professional  allowance. 

The  Department  also  proposes 
to  change  the  criteria  for  the 
Essential  Small  Pharmacy 
Scheme.  Any  pharmacy  which 
otherwise  qualifies  and  is  more 
than  1km  from  its  nearest 
neighbour  may  be  eligible. 

But  the  Department  makes  it 
clear  that  this  year  is  seen  as  a 
transitional   period  before  the 


introduction  in  1995  of  a  single 
fee  and  a  professional  allowance 
negotiated  locally  with  FHSAs. 

For  pharmacies  dispensing 
1,000  to  1,500  prescriptions  a 
month,  it  is  proposed  that  there 
should  be  a  graduated  allowance 
in  1993-94  from  £250  at  1,000 
items  a  month  to  £500  at  1,500. 

There  would  be  no  conditions 
attached  to  the  graduated 
payment.  Pharmacies  receiving 
the  full  interim  allowance  of £500 
a  month  would  be  expected  to 
produce  a  practice  leaflet  and 
display      health  promotion 


material.  The  DoH  would  also 
expect  them,  "in  line  with  good 
practice  ...  to  offer  advice  and 
counselling  as  part  of  the 
dispensing  of  a  prescription". 

The  DoH  confirms  that  the 
increase  in  the  global  sum  has 
been  pegged  at  1.5  per  cent  to 
give  £640.6  million  for  this  year. 

"Ministers  have  considered 
representations  that  this  increase 
should  be  larger,  to  take  account 
of  increases  in  expenses  and  the 
volume  of  prescriptions,  but  they 
are  not  persuaded,"  under-sec- 
retary  Melvvn  Jeremiah  has  told 


Professional  allowance  to  be  settled 
at  FHSA  level  from  1995 


From  April  1995  the  phar- 
macists' professional  allowance 
will  be  settled  at  family  health 
services  authority  level  to  fit  local 
circumstances,  according  to  a 
circular  sent  to  FHSA  general 
managers  last  week  by  Department 
of  Health  assistant  secretary 
Stephen  Alcock. 

The  DoH  will  be  reviewing  the 
application  of  existing  phar- 
maceutical regulations.  in 
particular  the  control  of  entry 
regulations,  to  identify  ways  of 
simplifying  procedures  to  release 
FHSA  staff  time  for  these  wider 
tasks,  he  says. 

The  move  is  intended  to  give 
FHSAs  a  greater  say  in  the 
provision  of  pharmacy  services. 
Some  20  per  cent  of  the  global 
sum  will  be  distributed  in  this 
way,  which  in  two  year's  time  is 
likely  to  amount  to  £15,000- 
£20,000  for  eligible  pharmacies. 
The  proposed  global  sum  for  this 
year  is  £640.6  million. 

"The  plan  to  introduce  local 


budgets  in  1995-96  requires  the 
development  of  FHSAs'  ability  to 
act  as  purchasers  of  pharmacy 
services,"  says  Mr  Alcock.  "All  the 
FHSAs  to  whom  we  have  spoken 
have  pressed  for  a  greater  role  in 
this  respect,  but  PSNC  do  not 
believe  all  FHSAs  are  capable  of 
carrying  it  out. 

"During  the  next  12  months, 
we  shall  want  to  work  closely  with 
FHSAs  and  RHAs  to  clarify 
exactly  what  will  be  within  the 
scope  of  local  purchasing,  and 
draw  up  guidelines  which  all 
FHSAs  can  use  as  the  framework 
for  their  local  discussions." 

Mr  Alcock  acknowledges  there 
is  already  "a  good  deal  of  useful 
work  taking  place  at  local  level", 
but  admits  that  the  DoH  has  no 
mechanism  for  finding  out  about 
developments. 

FHSAs  are  asked  to  let  it  know 
about  projects  in  which  they  are 
involved  so  that  "we  may  take 
them  into  account  in  developing 
our  thinking". 


The  types  of  intiatives  Mr 
Alcock  has  in  mind  are  those  that 
involve  pharmacists  working 
with  local  CPs,  domiciliary 
visiting  or  as  part  of  a  wider 
I  iealth  pi  omi  >l  ion  pr<  pjei  I . 

"We  are  presently  discussing 
with  the  profession  proposals  to 
take  forward  work  on  repeat 
dispensing,"  Fl  ISA  managers  are 
told. 

The  sting  in  the  tail  for  FHSAs 
is  that  with  the  "intense 
pressure"  that  exists  on  DoH 
funding,  Mr  Alcock  "cannot  hold 
out  hope  that  there  will  be  extra 
money  available  for  administrative 
spending  in  connection  with  this 
work". 

FHSAs  which  have  any  com- 
ments or  information  about  local 
projects  are  asked  to  contact 
Helen  Robinson  (tel:  071-210 
5671)  or  Robert  Darracott  (tel: 
071-210  5747),  or  write  to  Helen 
Robinson  at:  P2A,  Room  140, 
Richmond  House,  79  Whitehall, 
London  SW1  2NS. 
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PSNC  chairman  David  Sharpe. 

The  DoH  proposes  to  narrow 
the  gap  between  higher  and  lower 
dispensing  fees.  If  the  implemen- 
tation date  were  September  1 
(which  PSNC  says  is  unrealistic), 
the  fees  proposed  are  138p  per 
item  for  the  first  1,700  scripts  and 
97.5p  for  the  remainder. 

The  DoH  is  not  prepared  to 
retain  an  on-cost  of  2.5  per  cent 
for  expensive  scripts,  as  sugges- 
ted by  PSNC,  nor  are  ministers 
persuaded  that  the  costs  to  con- 1 
tractors  should  be  recognised  by 
a  larger  allowance.  Instead  the 
DoH  proposes  to  introduce  an 
expensive  prescription  fee  equiv-  J 
alent  to  1  per  cent  of  ingredient 
cost  where  this  over  £100. 

There    is   a   major  change 
proposed  to  the  Essential  Small  | 
Pharmacy  Scheme.  Ministers  feel  [ 
the  discretional  application  of  the 
ESP  scheme  to  pharmacies  less 
than  2km  from  the  next,  as  j 
suggested  in  the  RPSGB  Working 
Group  on  access,  is  "too  timid". 

It  is  proposed  that,  from  the 
effective  date  of  this  year's 
settlement,  any  pharmacy  which 
otherwise  qualifies  for  the  ESPS 
may  be  included  if  it  is  more  than 
lkm  from  the  nearest  NHS  phar- 
macy. Further  improvements  to 
the  scheme  may  be  discussed  in 
parallel  with  the  settlement  for 
1994-95,  says  the  DoH. 


PSNC  wants 
more  details 
on  offer 

Monday's  plenary  meeting  with 
the  Department  of  Health  was 
cancelled  at  the  last  minute  by 
the  Pharmaceutical  Services 
Negotiating  Committee. 

"There  are  many  fundamental 
points  of  principle  upon  which 
clarification  must  be  sought 
before  negotiations  can  take 
place,"  according  to  secretary 
Steve  Axon. 

A  letter  setting  out  exactly 
what  PSNC  wants  clarifying  was 
sent  to  the  DoH  this  week,  but 
details  have  not  been  made 
public. 

"There  is  a  lot  of  broad  wording 
and  PSNC  wants  to  know  in  more 
detail  what  the  DoH  views  are  on 
various  matters,"  says  Mr  Axon. 

A  special  meeting  of  PSNC  has 
been  scheduled  for  September  1 
and  it  is  hoped  a  response  from 
the  DoH  will  be  available  by  then. 

Obvious  concerns  that  PSNC 
will  want  to  address  are  the 
consequences  of  the  changes  to 
the  Essential  Small  Pharmacies 
Scheme,  how  the  administration 
of  the  professional  allowance  will 
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Second  LPC  writes  to  CCA 


A  second  local  pharmaceutical 
committee  has  written  to  the 
Company  Chemists'  Association 
deploring  the  "unilateral  threat 
that  Boots'  recent  high  profile 
campaigns  pose". 

St  Helens  and  Knowsley  LPC 
say  they  support  that  action  taken 
by  the  Isle  of  Wight  LPC  (C&D 
June  5  pl014)  in  wishing  to 
exclude  any  Boots  employee  from 
representing  pharmacy  locally. 

However,  as  secretary  Paul 
Clark  points  out  in  his  letter,  St 
Helens  and  Knowsley  LPC  are 


stopping  short  of  taking  any 
action  other  than  the  letter  for 
the  time  being:  "We  would  like 
you  hi  he  under  no  doubt  that  we 
may  take  more  decisive  act  ion  in 
the  future." 

Mr  Clark  finishes  by  assuring 
the  CCA  that  the  letter  does  not 
reflect  a  lack  of  confidence  or  a 
personal  attack  on  any  member  of 
their  Committee. 
•  Wally  Dove,  chairman  of  IoW 
LPC,  has  received  a  reply  to 
his  letter  asking  the  CCA  to 
replace   its   nominee   with  an 


employee  who  is  not  from  Boots. 

In  the  reply,  CCA  secretary 
Michael  Oliver  notes  Mr  Dove's 
concerns  but  points  out  that  the 
CCA  has  a  procedure  lor  selecting 
nominees  and  sees  no  reason  to 
change  this  particularly  as  the 
LPC  has  no  quarrel  with  the 
nominee  other  than  the  fact  that 
their  views  differ  from  those  of 
his  employer. 

However,  Mr  Dove,  who  des- 
cribes himself  as  "unbowed  and 
unabashed",  says  the  fight  will  go 
on. 


Repeat  dispensing  urged 
by  NAO  report 


The  implementation  of  repeat 
dispensing  and  the  involvement 
community  pharmacists  as  a 
means  of  promoting  the  effective 
use  of  repeat  prescribing  are  two 
of  the  main  recommendations  of 
the  latest  report  from  the 
National  Audit  Office. 

The  report,  which  looks  at 
repeat  prescribing  by  general 
medical  practitioners  in  England, 
recognises  the  benefits  to 
patients  arising  from  properly 
monitored  repeat  prescribing. 

Its  recommendations  are  split 
into  four  sections,  for  action  by 
the  Department  of  Health,  the 
NHS  Management  Executive,  fa- 
mily health  services  authorities 
and  CPs. 


be  dealt  with  by  FHSAs,  and  how 
any  inconsistencies  which  may 
arise  at  local  level  can  be 
minimised. 

•  Hemant  Patel,  chairman  of  the 
Pharmacy  Support  Group, 
welcomed  the  news  that  PSNC  is 
to  seek  further  clarification  on 
the  Department's  latest  offer.  He 
did  not  like  the  tone  of  their 
letter,  he  told  C&D. 

"1  think  the  whole  profession 
would  be  delighted  if  PSNC  threw 
the  letter  back  in  their  faces  and 
came  up  with  counter-proposals," 
he  said. 

Mr  Patel  said  he  was  partic- 
ularly concerned  that  the 
Government  was  using  very 
general  terms  to  describe  its 
broad  policy  objectives  but  had 
not  defined  what  these  would 
mean  in  practice. 

PSG  also  supported  PSNC's 
stance  on  the  undesirability  of 
having  any  professional  allow- 
ance administered  by  FHSAs. 

With  the  extra  time  before  the 
next  PSNC  meeting  on  September 
1  and  the  approaching  party 
conferences,  Mr  Patel  said  the 
time  was  now  right  to  step  up  the 
pressure  on  the  Government  and 
to  renew  the  publicity  campaign 
about  the  threat  to  small 
pharmacies. 


On  the  question  of  repeat 
dispensing,  the  NAO  found  that 
there  was  significant  support  for 
such  a  scheme  in  most  of  the 
FHSAs  visited  during  the  report's 
compilation.  Repeat  dispensing 
was  considered  to  be  a  convenient 
service  to  patients  and  able  to 
lead  to  reduced  drug  wastage. 

"The  Department  of  Health 
should  aim  to  take  a  decision  as 
soon  as  possible  on  the  costs  and 
benefits  of  repeat  dispensing,  as 
recommended  by  the  1992  Joint 
Working  Party  of  the  DoH  and  the 
pharmaceutical  profession,"  the 
NAO  report  concludes. 

There  are  also  calls  for  the 
DoH  to  consider  the  value  and 
practicality  of  providing  regular 
information  on  repeat  pres- 
cribing through  the  PACT  system. 

The  report  also  urges  FHSAs  to 
involve  community  pharmacists 
as  a  means  of  promoting  the 
effective  use  of  repeat  pres- 
cribing. Medical  and  pharma- 
ceutical advisers  in  34  out  of 
the  90  FHSAs  had  carried  out,  or 
proposed  to  carry  out,  examin- 
ations of  repeat  prescribing. 

"Advisers  recognised  the  value 
of  involving  community  phar- 
macists in  a  primary  care  team,  as 
a  means  of  promoting  the  effective 
use  of  repeat  prescribing,"  the 
report  says.  "They  considered 
that  community  pharmacists 
could  provide  valuable  information 
on  prescribing  patterns  and 
support  to  GPs." 

Pharmacists  educating  patients 
on  compliance,  their  involve- 
ment in  DUMP  campaigns  and 
the  potential  usefulness  of  phar- 
macy-held medication  records 
was  also  noted. 

About  400  million  scripts  were 
issued  in  England  in  1992-93  at  a 
cost  of  some  £6.2  billion,  the 
report  said. 

"The  DoH  do  not  know  the 
number  and  cost  of  repeat  pres- 
criptions but  recent  research 
indicates  that  the  majority, 
perhaps  two-thirds,  of  items  are 
prescribed  on  a  repeat  basis." 

The  Society's  secretary  and 


registrar  John  Ferguson  pointed 
out  that  patients  are  often 
prescribed  medication  lor  a  long 
period  hut,  tor  good  clinical 
reasons,  are  changed  to  a 
different  medication  before  they 
have  taken  all  the  original 
prescription.  The  excess  then  had 
to  be  thrown  away. 

"Introducing  an  instalment 
system  administered  by  phar- 
macists would  eliminate  much  of 
this  waste  and  would  mean  that 
patients  would  benefit  from  more 
regular  contact  with  a  health 
professional,"  he  said. 

"Patients  on  long-term 
medication  would  then  be  able  to 
highlight  any  difficulties  with 
their  medication  and  seek  advice. 
The  pharmacist  would  be  able  to 
reassure  or  suggest  contact  be 
made  with  the  prescribes 

"This  would  lead  to  better 
patient  care  accompanied  by 
cost-effective  prescribing." 

Appearing  on  Wednesday's 
Jimmy  Young  Show  on  Radio  2, 
Mr  Ferguson  said  that  savings  on 
drug  wastage  would  more  than 
cover  any  additional  dispensing 
costs. 

"We're  asking  the  Government 
to  set  up  pilot  schemes  which  we 
believe  would  demonstrate  im- 
proved service  and  cost  savings." 
he  said.  "What  more  could  the 
Government  want ' 


Seven-digit 
PIP  code 
goes  live 

New-prefix  seven-digit  PIP 
codes  will  start  to  be  issued  with 
effect  from  the  August  21  Price 
List  Supplement. 

The  first  codes  will  being 
with  the  number  2,  the  1  series 
currently  being  reserved  for 
products  appearing  in  the  C&D 
Generics  Supplement.  Series 
beginning  9  are  reserved  for 
pharmacy  retailer  use,  and  7 
and  8  series  for  wholesalers. 

Seven-digit  codes  were  first 
announced  in  1991,  when  the 
PIP  Code  Panel  advising  the 
National  Pharmaceutical  Asso- 
ciation agreed  that  coverage 
should  be  expanded  to  provide  a 
comprehensive  coding  system 
for  pharmacy. 

Since  then,  the  C&D  Price 
List  has  been  able  to  re  code 
cosmetics  colours,  expand 
ostomy  coverage  and  add 
seasonal  lines  such  as 
sunglasses,  as  well  as  coding 
generics  by  manufacturer. 

Most  Epos  and  other 
pharmacy  computer  systems 
are  already  equipped  to  handle 
seven-digit  codes. 


Payment  for 
prereg 
trainees 

The  Royal  Pharmaceutical 
Society's  Council  decided  last 
week  to  confirm  its  policy  that  all 
preregistration  trainees  should 
receive  a  total  remuneration 
package  equivalent  to  that  paid  by 
the  major  employers. 

Concern  has  been  expressed 
about  the  growing  practice  of 
graduates  offering  to  work 
unpaid  to  obtain  preregistration 
training  places. 

Council  decided  to  reaffirm  its 
policy  because  tutors  might  be 
under  pressure  from  employers 
to  take  "free"  preregistration 
trainees. 


More  urban  areas  in  Cornwall 


Parts  of  Cornwall  have  been 
changed  from  rural  to  urban 
areas,  which  means  that  over 
2.000  patients  could  he 
transferred  from  doctor  dispen- 
sing to  pharmacist  dispensing. 

But  the  Local  Medical 
Committee  has  already  lodged  an 
appeal  against  Cornwall  Family 
Health  Services  Authority's 
decision. 

The  final  outcome  will  not  be 
known  for  at  least  six  months,  a 
spokesman  for  the  FHSA  said  this 
week. 

Previouslv    the     towns  of 
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Camborne  and  Redruth  were 
classified  as  urban  and  the 
surrounding  areas  as  rural.  But 
the  Local  Pharmaceutical  Com- 
mittee made  a  successful  bid  for 
more  of  the  outlying  villages  to 
be  regarded  as  urban. 

The  FHSA  has  considered  an 
application  for  a  pharmacy  to 
open  in  Pool,  Redruth,  but  was 
unable  to  reveal  this  week  what 
decision  was  made. 

At  the  time  of  the  application, 
Pool  was  a  rural  area  but  this  has 
now  been  complicated  by  its 
change  to  an  urban  area. 
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Tesco  petition  Boots-style 


Tesco  are  handing  out  a  leaflet  to 
drum  up  public  support  for  an 
NHS  contract  at  their  Dunstable 
store,  almost  identical  to  the  one 
used  by  Boots  in  Dorset  (C&D 
August  7,  p200). 

Luton-based  LPC  Pharmaceut- 
icals have  twice  applied  for  a 
contract  in  Tesco's  Skimpot  Road 
store.  Both  applications  have 
been  turned  down  by  the  Bed- 
fordshire Family  Health  Services 
Authority.  LPC  Pharmaceuticals 
are  appealing  against  the 
decision. 

In  the  interim,  Tesco  have 
opened  a  non-dispensing  phar- 
macy within  the  store.  A  full  page 
advertisement  has  appeared  in 
the  local  Press  stating  that  an 
NHS  contract  has  been  applied 


for.  Customers  are  asked  to  sign  a 
leaflet  a  the  tear-off  slip  saying: 
"1  consider  the  current  number 
of  pharmacies  and  their  location 
insufficient  for  my  needs." 

Originally  this  leaflet  was  on 
display  at  the  promotions 
counter  where  customers  spend- 
ing more  than  a  set  amount  of 
money  could  claim  a  free  bottle  of 
wine.  The  leaflet  is  now  only 
available  from  the  pharmacy. 

Manjula  Patel  owns  Halfway 
Chemists,  half  a  mile  from  the 
Tesco  store.  She  says  that 
previous  applications  by  LPC 
Pharmaceuticals  have  not  had 
the  support  of  local  GPs.  They 
believe  there  is  no  need  for 
another  pharmacy. 

"We  are  in  an  isolated  area 


with  a  large  roundabout 
surrounded  by  dual  carriageways. 
Getting  to  Tesco  is  very  difficult 
tor  the  elderly  and  disabled,"  she 
says. 

Secretary  of  the  Local  Pharma- 
ceutical Committee,  Robert 
King,  has  written  to  the  Appeals 
Unit  in  Harrogate  informing 
them  that  there  is  adequate 
pharmacy  coverage  in  the  area. 

Mike  Rudin,  pharmacy  con- 
troller for  Tesco,  says:  "The 
Dunstable  store  is  major  in  terms 
of  customer  flow.  Those  customers 
deserve  access  to  pharmacy 
services." 

Tesco  admit  they  have  sent  the 
petition,  with  1,415  signatures 
collected  in  two  weeks,  to  the 
Appeals  Unit. 


'Less  reliable'  condoms  revealed 


by  Which? tests 


Condom  users  may  not  be 
practising  sex  as  safely  as  they 
thought  because  of  faults  in  their 
chosen  prophylactic,  according 
to  a  survey  by  the  Consumers' 
Association,  reported  in  the 
magazine  Which?  Way  to  Health. 

Nine  brands  failed  when 
17,0(10  condoms  from  34  brands 
were  tested  by  the  CA.  Three  of 
these  nine  —  Durex  Gold,  Mates 
Natural  and  Gold  Knight  Extra 
Safe  carried  the  British 
Standards  Kitemark  on  the  box. 

The  survey  carried  out  three 
tests  —  an  airburst  test,  a  test  for 
holes  and  an  elasticity  test  - 
from  a  draft  European  Standard 
due  to  replace  the  British  one 
later  this  year.  The  British 
Standard  does  not  include  an 
airburst  test. 

Most  of  the  34  brands  on  test 


did  well,  according  to  WWTH, 
particularly  the  biggest  selling 
brands:  "Poor  quality  condoms  are 
thankfully  few  and  far  between." 
Among  the  failures  were: 

•  Gold  Knight  Extra  Shield:  one 
in  20  condoms  had  a  hole  in  it. 
The  brand  also  failed  the  airburst 
test. 

•  Aegis  Ribbed  and  Aegis 
Rugged:  one  in  every  six  samples 
failed  an  airburst  test. 

•  Durex  Gold,  Mates  Natural, 
Red  Stripe,  Rubbers  (flavoured), 
Skin  Less  Skin  and  Streetwise 
(coloured  and  flavoured):  failed 
an  airburst  test. 

•  Rubbers  (flavoured):  failed  the 
test  for  holes. 

The  researchers  say  they  also 
found  that  more  than  half  the 
Kitemarked  packets  of  Gold 
Knight  Extra  Shield  contained 


RDC  offers 
village 

In  response  to  mounting 
pressure  facing  village  shops,  the 
Rural  Development  Commission 
has  announced  additional  measures 
to  help  village  shopkeepers  and 
rural  communities  safeguard 
their  local  services. 

The  Commission  is  earmark- 
ing an  additional  £50,000  in  a  full 
year  to  expand  its  retail  advisory 
service.  This  provides  on-the- 
premises  business,  marketing 
and  retail  advice  for  village 
shopkeepers,  mainly  through 
retail  consultants. 

On  the  training  front,  the 
Commission  is  continuing  its 
support  for  "Buying  a  Village 
Shop"  courses,  and  there  is  a  new 
training  package  "The  Business 
of  Your  Dreams",  developed 
jointly  with  the  Co-operative 
College,  which  shopkeepers  can 
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support  to 
shops 

use  to  study  in  their  own  time. 

Lord  Shuttleworth,  chairman 
of  the  Commission,  said  that 
these  measures  would  only  help  if 
at  the  same  time  the  Government 
provides  a  policy  framework 
which  is  helpful  to  the  successful 
operation  of  essential  village 
services  such  as  shops  and  post 
offices. 

"Too  often  in  recent  years  they 
have  been  put  under  pressure  by 
Government  policies  which  have 
been  framed  with  insufficient 
regard  to  village  circumstances," 
he  said. 

He  highlighted  recent  alarm 
about  the  future  of  rural  post 
offices,  and  said  there  had  also 
been  concern  about  the  possible 
effects  of  proposed  changes  in 
NHS  remuneration  on  rural 
pharmacies. 


condoms  made  in  a  factory  which 
did  not  have  a  Kitemark  licence. 

Healthline  Products,  who 
manufacture  Gold  Knight,  said 
they  were  "surprised  and 
disturbed"  by  the  report. 

"We  invited  the  Consumers' 
Assoi  iation  to  at  knowledge  the 
possibility  of  doubt  about  some  of 
their  test  results,  but  they  have 
refused  to  temper  their  report  in 
any  way,"  it  says.  "We  believe  that 
we  have  taken  sufficient  precau- 
tions to  ensure  the  safety  of  our 
products." 

On  the  question  of  non-Kite- 
marked  condoms  in  Kitemarked 
boxes,  Healthline  said  that  a 
supervisor  had  authorised  the 
packing  of  some  export  stock  into 
spare  packages  bearing  the 
Kitemark. 

The  CA  has  asked  the  Gov- 
ernment for  compulsory  routine 
inspection  of  all  manufacturers 
or  suppliers  for  condoms  in  the 
UK  to  ensure  that  condoms  are 
regularly  tested  to  at  least  the 
draft  European  Standards. 


Zovirax  Order 

An  Order  has  now  been 
published  allowing  a  special 
version  of  Zovirax  cream  for 
cold  sores  to  be  available 
without  prescription  from 
August  23.  The  Medicines 
(Products  Other  than 
Veterinary  Drugs) 
(Prescription  Only) 
Amendment  Order  1993  (SI 
No  1890;  HMSO,  £1.55)  also 
reclassifies  topical  ketoprofen 
2.5  per  cent  as  a  pharmacy 
medicine  for  the  treatment  of 
rheumatic  and  muscular  pain 
in  adults  and  children  over  12. 
The  products  must  be  for  a 
maximum  of  seven  days  in  a 
pack  size  up  to  30g. 
Terfenadine,  loratidine, 
cetirizine  and  acrivastine 
become  POM  unless  in  packs 
of  up  to  ten  days'  supply. 

Scabies 

In  last  week's  parasites 
feature  (C&D  August  7,  p221),  | 
we  stated  that  malathion  is  J 
not  recommended  for 
children  under  the  age  of  six. 
This  should  read  six  months, 
except  under  medical 
supervision. 

Needle  exchange 

Five  pharmacies  are  taking 
part  in  a  needle  and  syringe 
exchange  scheme  set  up  in 
the  Tunbridge  Wells  Health  j 
Authority  district  —  two  in 
Tunbridge  Wells,  two  in 
Tonbridge  and  one  in 
Riverhead,  near  Sevenoaks. 


Fluoride  letter 

Warner  Lambert  have  written  j 
to  9,000  pharmacies  in 
response  to  a  recent  BBC2 
programme  Nature,  which 
criticised  mass-medication  by 
fluoride  in  the  water  supply. 
The  company  says  their 
product  range  offers  a  choice 
of  fluoride  and  non-fluoride 
containing  products. 

Boots  aid 

Boots  are  sponsoring  an 
emergency  first  aid  For 
children  information  pack  to 
support  a  new  BBC  series.  The 
pack  has  been  produced  by  St 
John  Ambulance  and  is 
available  free  from:  BSS,  PO 
Box  7,  London  W3  6XJ. 


agency 


DoH  to  get  fourth  Next 
Steps 

The  Department  of  Health's 
Medical  Devices  Directorate  is 
to  become  an  agency  at  the 
beginning  of  the  next  financial 
year  under  the  Next  Steps 
initiative. 

The  Directorate  is  responsible 
for  controlling,  monitoring  and 
evaluating  medical  devices  for 
sale  or  use  in  the  United  King- 
dom. It  has  an  annual  budget  of 
around  £11  million  and  employs 
170  staff. 

Announcing  the  decision, 
Parliamentary  Secretary  for 
Health  Tom  Sackville  said  the 
Agency  will  have  more  freedom  to 


manage  its  affairs  and  clearer]) 
responsibilities  within  a  frame-l 
work  of  objectives,  performance!! 
targets  and  resources  agreed  with  I 
ministers. 

"The  change  will  enable  it  to, 
focus  more  clearly  on  customer  I 
needs  and,  by  improved  man-j 
agement,  increase  the  effectiveness] 
and  efficiency  of  the  services  itj 
delivers." 

The  move  brings  the  number; 
of  Next  Steps  agencies  in  the  DoH 
to  four.  The  existing  ones  are  the 
Medicines  Control  Agency,  NHS 
Estates  and  the  NHS  Pensions 
Agency. 
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Information  is  out  of  stock 


Pharmacists  face  the  brunt  of 
patients'  fury  when  their 
prescription  is  out  of  stock. 
Some  feel  that  the  pharmacist  is 
personally  responsible  for  the 
situation.  Meanwhile,  the 
pharmacist  may  have  to  use 
valuable  time  to  contact  a  GP  to 
amend  the  script. 

Our  report  on  one 
pharmacist's  problems  with  out 
of  stocks  (C&D  July  31) 
highlighted  the  frustration 
many  pharmacists  feel.  This 
year  seems  to  have  been 
especially  difficult. 

"It's  the  worst  we've  ever 
known  it,"  says  one  wholesaler. 

Secretary  of  Clywd  Local 
Pharmaceutical  Committee 
Barry  Harrison  feels  the 
Association  of  the  British 
Pharmaceutical  Industry  should 
encourage  its  members  to  be 
more  responsible. 

His  pharmacy  dispenses 
100,000  items  a  year  and  holds 
a  large  stock.  He  runs  out  later 
than  colleagues  who  hold 
smaller  quantities,  so  finds  he  is 
unaware  of  out  of  stocks  until 
the  problem  is  advanced. 

Mr  Harrison  acts  as  a 
consultant  for  AAH  and  knows 
that  their  policy  is  one  of 
oranch-switching.  That  is,  if  the 
ocal  branch  is  out  of  stock, 
iupplies  can  be  pulled  from 
another  branch.  Once  supplies 
nave  been  exhausted  from  all 
oranches  that  line  is  then 
:lagged  "manufacturer  can't 
,upply"  (MCS). 

He  feels  that  AAH  should 
nform  customers  of  a 
manufacturer's  inability  to 
upply  when  the  problem 
xcurs  locally,  rather  than 
xperiencing  a  delay  until  the 
jroblem  becomes  national. 

AAH  share  the  anxieties  of 
pharmacists  in  this  never- 
nding  problem.  Sales  and 
marketing  director  Alan  Turner 
ays:  "We  feel  that  our  policy  of 
Hanch-switching  offers 
pharmacists  more  than  just  a 
ocal  service." 

However,  the  MCS  flag  is  not 
ised  until  all  branches  are  out 
)f  stock:  "It  is  done  centrally  by 
)ur  purchasing  director  who 
emoves  the  flag  the  moment  a 
ine  becomes  available." 

Christopher  Rawstron, 
jurchasing  director  for  AAH, 
ays  that  MCS  lines  are  not 
lagged  until  they  are  well 
idvanced:  manufacturers  are 
)iven  two  to  three  weeks  of 
ion-supply.  He  admits  that 
^AH  can  be  slow  to  pick  up 
hortages,  preferring  to  take 
he  blame  themselves  rather 
han  flag  a  product  which  may 
>nly  be  temporarily  out  of 
tock. 

Dmits  doubled 

)nly  severe  cases  are  flagged, 
)ut  last  week  176  lines  were 
lagged,  including  generic  lines, 
he  increase  in  MCSs  during  the 
)ast  two  months  has  caused  a 
loubling  in  the  ethical  omit 
2vels.  The  omit  level  is  based 
m  the  number  of  lines  AAH  are 
nable  to  supply  compared  to 
he  total  ordered. 
This  increase  is  spread  over 
quite  a  lot  of  manufacturers", 


Out  of  stock  situations  infuriate 
pharmacists  and  wholesalers.  But  is  the 
flow  of  information  on  shortages  from 
manufacturers  adequate?  C&D  asked  all 
concerned  for  their  opinions 


Aflflf  .-SS 


Pharmacy  Stomp 


Pharmacist  $ 
pact *nd 
Quantity 

endot  seme nt 


No  ol  davs  tt paimeni 
NB  f  nsu'p  dose  'S  siaie d 


according  to  Mr  Rawstron. 

AAH  monitor  one  unnamed 
manufacturer  for  their  service 
levels  but  are  intending  to 
analyse  more.  Mr  Turner  admits 
that  they  do  complain  to 
manufacturers  but  feels  that 
suppliers  are  less  than  keen  to 
let  wholesalers  know  their 
position. 

Unichem  do  not  operate  a 
policy  of  branch-switching. 
Instead  they  try  to  ensure 
deliveries  appear  on  time  with 
all  branches  receiving  supplies 
on  a  two-weekly  basis.  They  do 
provide  a  weekly  list  of  out  of 
stocks  to  pharmacies,  giving  the 
expected  date  of  availability. 

Lines  short 

A  medical  buyer  for  Unichem 
pointed  out:  "There  have  been 
cases  where  deliveries  have 
arrived  on  time  but  individual 
lines  are  short.  This  is  the  first 
we  are  aware  of  any  problems 
in  manufacturing." 

Independent  wholesalers  like 
Sants  and  Daniel  confirm  the 
difficulties  of  their  larger 
colleagues.  Paul  Booth,  medical 
buyer  for  Sants,  says:  "Only  20 
per  cent  of  manufacturers  will 
let  us  know  if  there  is  a 
problem  and  when  an  item  will 
be  re-available." 

Medical  buyer  for  Daniel,  Mr 
Orchard  agrees:  "There  are 
times  when  lines  are  short  and 
there  is  no  notification 
regarding  the  availability." 

The  ABPI  say  that 
responsibility  is  up  to  individual 
members  and  the  amount  of 
notice  given  depends  on  the 
company. 

•  Smithkline  Beecham  say  they 
do  try  to  keep  customers 
covered  in  times  of  shortage  by 
a  process  of  rationing.  If  it  is  a 
long  running  stock  problem 


they  will  notify  the  Press,  but 
they  say  they  give  wholesalers 
as  much  information  as 
possible. 

•  Bayer  notify  Press  and 
wholesalers  of  problems  in  the 
manufacture  of  high  to 
medium  volume  lines,  often 
before  stocks  are  depleted.  If  it 
is  a  life-saving  line  or 
medication  required  regularly 
by  certain  patients,  they  will 
write  to  patients. 

•  Merck  Sharp  &  Dome  hold  in 
reserve  a  small  number  of 
products  for  use  in  medical 
emergencies.  They  contact  the 
Department  of  Health  and 
agree  a  Press  statement,  but 
this  is  only  in  exceptional  cases 
where  there  is  "severe  and 
sustained  shortages". 

•  Spokesman  for  Boehringer 
Ingelheim,  Mark  Connolly,  says 
their  policy  is  dependent  on  the 
product:  "For  a  unique  product 
we  restrict  orders  and  place  a 
notice  in  the  Press  when  there 
is  a  week's  supply  left  in  the 
wholesalers."  The  final  step  is 
sending  a  letter  to  GPs  and 
pharmacists  detailing  the 
problem  and  giving  advice  on 
replacements. 

Bradford  pharmacist  David 
Rayner  points  out  that  Evans 
Medical's  Beta-Cardone  has 
been  unavailable  for  four 
months.  An  announcement 
detailing  reasons  for 
non-supply  and  date  of 
re-availability  was  only 
published  last  week. 

"It's  incompetence.  If  I  ran  my 
business  like  that  I'd  be 
bankrupt,"  says  Mr  Raynor. 

A  spokesman  for  Evans 
Medical  replies:  "We  had  a 
limited  supply  available  for  four 
months  and  did  not  alert  the 
Press  until  we  had  all  the  facts 
and  could  give  a  viable  date." 


One  company  which  does 
appreciate  the  problems  facing 
pharmacists  is  Roche.  They  have 
had  manufacturing  difficulties 
for  a  variety  of  reasons  and  are 
trying  to  address  this  by 
supplying  the  National 
Pharmaceutical  Association 
with  a  monthly  out  of  stock 
sheet  for  them  to  publish. 

Medical  information  officer 
Dave  Robson,  who  is  behind  the 
initiative,  says:  "At  the  moment 
we  are  trying  to  get  a  feel  for 
how  useful  it  will  be.  We  have 
to  decide  the  best  way  to 
inform  pharmacists."  C&D 
regularly  publishes  out  of  stocks 
submitted  by  manufacturers  as 
part  of  the  Medical  Matters 
page. 

Time  lapses 

He  points  out  that 
manufacturers  work  to  fine 
limits  in  ordering  stocks  so  short 
time  lapses  can  occur  in 
products  being  unavailable. 

Mary  Allen,  head  of 
information  at  the  NPA,  applauds 
Roche  being  pro-active  in  this 
area.  However,  she  says:  "The 
problem  in  publishing  a 
monthly  update  is  that  it  may 
be  out  of  date  before  it  reaches 
the  pharmacist.  Roche  have 
supplied  us  with  estimated 
dates  of  supply  which  we  can 
publish,  but  this  may  not  always 
be  the  case." 

So  how  do  pharmacists 
become  better  informed, 
passing  on  this  knowledge  to 
their  customers? 

The  feeling  generally  is  put 
forward  by  Northampton 
pharmacist  Eric  York:  "I'd  like 
to  see  manufacturers  being 
more  open.  If  there  is  a 
problem  in  supply,  they  should 
notify  the  Press  sooner  and  they 
should  give  us  reasons  for  non- 
availability." 

Edinburgh  pharmacy 
proprietor  Barry  Dear  thinks  the 
current  system  works  quite 
well,  although  he  would  like  to 
see  manufacturers  giving  notice 
of  when  products  are  coming 
back  in  stock. 

Martin  Bennett,  Sheffield 
pharmacist,  says:  "It  would  be 
helpful  if  we  were  given  some 
indication  of  why  there  is  a 
shortage." 

The  evidence  is  clear: 
manufacturers  have  to  admit  to 
problems  earlier  and  give 
wholesalers  and  pharmacists 
this  information  in  the  quickest 
way  possible. 


•  Cusi  (UK)  announce  that 
Eumovate  eye  drops  will  be 
restricted  for  the  next  few 
weeks  due  to  a 
manufacturing  problem. 
Supplies  of  Eumovate-N  are 
not  affected. 

•  Merck  Sharpe  &  Dome  say 
there  are  no  back  orders 
outstanding  for  Tryptizol  75, 
Indocid  or  Indocid  R. 
Tyrozets  will  have  all  back 
orders  cleared  by  the  first 
week  in  September.  Supply 
was  disrupted  because  of 
the  introduction  of  a  new 
packaging  site. 
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Counselling 

becomes 

consultation 

On  two  separate  occasions  this 
week  I  had  counselling 
discussions  with  ladies,  both  of 
which  occupied  a  good  ten 
minutes  of  my  time.  In  both 
cases  I  should,  ideally,  have 
also  used  a  more  private  area, 
which  would  have  required  a 
female  member  of  my  staff  in 
attendance.  But  because  my 
shop  is  too  small,  I  had  to 
resort  to  a  quiet  area  "up 
front". 

These  two  conversations 
were  not  unusual.  It  was  only 
their  length  and  personal 
nature  that  concentrated  my 
mind  on  this  expanding  area  of 
practice  which  has  been 
suggested  as  a  component  for 
the  payment  of  a  practice 
allowance.  Where  I  remain 
uncertain  is  how  far  down  the 
"private  consultation"  route 
pharmacists  should  go. 

When  a  closed  area  can  be 
provided,  the  advice  could 
quickly  become  a 
consultation  and  my  role  as 
High  Street  seer  could  easily 
become  that  of  barefoot 
doctor.  That  is  a  route  I 
would  prefer  not  to  take,  but 
the  payment  of  a  practice 
allowance  based  on  physical 
parameters  will  only 
encourage  such  progression. 

What  is  far  more  important 
is  the  quality  of  advice  and 
service  offered.  If  extended 
roles  paid  as  a  practice 
allowance  are  to  be  an 
increasing  component  of  our 
remuneration,  then  payment 
for  those  roles  must  be 
determined  by  professional 
audit  and  not  purely  by 
physical  changes  to  premises 
imposed  unilaterally,  out  of 
context  of  the  environment 
from  which  those  services  are 
provided. 

Advice  is  as 
clear  as  mud 

What  is  going  on  with  Calpol, 
because  the  current  advice 
from  Wellcome  is  as  clear  as 


mud!  To  me,  Calpol  is  Calpol 
and  means  paracetamol 
suspension  120mg/5ml.  The 
Six  Plus  formulation  is  already 
blacklisted  as  a  brand  name  so 
that  cannot  be  the  source  of 
the  confusion. 

Whether  Calpol  is  prescribed 
as  Calpol,  Calpol  Infant 
suspension  or  Calpol 
Paediatric,  I  have  always 
dispensed  the  120mg/5ml 
product  and,  as  far  as  I  am 
aware,  the  child  has  received 
what  was  intended  and  I  have 
been  paid  for  same. 

To  now  have  to  produce  two 
different  names  for  dispensing 
or  counter  sale  is  nonsensical 
and  confusing,  if  not 
potentially  dangerous.  If  the 
Advisory  Committee  on  NHS 
Drugs  is  so  concerned  then 
blacklist  the  use  of  all  brand 
names,  and  we  will  be  left  with 
the  simple  choice  of  syrup  or 
suspension  appended  with  the 
appropriate  strength  and  paid 
for  at  Drug  Tariff  price. 


A  trip  to 
Cyprus  — 
some  carrot! 

I  have  decided  to  use  the 
carrot-and-stick  approach  to 
staff  training,  and  what  better 
place  to  start  than  with  the  de 
Brus  1994  Pharmacy  Assistant 
Awards  outlined  in  C&D  last 
week.  The  carrot  comes 
courtesy  of  the  sponsors  and  is 
a  fantastic  seven-day  holiday  in 
Cyprus  for  the  winners,  while 
the  stick  will  come  from  me  if, 
having  won,  Dottie  then 


doesn't  take  me  with  her! 

This  training  package  is 
designed  for  all  the  staff  and 
will  cover  the  spectrum  of 
product  ranges  found  in  most 
conventional  pharmacies.  I 
have  already  shown  it  to  the 
girls  and  they  are  unanimous 
in  their  interest.  But  it  will  be 
up  to  me  to  maintain  that 
interest  and,  in  helping  them 
with  the  modules,  also  learn 
for  myself. 

The  eventual  prize  is 
certainly  worth  working  for 
and  should  ensure  an 
enthusiastic  completion  of  the 
course.  But  even  if  they  are 
unsuccessful  with  the  holiday, 
I  will  also  pay  them  a  small 
bonus.  From  my  previous 
experience  with  the  cosmetic 
schools  and  the  National 
Pharmaceutical  Association 
training  course,  this  will  be 
worth  every  penny. 

Kicking  hard 
on  the  Drug 
Tariff 

I  routinely  comment  on  the 
inconsistencies  of  the  Drug 
Tariff  and  recently  on  the 
PC/PNC  convention  for 
systemic  medicines. 

But  I  have  been  reminded 
that  community  pharmacy  has 
only  one  representative  on  the 
Prescription  Pricing  Authority 
and,  though  he  is  acutely 
aware  of  the  shortcomings  of 
the  Tariff,  he  is  having  great 
difficulty  convincing  the 
Department  of  Health  that 
these  justified  criticisms 
should  enjoy  a  high  priority  for 
remedial  action. 

That  representative  is 
Jeremy  Clitherow,  secretary  of 
Liverpool  Local  Pharmaceutical 
Committee.  He  has  high  hopes 
that  our  mutual  concerns  will 
soon  be  attended  to  but, 
meanwhile,  he  complains  that 
he  receives  very  few  comments 
about  PPA  matters  other  than 
from  his  LPC.  He  would  be 
interested  in  hearing  grumbles 
from  contractors  elsewhere 
because,  as  he  so  succinctly 
states:  "If  I  don't  know  about 
it,  how  can  I  remedy  it?" 

I  am  happy  to  pass  on  his 
plea.  But  I  trust  his  faith  in 
bureaucratic  movement  will  be 
justified  —  my  patience  is 
wearing  very  thin.  The  fault 
lies  with  the  DoH,  and  it  is 
PSNC  who  should  be  kicking 
hard,  not  Jeremy,  to  achieve  a 
change  in  their  priorities. 


REFLEGIONS 


Audit  high  on 
the  agenda 

A  launch  meeting  on  professional! 
audit  is  to  be  held  at  the  Royal 
Pharmaceutical  Society's  head- 
quarters next  month. 

Aimed  at  promoting  the  idea  of 
professional  audit  and  encour- 
aging the  practice  of  audit  in 
pharmacy,  the  meeting  will 
address  both  community  and 
hospital  pharmacists. 

Speakers  include  Dr  Angela 
Alexander,  a  consultant  in 
pharmaceutical  research  and 
education;  and  Dr  Alison 
Blenkinsopp,  director  of  the 
Centre  for  Pharmacy  Postgrad- 
uate Education.  There  will  be  no 
charge  for  attendance. 
•  Further  details  from  Mr  Pruce, 
RPSGB,  1  Lambeth  High  Street,! 
London  SE1  7JN.  Closing  date  for 
applications  is  September  1. 

Premises  top 
12,000 

The  number  of  registered  pharma-l 
ceutical  premises  topped  12,000|d 
in  July  for  the  first  time  sincel 
since  1987. 

This  particular  rise  has  beenj" 
fuelled  by  the  registration  of  14 
BUPA  hospitals,  13  in  England 
and   one    in   Scotland.   Their  ji 
addition   brings   the   total  of 
premises  registered  to  12,006,  up  ! 
,34  on  June  figures. 

In  England  there  were  35  ad-|; 
ditions  to  the  Register,  seven  \ 
deletions  and  one  restoration.  In 
London,  there  was  an  overall 
increase  of  just  two,  with  six 
additions  and  four  deletions. 

Scotland  registered  three 
additions  and  two  deletions  and 
Wales  added  two. 

The  last  time  the  figures  rose 
to  more  than  12,000  was  in 
September  1987  when  a  monthly 
rise  of  184  brought  the  total  to 
12,016. 

Glaxo  solve 
cash  crisis? 

Glaxo  are  the  source  of  amused 
frustration  to  at  least  one 
pharmacist  with  their  bimonthly 
discount  scheme. 

Preston  pharmacist  Lloyd 
Davies  found  his  financial  worries 
lessened  when  his  Glaxo  cheque 
for  May  and  June  arrived:  the 
princely  sum  of  £1. 

He  wonders  how  much  it  costs 
to  send  cheques  and  whether  this 
cost  is  then  reflected  in  the 
product  price:  "Are  they  for  real 
at  Glaxo?  Do  they  breathe  the 
same  air  as  me?". 

A  Glaxo  spokesman  could  not 
say  how  much  it  cost  to  send 
cheques  out  but  did  point  out: 
"This  is  a  small  amount  but  in 
other  cases  it  is  greater,  and  so 
sending  it  is  cost-effective." 
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FACE  UP  TO  THE 
FUTURE 


Once  again  Pond's  Performance  leads  the  premium  skin- 
care  market  with  two  new  high  performance  concepts  with 
real  and  rewarding  benefits  for  your  customers  and  for 
business. 

Nutrium™  is  a  unique  skin-smoothing  treatment 
containing  vitamins  A  &  E,  essential  lipids  and  Alpha 
Hydroxy  Acid  -  which  combine  to  delay  the  visible  signs  of 
ageing. 

Time  Release™  Eye  Gel  with  Creme  is  a  unique  formula 
designed  toi  day-long  moisturising  of  the  delicate  eye  area. 


Like  Nutrium,  it  has  been  created  for  use  in  addition  to  the 
existing  range  and  thus  will  add  EXTRA  value  to  your  Pond  's 
Performance  display. 

A  new  Pond's  Institute  TV  and  Press  campaign  -  plus 
heavy  trial  activities  for  Nutrium,  add  up  to  a  £2  million 
support  programme  for  the  launc  h  period. 

So  face  the  future  with  confidence.  Pond's  -  the  most 
trusted  name  in  skin  care  -  is  smoothing  your  path  to  an  even 
richer  future. 
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Soiptspecials 


Pabrinex  re-launched 


CDs  from  Napp 

Napp  have  altered  their  supply 
procedures  for  controlled  drugs. 
AM  stock  orders  placed  with  the 
company  on  "scheduled  deliver)' 
dates"  are  guaranteed  to  be 
dispatched  within  four  working 
days  using  a  next-day  carrier 
service.  All  urgent  orders  placed 
before  noon  on  weekdays  will  be 
delivered  by  overnight  carrier  the 
following  day.  These  orders 
should  be  indicated  as  very  urgent 
so  they  can  be  easily  identified 
and  given  priority  treatment.  The 
ranges  affected  are:  MST  Continus 
tablets  and  suppositories: 
Sevredol  tablets  and 
suppositories:  Narphen  tablets: 
Diamorphine  injections;  and 
Dihydrocodeine.  Enquiries  to  the 
CD  packing  inspectors  at  Napp 
Laboratories.  Tel:  0223  424444. 

Hepatitis  booster 

Travellers  who  were  immunised 
last  year  with  the  first  vaccine 
against  hepatitis  A  are  advised  to 
have  their  final  booster  shot, 
which  is  expected  to  extend 
immunity  for  up  to  ten  years.  The 
booster  is  recommended  six  to  12 
months  after  the  initial  course  of 
the  vaccine.  Hepatitis  A  is 
transmitted  by  food  and  water 
contaminated  with  infected  faecal 
matter.  It  affects  the  liver  and 
may  lead  to  jaundice  and  death 
due  to  liver  failure.  Smithkline 
Beecham  Pharmaceuticals.  Tel: 
0707  325111. 

Pulmicort  packs 

The  new  pack  of  Pulmicort 
Inhaler  200mcg  x  100  dose 
consists  of  five  individually  boxed 
and  labelled  inhalers, 
shrink-wrapped  to  form  a  single 
unit.  The  pack  formerly  consisted 
of  five  inhalers  in  one  cardboard 
outer.  Astra  Pharmaceuticals  Ltd. 
Tel:  0923  266191. 

Zimovane  price 

The  price  of  a  pack  of  28 
Zimovane  tablets  has  been 
reduced  from  £27.44  to  £4.48  to 
prevent  the  product  being 
blacklisted  (C&D.  August  7, 
p201).  Rhone-Poulenc  Rorer  say 
they  intend  to  ensure  that 
pharmacists  are  correctly 
compensated  for  devalued  stock. 
Rhon*:  Poulenc  Rorer  Ltd.  Tel: 
0323  721422. 

Pill  pack 
information 

Wyeth  Labu-i  'ories  have 
re-launched  their  Tri-Minulet  and 
Minulet  oral  contraceptives  with 
new  packaging  featuring  missed 
Pill  information  on-pack. 
Research  has  shown  that  Pill 
users  tend  to  dispose  of  pack 
leaflets  and  compliance 
instructions,  so  pack  information 
will  be  a  readily  available 
reference  guide  for  CPs  and 
patients.  Wyeth  Laboratories.  Tel: 
0628  604377. 
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Link  Pharmaceuticals  are  re- 
introducing Pabrinex  (vitamins  B 
&  C  injection  BPC)  in  the 
intravenous  high  potency  (IVHP) 
form.  Packs  of  ten  pairs  of 
ampoules  will  have  a  basic  NHS 
price  of  £17.35. 

Each  pair  of  Pabrinex  ampoules 
contains:  (ampoule  1)  vitamin 
Bl,  250mg;  vitamin  B2,  4mg; 
vitamin  B6,  50mg;  (ampoule  2) 
nicotinamide,  160mg;  vitamin  C, 
500mg;  and  glucose,  lg. 

Pabrinex  is  indicated  for  rapid 
therapy  of  severe  depletion  or 


A  study  published  in  The  Lancet 
earlier  this  year  (June  19,  pl557) 
concluded  that  essential  fatty  acid 
(EFA)  supplementation  had  no 
effect  on  atopic  dermatitis.  But 
Scotia  Pharmaceuticals,  manu- 
facturers of  Epogam,  the  only 
gamolenic  acid  product  licensed 
for  the  symptomatic  relief  of 
atopic  eczema,  have  rejected  this 
conclusion  and  criticised  some 
aspects  of  the  trial  design  in  a 
letter  to  the  journal. 

Scotia,  who  sponsored  the  trial, 
and  Searle  Pharmaceuticals,  who 
market  the  product,  state  that  the 
authors'  conclusion  does  not 
follow  from  their  data.  They 
highlight  the  fact  that  50  per  cent 
of  withdrawals  in  the  placebo 
group  were  due  to  deterioration 
of  eczema,  compared  with  14  per 
cent  in  the  Epogam  group. 

Their  main  criticism  of  the 
trial  was  that  14  per  cent  of 
patients  were  on  emollients  or 
mild  steroids,  whereas  21  per 
cent  were  on  moderately  potent, 
60  per  cent  on  potent  and  5  per 
cent   on   very  potent  topical 


malabsorption  of  vitamins  B  and 
C,  particularly  in  alcoholism, 
after  acute  infections,  post- 
operatively and  in  psychiatric 
states.  Rapid  treatment  in  acute 
psychiatric  emergencies  such  as 
Wernicke's  encephalopathy  and 
Korsakoff s  psychosis,  can  sig- 
nificantly reduce  the  probability 
of  developing  permanent  brain 
damage.  It  is  also  used  to 
maintain  levels  of  vitamins  B  and 
C  in  patients  on  chronic  inter- 
mittent haemodialysis. 

Parentrovite,  from  Bencard, 
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steroids.  The  companies  say  that 
steroids  classified  as  potent  or 
very  potent  are  not 
recommended  for  chronic  use.  In 
addition,  they  claim  the  study  was 
not  large  enough  because  the 
greater  potency  of  the 
background  treatment  would 
produce  smaller  differences 
between  additional  active  and 
placebo  treatments  creating  a 
need  for  a  larger  trial. 

In  response  to  the  companies' 
criticism,  the  authors  of  the  study 
say  that  Scotia  approved  the  trial 
design  before  the  study  began  and 
raised  no  objections  until  the 
results  were  known. 

With  respect  to  the  use  of 
steroids,  they  say  that  topical 
steroids  were  applied  only  in 
small  quantities  and  only  to  the 
worst  affected  areas.  The  patients' 
requirements  for  topical  steroids 
were  reduced  to  a  greater  extent 
in  the  placebo  group  than  in 
patients  receiving  Epogam. 

The  study  is  the  second  largest 
study  to  investigate  the  response 
of  atopic  dermatitis  to  EFA. 


the  only  other  form  of  vitamins  B  I 
&  C  injection  available  in  the  UK  I 
market,  was  voluntarily  recalled  | 
in  November  1992  because  of  | 
manufacturing  difficulties,  and  is  | 
still  not  available.  This  has  j 
created  problems  for  hospital  and  1 
retail  pharmacists.  Pabrinex  was 
formerly  marketed  by  Paines  and  I 
Byrne. 

Pabrinex  can  be  obtained  from  I 
AAH,  Unichem  and  possibly  other  I 
major  independent  wholesalers.  1 
Link  Pharmaceuticals.  Tel:  0403  8 
272451. 

Advice  for 
Muslim 
diabetics 

Reversal  of  normal  morning  and 
evening  glibenclamide  treatments  j 
is  effective  and  safe  for  Muslim 
patients  with  non-insulin  depen- 
dent diabetes  (NIDD)  who  fast 
during  Ramadan,  concludes  a  j 
study  in  the  British  Medical  I 
Journal. 

A  basic  principle  of  Islam  is 
fasting  from  sunrise  to  sunset 
during  the  month  of  Ramadan. 
This  poses  problems  for  NIDD 
patients  who  prefer  not  to  accept 
the  exemptions  for  illnesses. 

A  study  in  Morocco,  compared 
the  efficacy  of  two  glibenclamide 
regimens  in  NIDD  patients  who 
were  fasting  during  Ramadan  and 
regular  glibenclamide  treatment  I 
in  a  non-fasting  group.  At  the  end  I 
of  Ramadan,  the  fasting  patients'  |] 
diabetes  was  as  well  controlled  as  j 
that  of  patients  who  did  not  fast.  I 

The  easiest  regimen  is  to  take  ] 
the  nomal  morning  dose  of  I] 
glibenclamide  (with  any  midday  J 
dose)  at  sunset  and  any  evening  I 
dose  before  dawn. 


More  women  prescribed  benzodiazepines 


Women  in  The  Netherlands  are 
prescribed  benzodiazepines 
significantly  more  often  than 
men.  In  addition,  more  women 
are  initially  given  benzodiaz- 
epines for  conditions  other  than 
anxiety,  stress  and  insomnia. 

These  are  two  of  the  findings  of 
a  Dutch  study,  published  in  the 
British  Medical  Journal  ana  ly  s  i  ng 
sex  differences  between  patients 
prescribed  benzodiazepines  in 
general  practice. 

Women  in  the  45-64  year  age 


group  received  benzodiazepines 
without  indication  almost  twice 
as  often  as  men.  The  most 
frequent  diagnoses  in  men  were 
lumbago,  alcohol  misuse, 
myalgia  and  problems  at  work. 

In  women  the  most  frequent 
diagnoses  were  headache,  hyper- 
tension, family  problems,  back 
pain,  myalgia,  cystitis  and 
problems  resulting  from  the 
death  of  a  partner. 

The  use  of  benzodiazepines 
increases  with  age.  But  in  the 


older  age  groups,  the  absolute 
increase  was  greater  for  women 
than  men. 

To  reduce  excessive  prescribing 
of  benzodiazepines  to  women,  the 
authors  suggest  that: 

•  strict  criteria  should  be  set 
for  prescribing  benzodiazepines 
initially 

•  conditions  other  than  anxiety, 
stress  and  insomnia  should  be 
excluded  as  indications 

•  requests  for  repeat  prescriptions 
should  be  re-evaluated  by  the  GP. 
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Controversy  over  Lancet 
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Welicome 


LYCLEAR. 

Permethrin  ^^w. 

A  highly  effective  treatment 

for  head  lice. 


Eradicating  head  lite  husn'l  alwaxs  been  eas\ 
oi  pleasant.  Bui  mm  Wellcome  can  offei  you 
I  a  clear  (  reme  Rinse. 

Based  on  the  tried-and-tested  permethrin 
compound.  Lac  Icar  is  highlv  eflet  live  as  a 
single  application  creme  rinse,  and  used  as 
easily  as  a  normal  hair  conditioner. 

In  tact,  just  one  ten  minute  Lyclear 
treatment  is  sufficient  to  kill  lue  and 
eggs,  with  the  i  < miparative 
effectiveness  ol  either  a  2  oi  12  houi 
malathion  application.  What's  more. 
Ly(  leai 's  strong  residual  t  apac  ii\  t  an 
protect  against  reinfection  lor  .is 
lone  as  (i  weeks  after  use. 


LYCLl  \K 


*99"n  overall  i  lire  rate  aftei  one  week. 

Although  highl)  effective,  Lycleat  has  a  pleasanl 
smell,  is  unlikeh  to  cause  e\e  irniation,  has  low 
I  lutein  ial  loi  |o\hi|\  in  allergu  i  eat  lions,  and  is 
1  )i<  idegi  adal  >le. 

Willi  its  re<  *  >gnise< I  cosmetic  ad\  antages  tt >gether 
with  its  proven  i  linical  potenc  \,  Ly<  lear  is  an  ideal 

head  lite  treatment  tor  even  member  ol  the 

Ly<  leai  is  a  head  lite  treatment  sou  t  an 
confidentl)  recommend  to  he  quick, 
effective,  .mil  pleasant  to  use. 
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LYCLEAR 

C   r  e  me      R   i   /,   s  e 


Kills  head  lice  in  just  one  10-minute  application. 


if  heartburn  is  left  untreated,  hydrochloric  acid  in  the  stomach's  contents  c  !'■ 

Gaviscon  protects  the  oesophagus  by  forming  a  physical  alginate  barrier  which  keeps  acid  in  the  stomach  —  where  it 
works,  n id  aw.i\  oesophagus  lining  -  where  JP^L^f  I  ^5 ' 

Saviscon  stops  acid  reflux  and  relieves  the  pain  of  heartburn  Keeps  acid  where  it  works 

in  8  out  of  10  patients.'  not  where  it  hurts 

Relieve  the  pain  and  reduce  the  damage  caused  by  heartburn.  Recommend  Gaviscon. 

Prescribing  Information.  Active  Ingredients  Liquid  Sodium  alginate  BP  SOOmg,  sodium  bicarbonate  Ph  Eur  2t>7mg,  calcium  carbonate  Ph  Eur  InOmg  per  Kind  dose  Gaviscon  2511  Tablet  Alginic  acid  BP  250mg,  sodium 
bicarbonate  Ph  bur  85mg.  aluminium  hydroxide  gel  BP  50mg.  magnesium  tnsihcatc  Ph  Eur  12  Smg  per  ublet  Indications:  Gaviscon  Liquid  Heartburn,  including  heartburn  of  pregnancy,  dyspepsia  associated  with  gastric 
reflux,  hiatus  hernia  and  reflux  oesophagitis    <  lavisi  on  250  Heartburn  and  acid  indigestion    Contra-Indications:   None  known  Dosage  Instructions:  Gaviscon  Liquid  Adults  and  children  over  12  10-20ml,  children  h-12 


- 1 1  'ml  liquid  after  nie.ils  and  at  bedtime  Gaviscon  250  Adults  and  children  over  12  2  tableLs  to  be  chewed  thoroughly  as  required  Children  under  12:  Not  recommended  Note:  lOml  i 
hui  i  Lane  Hull  HUH  7DS  GAVISCON*  and  the  sword  &  circle  symbol  are  trademarks  Date  of  preparation:  l/V'H  Reference  1.  Chcvrel  B  (1980)J  Ini  Med  Rti  8:300-302  ~  * 


2mmol  sodium    l  fne  <  laviscon  2sO  tablet  contains  1  02mmol  sodium    Both  liquid  and  tablet  forms  of  Gaviscon  arc  sugar-free    Retail  prices:  Ulllml  £1.60,  200mJ  £2  fst,.     ¥J  r  -y,^       t  \\  \m  »  M 

5    Product  Licence  Nos:  44/0058  I  iquid  Gaviscon    44/0103  Gaviscon  250    Legal  Category:  I  ,M   Product  Licence  Holder:   Rcckitt  &  Colman  Products  I  imitcd,     KECIUTi|fc*_l-.OLM AN 


Counterpoints 


Arrid 
studies 

Kersonal 
yqiene 
habits 

Carter  Wallace's  deodorant 
Arrid  Extra  Dry  has  joined 
New  Woman  magazine  to 
look  at  attitudes  to 
personal  hygeine.  The 
results  will  be  published  in 
the  September  issue. 

The  survey  of  1,000 
women  reveals  that  more 
than  93  per  cent  used  a 
deodorant  each  day. 

More  than  three- 
quarters  believe  poor 
personal  hygeine  could 
harm  their  careers,  and  48 
per  cent  said  they  would 
feel  slightly  self-conscious 
if  partners  made  amorous 
advances  before  they  had 
time  for  a  bath. 

Nearly  half  thought  it 
more  acceptable  for  a  man 
to  have  body  odour  than  a 
woman. 

Carter  Wallace  are 
backing  Arrid  Extra  Dry 
with  a  £1.7  million 
advertising  and  promotion 
campaign  during  the 
Summer.  Carter  Wallace. 
Tel:  0303  850661. 


Oral-B  strengthen  oral 
care  position 


Oral-B  are  extending  their 
presence  in  the  oral 
hygiene  market  with  the 
launch  of  the  Tooth  & 
Gum  Care  range. 

The  range  comprises  a 
toothpaste  and  mouthwash 
which,  when  used  with 
Oral-B  toothbrush  and 
dental  floss,  provide 
complete  dental 
protection,  says  the 
company. 

The  new  toothpaste 
includes  active  ingredient 
stannous  fluoride,  which 
has  been  stabilised  by  the 
use  of  Gantrez  co-polymer. 
Stannous  fluoride  helps 
fight  the  bacteria 
responsible  for  caries,  says 
Oral-B's  vice-president  for 
R&D,  Darlene  Walley. 

"When  introduced  into 
the  oral  cavity,  it  forms  a 
fluoride-rich  complex, 
stannous  fluorophosphate. 
which  covers  the  teeth 
with  a  protective  coating," 
she  says.  It  is  also  said  to 
be  effective  in  controlling 
plaque. 

The  toothpaste  has  a 


fresh  mint  flavour  and 
comes  in  50ml  (£0.95)  and 
100ml  (£1.59). 

Tooth  and  Gum  Care 
dental  t  mse  contains 
cetlypridium  chloride,  an 
anti-bacterial  agent  said  to 
reduce  plaque  build-up  by 
30  per  cent,  and  sodium 
fluoride.  It  has  a  fresh 


mint  flavour  and  comes  in 
300ml  (£2.29)  and  500ml 
(£3.39)  bottles. 

The  launch  of  the 
products  will  be  supported 
by  distribution  of  two 
million  samples  of  the 
toothpaste  and  mouth 
rinse.  A  £1.5  million 
television  campaign 


breaks  in  October. 

Special  merchandising 
units  are  available  holding 
six  bottles  of  mouthwash 
(three  of  each  size)  and  12 
tubes  of  toothpaste  (six  of 
each  size),  with  extra  space 
to  merchandise  36  Oral-B 
toothbrushes.  Oral-B 
Labs.  Tel:  0296  432601. 


Ace  plan 

Vitamin  E  producers 
Henkel  Fine  Chemicals 
and  RP  Scherer,  the 
encapsulation  company, 
are  supporting  the  launch 
of  a  new  anti-oxidant  book 
by  author  and  television 
presenter  Liz  Earle. 

ACE  Plan,  published  in 
November,  looks  at  the 
role  of  anti-oxidants  and 
gives  advice  on  increasing 
the  intake  of  vitamins  A,  C, 
and  E.  Claire  Bowles.  Tel: 
081-6752241. 


Sport  food 
for  all 

Maxim  and  Ergomax.  the 
training  supplements 
originally  distributed  to 
sports  shops,  are  now 
available  nationwide. 

Maxim  is  added  to 
liquids  or  sprinkled  on 
cereal.  It  retails  at  £16.99 
for  a  2.3kg  tub.  Ergomax 
costs  £39.95  for  a  month's 
supply.  Davina  Health  & 
Fitness.  Tel:  0742 
738090. 


Anyone  purchasing  Clearblue  One  Step  double-test  packs 
during  September  and  October  will  receive  a  1994  Well 
Woman  Diary.  The  diary  features  a  24-page  section  on 
healthy  living  and  useful  telephone  numbers  and  addresses. 
Orders  of  six  or  more  will  come  with  a  display  carton. 
L'nipath.  Tel:  0234  267448 


Sensodyne  opens 
advice  centre 


Stafford-Miller  have 
launched  the  Sensodyne 
Advice  Centre  to  help 
those  who  suffer  from 
sensitive  teeth. 

Some  eight  million 
people  are  estimated  to 
suffer  from  sensitive  teeth, 
mainly  due  to  a  cold 
trigger.  With  only  a  third 
of  sufferers  approaching 
their  dentists  for  advice. 


Stafford-Miller  believe 
there  is  a  need  for  an 
advice  line. 

Leaflets  and  a  sample  of 
Sensodyne  toothpaste  are 
available  from  the  advice 
centre  by  sending  an  SAE 
to  The  Sensodvne  Advice 
Centre.  P.O.  Box  277. 
Kingshill  Road,  High 
Wvcombe,  Bucks  HP  13 
5BT. 


Travel  kit 
helps  raise 
cash  for 
charity 

Roche  Nicholas,  makers  of 
Kwells,  are  launching  a 
limited  edition  travel  kit  to 
raise  money  for  the  Royal 
National  Lifeboat 
Institution. 

Each  kit  contains:  a 
mini  sewing  kit  with 
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scissors,  travel  toothbrush 
and  paste,  tissues,  plasters, 
antiseptic  wipes.  Aspro 
Clear,  Paraclear  Junior. 
Rennie  Rapeze  and  a 
Kwells  Trouble  Free  Travel 
leaflet. 

The  kit  retails  at  £4.99 
with  50p  donated  to  the 
RNL1  for  each  one  sold. 

Consumers  can  send 
away  for  the  kit  via  a 
leaflet  available  in 
pharmacies.  Roche 
Nicholas  Consumer 
Healthcare.  Tel:  0707 
328128. 
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Palmolive  enters  2  in 
1  bodycare  market 


Colgate-Palmolive  are 
strengthening  their 
presence  in  the  toiletries 
market  with  the  <£5.5 
million  launch  of  2  in  l 
Palmolive  Shower  & 
Creme  and  Palmolive  Bath 
&  Creme. 

The  products  will 
moisturise  as  well  as 
cleansing  skin,  say 


Colgate-Palmolive,  and  are 
pH  halanced.  Shower  & 
Creme  (250ml  XI. 99) 
comes  in  Dry  Skin, 
Normal  Skin  and  Sensitive 
Skin  variants,  while  Bath 
<£  Creme  (400ml  £2.49) 
comes  in  Normal  Skin  and 
Sensitive  Skin  variants. 

The  launch  package  is 
worth  £5. 5m,  which  will 


be  backed  by  TV  and  Press 
advertising,  using  the 
theme  "Skincare  you  can 
feel".  Six  million  door-to- 
door  samples  will  be 
distributed  in  October. 

Specially  designed  point 
of  sale  material  will 
be  available. 
Colgate-Palmolive.  Tel: 
0483  302222. 


Herbal 
skin 

treatment 

Aru  Herbal  Products  for 
skin  are  now  available  in 
pharmacies. 

Aru  Cream  (30ml, 
£3.99)  is  available  in 
outers  of  12  (trade  £2.27 
each),  while  Aru  Oil  (10ml, 
£6.45;  30ml,  £16.95)  is  in 
outers  of  six  (trade  10ml, 
£3.68;  30ml,  £9.67). 

Pharmacies  can  get 
stock  direct  from:  Aru 
Herbal  Products.  Tel: 
03873  73314. 


Merton's 

Imperial 

shower 

Comedian  Paul  Merton 
will  be  visiting  an 
unsuspecting  showerer  in 
a  new  Imperial  Leather 
television  advertisement, 
which  follows  close  on  the 
relaunch  of  Cussons 
Imperial  Leather  shower 
gel. 

Continuing  the 
"intrepid  reporter"  theme, 
the  commercial  begins  this 
month.  Cussons  (UK)  Ltd. 
Tel:  061-792  6111. 


Flawless  skin  with 
Guerlain  shades 


A  firming  foundation, 
Teint  Hydro-Lifting,  joins 
the  Guerlain  cosmetics 
range. 

It  has  a  creamy  texture 
and  gives  a  smooth,  matte 
finish  while  minimising 
the  appearance  of  wrinkles 
and  shadows.  Ingredients 
include  UV  filters,  vitamin 
E,  vitamin  A,  hyaluronic 
acid,  synthetic  ceramids, 
liquorice  extract  and  plant 
proteins. 

Teint  Hydro-Lifting 
(30ml,  £24)  is  available  in 


seven  shades,  ranging 
from  ivory  to  mid-brown. 

Sentiments  is  the  new 
cosmetics  collection  for 
AutumnAVinter,  divided 
into  two  themes.  For  eyes 
there  is  powder  shadow  in 
Rose,  Apricot  and  Beige. 
For  lips  there  are  new 
shades  of  Rouge  Sublime 
Amour,  a  deep  red,  and 
Joie,  a  soft  orange. 
Matching  nail  polish 
comes  in  Rose,  Amour, 
Joie  and  Ombre.  Guerlain 
Ltd.  Tel:  081-998  1646. 


^ptrex  aims  to  open 
eyes  to  pollution 


Crookes  Healthcare  are 
launching  a  consumer 
advertising  campaign 
for  Optrex  as  part  of  a 
£2.5  million  support 
package. 

The  campaign  aims  to 
highlight  how  sore, 


irritated  eyes  are  brought 
on  by  pollution,  glare  and 
modern  day  living. 

The  brand  claims  a  78 
per  cent  share  of  the  £14m 
eye  care  sector.  Crookes 
Healthcare.  Tel:  0602 
507431. 


Eyes  are  a  focus  for  Cutex 


Cutex  are  extending  their 
cosmetic  range  to  include 
eye  make-up  products. 

Called  Perfect  Eyes,  the 
collection  comprises  eight 
products.  Perfect  Wear 
shadow  base  (£2.99)  is  a 
neutral  powder  applied 
under  eyeshadow  to  give 
staying  power.  Perfect 
Finish  eyebrow  powder 
(£2.99)  comes  in  slate  or 
brown  to  give  matte  colour 


to  brows.  Perfect 
Definition  shadow  liner 
(£2.99)  is  a  creamy  powder 
which  gives  a  soft  line  in 
charcoal  or  brown. 

Soft  Look  eyeshadow 
duos  (£3.49)  have  a 
crease-resistant 
formulation  and  are 
available  in  a  choice  of 
nine  shade  combinations. 
Soft  Look  eyeshadow  trios 
(£3.99)  come  in  six 


shade  combinations. 

There  are  two  mascaras, 
Active  Wear  waterproof 
(£3.79)  and  Extra  Length 
mascara  (£3.79).  Both 
come  in  four  shades.  Eye 
Definer  (£2.49)  is  a  soft 
pencil  for  outlining  eyes, 
which  comes  in  six 
colours.  Products  are 
available  from  October. 
Rimmel  International.  Tel: 
0233  625076. 


August 

Numark 

discounts 

Numark  are  offering 
discounts  on  packed  goods 
and  own-brand  surgical 
dressings,  Melolin  and 
Micropore,  this  month. 

A  discount  of  7.5  per 
cent  is  available  on  all 
orders  of  15  cases  or  more 
in  the  packed  goods  range. 
The  54  lines  include 
calamine  lotion,  codeine 
linctus,  surgical  spirit  and 
witch  hazel. 

Any  order  of  own-brand 
Melolin  and  Micropore 
that  exceeds  £150  gives  a 
discount  of  10  per  cent  on 
the  former  and  7.5  per 
cent  on  the  latter. 
Numark.  Tel:  0827 
69269. 


AAH  Pharmaceuticals  have  extended  their  own-label 
analgesics  range  with  the  addition  of  aspirin  24s  in  a  foil 
pack  (£0.30).  Trade  price  is  £1.95  per  outer  of  a  dozen 
packs,  giving  a  POR  of  42  per  cent.  AAH  Pharmaceuticals. 
Tel:  0928  717070 
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It's  perfect 
for  a  growing 

market. 


A  BALANCE  OF 
VITAMINS  AND  MINERALS 
SUITABLE  FOR  VEGETARIANS 


More  and  more  people  are  realising  a  well-planned  vegetarian 
diet  can  give  them  all  the  nutrients  they  need. 

Trouble  is,  people  don't  always  lead  a  well-planned  life. 

They  might  get  up  late  and  skip  breakfast.  Grab  an  apple  and 
a  bag  of  crisps  for  lunch.  Or  go  to  a  dinner  do  and  find  the  host 
has  forgotten  the  vegetarian,  so  they're  left  nibbling  a  bowl  of  nuts. 

But  now  you  can  offer  them  Sanatogen  Vegetarian. 

Each  daily  dose  has  the  right  amount  of  the  essential  vitamins 


and  minerals  anyone  on  a  vegetarian  diet  needs  to  stay  healthy. 

There's  B12  for  healthy  blood  cells  and  stamina.  B2  for  energy, 
and  B6  to  help  the  body  use  protein.  And  there  are  the  important 
minerals  calcium,  zinc  and  iron. 

Made  totally  from  non-animal  ingredients,  Sanatogen  meets 
with  the  approval  of  the  Vegetarian  Society. 

And  with  more  and  more  vegetarians  walking 
through  your  door,  it'll  meet  with  your  approval  too.  « 


Sanatogen 


SANATOGEN  is  a  Registered  Trade  Mark  of  Roche  Nicholas  Consumer  Healthcare  Limited. 


Trade  Announcement 


Prescriptions 
Important  Points 
to  Remember. 


To  comply  with  a  recent  reimbursement  decision 
Calpol  prescriptions  should  in  future  read: 

and  where  appropriate 


If  in  receipt  of  a  prescription  for  Calpol  Infant  Suspension, 
please  contact  the  issuing  QP  for  clarification. 
Mew  one-litre  dispensing  packs  will  be  available  shortly,  meanwhile 
you  may  continue  to  dispense  from  existing  stock  as  formulations  and 

dosages  are  unaffected. 
These  name  changes  do  not  affect  Calpol  OTC  packs. 

If  you  require  further  information,  please  telephone  the 
Wellcome  Medical  Dept.  on  0270  583151  or  write  to: 
The  Wellcome  Foundation  Ltd. 
Crewe  Hall,  Crewe,  Cheshire,  CW 1  1 UB. 


Trade  Mark 


Wellcome 


Hot  lemon  relief 
from  Day  Nurse 


Day  Nurse  is  now  available 
as  a  lemon  flavoured  hot 
drink  —  Day  Nurse  Hot  (5, 
£2.20).  Smithkline 
Beecham  Consumer 
Brands  say  Day  Nurse  Hot, 
a  "P"  product,  combines 
the  psychological 
advantages  of  a  hot  drink 
and  the  maximum 
strength  formulation 
allowed  for  an 
over-the-counter 
medicine.  Each  sachet 
contains  lOOmg 
paracetamol,  15mg 
dextromethorphan,  25mg 
phenylpropanolamine  and 
49mg  ascorbic  acid. 

The  non-drowsy 
formulation  relieves  a 
blocked  or  runny  nose, 
aches,  sore  throats, 
headaches,  shivers  and 
coughs. 

The  company  hope  that 
Day  Nurse  Hot  will  attract 
new  consumers  to  the 
range  which  is  perceived 
by  some  consumers  as 
"too  strong  for 
self-medication". 

The  company  are 
mailing  out  9.000 
j  introductory  packs  to 
pharmacists.  Each  pack 
!  contains  a  sample  pack  of 
(the  product,  50  consumer 
leaflets  with  a  display  unit, 
ia  shelf  edger,  and  a  leaflet 
for  pharmacy  assistants 
(incorporating  an  entry 
form  for  a  competition. 

The  packaging  for  the 
Day  nurse  and  Night  Nurse 
range  has  been  redesigned 


to  emphasise  its  multi- 
symptom  relief  and 
increase  its  impact 
on-shelf. 

Smithkline  Beecham 
will  be  supporting  the  Day 
Nurse  and  Night  Nurse 
ranges  with  a  television 
campaign  later  in  the  year. 

As  part  of  their  trade 
promotion,  they  have 


organised  a  competition 
for  pharmacy  sales 
assistants  which  requires 
them  to  answer  some 
simple  questions  <>n  the 
product,  with  a  first  prize 
of  a  weekend  for  two  at  a 
health  resort.  Smithkline 
Beecham  Health  & 
Personal  Care  UK.  Tel: 
081-560  5151. 


Bold  new  look 
for  Disprol  duo 


Disprol  is  being 
relaunched  in  September 
(with  new  packaging. 

Junior  Disprol 
suspension  is  to  be  called 
Disprol  Infant  and  targeted 
at  children  under  six  years 
of  age.  Disprol  Junior 
tablets  will  be  aimed  at  the 


six  to  12  age  group. 

The  new  packaging  has 
easy  to  read  instructions 
emphasising  the  benefits, 
ingredients  and  usage 
combined  with  more 
prominent  Disprol 
branding.  Reckitt  and 
Colman.  Tel:  0482  26151. 


Zytna  offer 
customers 
a  radio 
cassette 

Zyma  Healthcare  are 
launching  a  "Soothing 
sounds"  promotion  for 
Bradosol  Sugar  Free  and 
Bradosol  Plus  throat 
lozenges  this  month. 

Customers  are  being 
offered  bonus  deals  and 
the  chance  to  win  a 
combined  radio  cassette 
system.  Zyma 
representatives  will  be 
detailing  the  offer  this 
month. 

The  promotion  is 
supplemented  by  point  of 
sale  material,  including  a 
shelf  edger  highlighting 
Bradosol  Sugar  Free's  GSL 
status.  A  £550,000  national 
Press  campaign  will  run 
this  Winter  with  the 
slogan:  "Sugarless. 
Merciless".  Zvma 
Healthcare.  Tel:  0306 
742800. 


Pharmaton 
for  life 

Windsor  Healthcare, 
makers  of  Pharmaton 
capsules,  are  launching  a 
consumer  information 
campaign. 

Aimed  at  raising 
awareness  ol  healthy 
lifestyles,  the  campaign  is 
being  launched  with  an 
eight-page  leaflet  entitled 
A  better  quality  of  life. 

The  leaflet  has  been 
produced  to  help  respond 
to  consumer  queries  on 
tiredness,  diet,  ageing  and 
health,  and  will  be 
available  at  point  of  sale. 
Windsor  Healthcare.  Tel: 
OI544  484448. 


Big  spend 
for  Radian-B 

Roche  Nicholas  are- 
spending  £750.11110  on 
their  Radian-B  brand. 

This  month  a  regional 
television  campaign  lor  the 
mineral  bath  begins, 
ending  in  September. 
From  then  a  Press 
campaign  takes  over 
promoting  the  whole 
brand.  Consumer  booklets 
will  be  available. 

Direct  cosumer 
sampling  runs  through  to 
December  with 
competitions  in  the  elderly 
Press.  Roche  Nicholas 
Consumer  Healthcare.  Tel: 
0707  :>28128. 


Guide  to 
vitamins 

A  pharmacists'  guide  to 
vitamins  and  minerals  is 
available  from  Pharma 
Nord. 

Giving  information  on 
the  composition  and  usage 
of  each  product  in 
their  Bio-Series  range,  the 
guide  comes  free  with 
pharmacy  orders  of  the 
products. 

As  an  introductory  offer, 
pharmacists  get  a  15  per 
cent  discount  off 
Bio-Series  products. 
Pharma  Nord  Ltd. 
Tel:  0670  519989. 


Don't 
suffer  in 
silence 

A  telephone  helpline  has 
been  set  up  to  help  piles 
sufferers  by  the  makers  of 
Preparation  1 1. 

The  helpline  offers 
sufferers  advice  on  the 
condition  and  treatment, 
and  includes  a  free 
sampling  offer  of 
Preparation  11.  The 
helpline  number  is  0891 
200190.  The  initiative  will 
he  supported  by  a  Press 
campaign.  Whitehall  Labs. 
Tel:  0628  66901 1. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 
CAR  Carlton 


CTV  Channel  Islands  CMTV  Breakfast 
LWT  London  Weekend  Television 


STV Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 
M  Meridian 
TT  Tyne  Tees 
W  Westcountry 


Andrews  Antacid: 

All  areas  except  U,  CTV 

Aspro  Clean 

LWT,  C,  A,  M,  HTV.  U 

Canesten: 

G,  Y,  C.  A,  M,  LWT,  TT 

Colgate  Total: 

All  areas 

Cussons  Pearl: 

All  areas 

Jordan  Magic  toothbrush: 

C4 

Just  for  Men: 

All  areas 

Lil-lets: 

C,  A,  LWT.  CAR,  BskyB 

Macleans: 

All  areas 

Macleans  Sensitive: 

All  areas 

Pears  Pure  Body  Care: 

All  areas 

Radian-B: 

U.A 

Rap-eze: 

BskyB 

Sensodyne: 

All  areas  except  G,  Y,  CTV.  CAR 

Setlers: 

All  areas 

Slim-Fast: 

All  areas 

Steradent: 

All  areas 

Sure  Sensive: 

All  areas  except  U.  CTV,  LWT 

Wrigley's  Extra  &  Orbit: 

All  areas 
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Oleg  Cassini  has  a  burst  of 
fragrant  activity  underway 
for  the  end  of  Summer 
running  into  Autumn. 

The  new  Cassini  for  Men 
range  is  launched  in 
October.  With  top  notes  of 
rosewood,  grapefruit  and 
tarragon;  a  heart  of 
rosemary,  sage  and 


Cassini  launch  fragrances  for  all 


Launch  of 
pure  corn 
crispbread 

Orgran  Corn  Crispbread  is 
a  natural  crispbread  with 
no  artificial  flavours, 
colours  or  preservatives. 

With  10  calories  per 
slice,  it  is  suitable  for 
slimmers  and  those  on 
gluten-free,  sugar-free, 
yeast  and  egg-free  diets, 
say  tlie  makers  Foodwatch. 

A  pack  retails  at  £1.77 
and  is  available  direct 
from:  Foodwatch.  Tel: 
0823  325023. 


Natural 

Panda 

packaging 

Panda  (UK)  are 
re-packaging  their  All 
Natural  confectionery 
range. 

The  new  packs  feature  a 
panda  eating  bamboo,  the 
phrase  "Panda — the  real 
taste  of  liquorice"  and 
vegetarian  and  kosher 
endorsement. 

Support  comes  in  the 
form  of  a  new  trade  and 
consumer  campaign. 
Panda  (UK)  Ltd.  Tel: 
081-553  3455. 

Jerome 
Russell  go 
natural 

Jerome  Russell  have 
acquired  Body  Health,  the 
natural  skin  and  hair 
products  range. 

The  range  is  free  from 
artificial  colourants, 
unnecessary  detergents 
and  additives.  It  uses 
essential  oils  and  natural 
herb  and  plant  extracts  to 
produce  shampoos, 
conditioners,  bath  and 
shower  gels  and  oils, 
cleansing  lotions,  toners 
and  body  lotions. 

All  products  have  an 
introductory  price  of 
£1.99.  The  r,   ge  is  backed 
by  a  national  I  ress 
campaign  beginning  in 
October.  Jerome  Russell. 
Tel:  081-478  7771. 


geranium;  and  base  notes 
of  vanilla  vetiver  and 
mousse  de  chine;  the 
fragance  aims  to  appeal  to 
men  who  "live  life  to  the 
full".  Prices  start  at  £20. 

A  new  Cassini  Travel  Set 
for  women  on  the  go  is 
now  available.  Encased  in 
a  gold  box  and  containing 


30ml  eau  de  toilette,  50ml 
bath  and  shower  gel  and 
50ml  body  lotion,  the  set 
retails  at  £27. 

Cassini  is  also 
introducing  the  Gold 
Collection  for  women 
combining  patchouli,  iris, 
musk,  jasmine  and 
Bulgarian  rose. 


Said  to  contain  a  higher 
perfume  concentration 
than  any  other  range 
available,  it  includes:  body 
creme  (200g,  £54),  dusting 
powder  (141.75g,  £46), 
elixir  de  parfum  (50ml,  £55) 
and  a  pure  perfume  purse 
spray  (10ml  £56).  Nina 
Ricci.  Tel:  071-493  8232. 


Milder  variations 
from  Cussons 


Cussons  are  introducing 
Imperial  Leather  Mild  in 
September. 

Creamy  white  in  colour, 
it  is  available  as  a  125g 
soap  bar  (single  £0.55, 
pack  of  lour  £1.69),  shower 
creme  (£1.89)  and  creme 
bath  (£1.59). 

To  encourage  sampling, 
there  will  be  price 
reductions  on  the  three 
products  later  this  year. 
Television  advertising  will 
begin  in  November 
featuring  comedian  Paul 
Merton  in  his  "intrepid 
reporter"  guise. 

Research  indicates  that 
milder  products  account 
for  18  per  cent  of  the  £304 
million  personal  washing 
market. 

Cussons  hope  that  the 


addition  ot  the  mild 
formulation  will  increase 
sales  of  the  Imperial 


Leather  brand  by  15 
cent.  Cussons  (UK) 
Tel:  061-792  6111. 


per 
Ltd. 


MaiklYCIL 


I'HLHfSfQOt 


Crookes  are  introducing  a  leaflet  aimed  at  recognising, 
treating  and  preventing  athlete's  foot  in  support  of  their 
Mycil  brand.  The  blue  and  yellow  leaflet  targets  sporting 
people,  and  is  being  distributed  through  Mycil  foot  health 
clinics  and  sports  and  consumer  magazines.  Crookes 
Healthcare.  Tel:  0602  507431 


Facing  up  to  Autumn 


Max  Factor  have 
announced  details  of  their 
Autumn  look  which 
features  an  earthy  mix  of 
mysterious  shades. 

High  Definition 
Kyeshadow  enhances  eyes 
with  Chestnut.  Smoke  and 
Perla  (£3.49). 

Lips  are  dark  in 
Bordeaux,  Couture  Red 
and  Red  Passion.  The 


Moisture  Rich  lipstick 
retails  at  £3.49  with 
matching  Diamond  Hard 
Nail  Enamel  (£2.99). 

Finally,  a  Natural 
Brush-on  Satin  Blush  in 
Tawny  Rose  brings  colour 
to  cheeks  (£3.95). 

All  products  are 
available  from  September. 
Procter  &  Gamble.  Tel: 
081-568  4333. 


Nina  Ricci 
skincare 
ranges 
extended 

Nina  Ricci  are  expanding 
their  fragrance  ranges  for 
men  and  women. 

For  women,  the  new 
LAir  du  Temps  hand 
cream  will  soften  and 
hydrate  the  skin  while  UVB 
filters  protect  against  the 
sun.  The  hand  cream  is 
available  in  January 
(100ml,  £16.50). 

As  part  of  the  Le  Teint 
Ricci  make-up  and 
skincare  range,  the 
company  are  introducing 
Perfect  Concealer  in 
January. 

Available  in  two  shades, 
fair  and  dark,  the 
automatic  pen  with  brush 
applicator  contains  500 
applications  (£17). 

For  men,  the  Ricci  Club 
cooling  body  lotion, 
available  this  month,  cools 
and  relaxes  while 
moisturising  the  skin 
(200ml,  £14.25). 

A  limited  edition 
introductory  offer  is 
available  at  £9.75  for 
100ml.  Nina  Ricci.  Tel: 
071-493  8232. 


Razor  sponsor 

Bic  Razor  is  sponsoring 
the  News  of  the  Worlds 
premier  football  league 
promotion.  An  award  will 
be  made  at  the  end  of  the 
season  to  the  winning 
team,  with  £10,000  given 
to  their  disabled 
supporters  club.  Trade 
events  and  promotions  will 
be  linked  with  the 
sponsorship.  Biro  Bic.  Tel: 
081-965  4060. 

Poster  blitz 

Seton  have  mailed  more 
than  3,000  Mycota  and 
Earex  posters  to  sports 
centres  to  help  stop  the 
athlete's  foot  and  ear 
problems  caused  by 
swimming.  The  posters  are 
offered  free  to  pharmacies 
for  in-store  displays. 
Contact  Zoe  Bartels  at 
Seton  Healthcare.  Tel: 
061-652  2222. 

Macleans  again 

The  "Tin  soldiers"  and 
"Coffee  and  cream" 
commercials  for  Macleans 
and  Macleans  Sensitive 
toothpaste  are  running 
again  through  August.  The 
spends  of  £1.2m  and  £lm 
respectively  hope  to  repeat 
the  success  of  previous 
outings.  Smithkline 
Beecham.  Tel:  081-560 
5151. 

Cruelty-free 

Imelda  Staunton  is  one  of 
several  actresses 
supporting  a  new  guide  to 
cruelty-free  cosmetics.  The 
Approved  Product  Guide 
for  the  British  Union  for 
the  Abolition  of  Vivisection 
is  available  from  BUAV. 
Tel:  071-700  4232. 

More  Clinomyn 

E.C.  De  Witt  launch  their 
third  burst  of  television 
support  for  Clinomyn 
Smokers'  toothpaste.  This 
phase  of  their  £1.4  million 
campaign  will  be  shown 
during  August  and 
September.  Recent  Neilsen 
data  show  that  Clinomyn 
has  a  27.7  per  cent  share 
of  the  smokers'  toothpaste 
market.  E.C.  De  Witt  & 
Co.  Tel:  0928  579029. 

Fuji  boost 

The  last  fortnight  in 
August  sees  a  Press 
campaign  for  Fujifilms'  24 
bonus  exposures 
promotion.  In  addition, 
the  Fujicolor  Super  G 
commercial  gets  an  extra 
two  weeks'  national 
exposure  this  month.  Fuji 
Photo  Film.  Tel:  071-586 
5900. 

Typharm  bonus 

Typharm  are  offering 
bonuses  on  Golden  Eye 
ointment  and  drops  and 
Veracur  gel  through 
Numark  in  September  and 
AAH  in  October.  Golden 
Eye  will  be  charged  12  as 
ten  and  Verucar  gel  12  as 
nine.  Typharm  Ltd.  Tel: 
0202  666626. 
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How  to  make  your 
customers  more  reliable 


Wouldn't  it  be  nice  if  you  could  guarantee 
regular  customers?  With  Windsor  Healthcare 
laxatives,  that's  exactly  what  you  can  do. 

Redesigned  and  packaged  to  give  max- 
imum shelf  impact,  the  Dulco-lax  and  Laxoberal 
range  of  laxatives  are  so  reliable  that  your 
customers  are  certain  to  find  effective  relief. 

Suitable  for  every  member  of  the  family 
our  products  are  kind  on  the  body  and  provide 
the  gentle  way  of  controlling  constipation  today. 

Dulco-lax  can  be  relied  upon  to 
work  overnight.  Because  it  doesn't  contain 
phenolphthalein,  it  is  not  reabsorbed  by  the 
body  and  its  dual-site  action  stimulates  both  the 
colon  and  rectum,  helping  to  re-educate  the 
bowel. 

Laxoberal,  taken  once  a  day,  has  a  10-14 
hour  action  and  only  a  small  volume  is  needed 


to  give  a  reliable,  effective  action  .  Sugar  free 
and  titratable,  Laxoberal  has  a  pleasant  taste, 
allowing  it  to  meet  the  requirements  of  every 
member  of  the  family,  whatever  their  age. 

Both  products  are  being  supported  by 
an  extensive  advertising  and  promotional 
campaign  to  ensure  that  both  your  customers 
and  your  profits  become  more  regular. 

If  you  want  to  rely  on  part  of  a  market 
worth  over  £54m  -  stock  up  with  Windsor 
Healthcare  Laxatives  now.  Tel:  0344  741336  or 
contact  your  Windsor  Healthcare  Territory 
Manager. 


WINDSOR 

HEALTHCARE  LTD 


Dr  Terry  Maguire,  a 
proprietor  pharmacist 
in  Belfast  and  a 
research  fellow  m 
pharmacy  practice 
at  the  School  of 
Pharmacy,  the  Queen's 
University  of  Belfast, 
asks  what  part 
hallucinogens  and 
mood-altering 
substances  have 
played  in  social 
culture.  From  witches 
to  Santa  Claus,  he 
suggests  they  may 
have  had  a  greater 
impact  than  we 
imagine 

One  of  my  customers  achieved 
considerable  local  fame  telling 
of  his  experiences  with  a  ghost. 
The  tale  concerned  night-time 
visitations  by  a  woman  dressed 
in  black.  She  physically  abused 
him  —  threw  him  downstairs, 
beat  him  and  made  living 
impossible. 

The  clergy  were  summoned 
to  exorcise  the  demon,  and  the 
housing  executive  was  asked  to 
provide  other  accommodation. 
Once  he  had  been  re-housed, 
there  was  no  need  for  the 
priests  and  the  apparitions 
ceased.  Life  returned  to  normal. 

Cynically,  I  might  have  agreed 
with  some  who  put  it  down  to 
"the  drink"  or  the  need  to 
provide  an  extreme  reason  to 
move  house  —  had  it  not  been 
for  a  chance  glance  at  his 
medication  records. 

At  the  time  the  ghost  was 
appearing,  he  was  taking 
Ativan  (lorazepam)  to  help  him 
sleep.  Possibly  the  "vision"  was 
a  reaction  to  (or  withdrawal 
from)  this  benzodiazepine.  His 
doctor  stopped  the  medicine 
about  the  time  the  visions 
ceased 

Hallucinations  among  those 
taking  she  \  ^rting 
benzodiazepines  are  well 
documented  Halcion 
(triazolam)  was  withdrawn  in 
the  UK  and  in  Holland  because 
of  these  side-eft 

By  1990,  42  cases  of  alleged 
sexual  assault  by  dentists  on 
patients  who  were  sedated 
with  intravenous 
benzodiazepines  (diazeo  ■  or 
medazolam),  had  been 
reported  '.  Such  allegations, 
especially  where  there  are  no 
independent  witnesses,  are  very 
serious  for  a  doctor  or  dentist. 


SDRUGS 


AND 


GION 


The  allegations  may  be  well- 
founded  but  they  may  equally 
have  been  benzodiazepine- 
induced  fantasies. 

Nigel  Kennedy,  the  doyen  of 
classical  music,  has  been 
criticised  for  saying  he  had 
reached  a  stage  in  his  career 
where,  like  Jimmy  Hendrix  and 
others,  he  would  need 
"mood-altering  substances"  to 
get  further  inspiration. 
Accepting  such  a  statement 
recognises  that  the  distortion  of 
perception  by  such  drugs  could 
improve  creativity. 

These  three  examples  suggest 
that  mood-altering  substances 
are  having  as  much  of  an  effect 
on  society  today  as  they  have 
had  on  societies  of  the  past. 

Hallucination 

We  understand  the  world 
around  us  by  using  five  senses. 
If  our  senses  are  disrupted  or 
distorted  then  what  we  see, 
smell,  feel,  hear  and  taste  as 
real  may,  in  fact,  be  unreal. 

It  has  been  suggested  that 
schizophrenic  patients  are  not 
mentally  sub-normal.  Rather, 
due  to  a  biochemical 
disturbance  in  the  brain,  they 
perceive  a  distorted  image  of 
the  world  around  them.  It  is 
their  behaviour,  resulting  from 
an  attempt  to  rationalise  the 
"nonsense"  being  received  by 
the  brain,  that  makes  them 
appear  abnormal  to  the  rest 
of  us. 

For  schizophrenics  the 
problem  is  an  endogenous 
disease.  However,  such 
conditions  may  be  induced  by 
ingestion  of  substances  which 
affect  the  transmission  of 
information  in  the  brain. 

Medieval  witches 

In  medieval  Europe,  witches 
were  ruthlessly  hunted  and 
killed.  One  explanation  for  the 
existence  of  witches  is  that  they 
were  social  outcasts,  possibly 
lesbians.  At  that  stage  of 
history,  lesbianism  would  not 
have  been  understood  and  not 
tolerated  by  a  male-dominated 
society. 

Witches  were  knowledgeable 
about  the  hallucinogenic 


absorbed  across  the  thin  walls 
of  the  vagina  to  produce  the 
required  effect.  This  interesting 
drug  delivery  system  offers  an 
explanation  of  the  origins  of 
the  "witch's  broom",  as  a 
report  into  witchcraft  from  the 
14th  century  suggests: 

"In  rifling  the  closet  of  the 
ladie,  they  found  a  pipe  of 
oyntment,  wherewith  she 
greased  a  staffe.  On  certain 
days  and  nights  they  anoint  a 
staff  and  ride  on  it  to  the 
anointed  place."3 

Salem  witches 

The  Salem  witchcraft  affair  of 
1692  was  the  worst  outbreak  of 
witch  persecution  in  American 


properties  of  herbs, 
in  particular  henbane 
(Hyoscyamus  niger),  deadly 
nightshade  (Atropa  belladonna) 
and  mandrake  (Mandragora 
officmarumY.  These  women 
may  also  have  known  of  the 
hallucinogenic  properties  of 
chemicals  found  in  the  skins  of 
toads  and  frogs  (buofen). 

They  would  have  been  skilled 
in  preparing  potent  elixirs  and 
ointments  from  these  plants  for 
use  in  their  rituals.  Ointments 
applied  to  a  brush  shaft  or 
broom  and  used  as  a  "sex-toy" 
in  ritual  orgies  would  have 
ensured  that  the  drugs  were 


history,  and  the  story  has  been 
investigated  extensively.  One 
theory  offered  to  explain  the 
hysteria  has  implicated  rye 
infected  with  ergot  (Claviceps 
purpurea). 

The  victims  —  the  witches  — 
were  identified  by  children, 
particularly  girls  around  the  age 
of  puberty.  It  is  known  that 
girls  at  this  age  seem  to  be 
more  susceptible  to  the 
hallucinogenic  effects  of  ergot". 

While  parents,  younger 
children  and  boys  were  able  to 
tolerate  eating  rye  bread 
slightly  infected  with  ergot,  the 
girls  experienced  graphic 
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NEW  LYNX 

SHAVE  COOLING  G 


jf  a 


VERYTHING  IT'S  CRACKED  UP  TO  BE 

rom  Lynx  -  the  No  1  brand  -  a  dynamic  new  After  Shave  Gel 
.reated  to  appeal  to  non-after  shave  users 
)pens  up  a  big  new  profit  opportunity 

lacked  by  heavyweight  TV  .  .  yi^  / 

lus  £8.8  million  total  brand  spend  L-TlNx 
he  Lynx  brand  -  over  twice  as  big  as  its  nearest  competitor 
aet  cracking  -  stock  up  now  el.dagibbs 
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NX  -  THE  BIG  NAME  IN  MALE  TOILETRIES 


hallucinations.  Considering 
their  upbringing,  in  a  society 
obsessed  with  strict  religious 
practice  and  the  power  of  the 
devil,  their  only  rational 
explanation  for  their 
hallucinogenic  experience  was 
that  they  were  "bewitched". 

Religious 
visionaries 

It  is  dangerous  to  try  to  explain 
religious  visions  in  terms  of 
hallucinogenic  experiences  as 
firmly  held  beliefs  can  easily  be 
offended.  This  is  certainly  not 
my  intention. 

Some  religions  —  like  the 
Native  American  Church  — 
even  today  use  hallucinogenic 
drugs  derived  from  plants  as 
part  of  their  religious  worship. 
They  argue  that,  rather  than 
being  the  experience,  the  drug 
creates  the  link  with  God  which 
fulfils  their  worship. 

Soma,  the  god-narcotic  of 
ancient  India,  is  now  thought  to 
have  been  an  elixir  prepared 
mainly  from  the  red  mushroom, 
Fly  Agaric  (Amanita  muscaria) . 

Fly  Agaric  was  used 
recreationally  by  many  social 
groups.  It  was  collected  in  the 
Autumn  and  dried  for  use  later. 
The  mushroom  is  particularly 
poisonous  due  to  its  alkaloid 
content  but  this  has  never 
deterred  its  use.  Today,  in 
Europe,  its  use  has  been 
largely  replaced  by  alcohol. 

It  has  been  suggested  that  Fly 
Agaric  was  associated  with  the 
culture  of  Santa  Claus  and  that 
its  scarlet  mound,  speckled  with 
white,  explains  why  Santa  Claus 
wears  red  and  white  and  flies 
through  the  sky. 

St  Catherine,  who  lived  in  the 
1 500s,  received  visitations  from 
various  saintly  beings.  During 
these  meetings  she  was 
encouraged  to  have  sexual 
relationships.  St  Catherine's 
standing  in  the  church  ensured 
that  her  description  of  these 
events  was  viewed  as  a 
"blessing"  rather  than  a 
hedonistic  orgy. 

But  one  explanation  counters 
saintly  goings-on  for  a  more 


worldly  experience.  St 
Catherine  was  overweight  and, 
to  ensure  that  she  would  not 
eat  excessively,  she  sprinkled 
her  food  with  grated  Fly  Agaric. 
In  theory  this  imparted  a 
bitter  taste  making  the  food 
quite  unpalatable.  However, 
she  certainly  ate  enough  to 
produce  hallucinations. 


jin  visionaries 

Visions  of  the  Virgin  Mary, 
particularly  within  the 
European  Catholic  culture,  have 
been  reported  frequently  since 
the  mid-19th  century.  They 
have  had  a  profound  effect  on 
many  Roman  Catholics,  and 


remain  today  a  focus  of 
worship  for  millions  who  flock 
annually  to  the  many  sites  of 
pilgrimage  —  Fatima  in 
Portugal,  Knock  in  Ireland  and 
the  most  famous,  Lourdes. 

Common  characteristics 
appear  to  link  the  visionaries: 
they  were  all  young  adults, 
mainly  girls  around  the  age  of 
puberty. 

The  story  of  Bernadette 
Soubirous,  St  Bernadette  of 
Lourdes,  has  a  pattern  similar 
with  other  virgin  visionaries. 
Essentially,  poor  and  oppressed 
Roman  Catholics  have  been 
much  more  successful  in  seeing 
the  Virgin  than  rich  ones. 


Fly  Agaric  —  a  possible  source  of  soma,  the  god-narcotic  of  ancient  India 


I  have  been  intrigued  by 
Bernadette's  story  which,  in  my 
opinion,  has  some  features 
which  indicate  that,  at  the  time 
of  the  visions  in  1858,  she  may 
have  been  subjected  to  the 
effects  of  ergotism. 

She  had  been  ill,  was  weak 
and  was  at  the  age  of  puberty. 
Why  didn't  other  young 
females  in  the  village  suffer 
similar  effects?  Bernadette's 
father  was  a  miller,  frequently 
in  financial  difficulties.  If  he 
had  received  ergot-infected 
grain  for  milling  he  may  have 
been  legally  required  to  dispose 
of  it.  Possibly,  to  ward  off 
starvation,  he  used  it  for  his 
family  bread. 

One  writer,  experimenting 
with  a  mescaline  to  induce 
hallucination,  found  that  she 
saw  saintly  figures". 

Conclusion 

Hallucinogens  have  had  a  part 
to  play  in  the  development  of 
many  cultures.  Their  effects  on 
the  mind  can  be  profound; 
laymen,  in  attempting  to 
explain  what  has  occurred, 
create  colourful  stories  of 
witches,  religious  and  sexual 
fantasies.  Certainly  the  telling  is 
much  more  interesting  than  any 
scientific  explanation  I  can 
provide. 
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To  celebrate  our  first  120  years  here  is  a 

New  Hair  Darkening  Mousse 
Women  (and  men  too!) 


Morr,  is  have  been  turning  the  clock  back  on  grey  hair  since  1 873  and  now  our 
new  mousse  extends  our  market  to  women  too. 


Our  spc-  jlist 
everywhere ,  j 
customers, 
out  with  your  wholesaler 


products  can  bring  you  new  customers  because  they  are  not  available 
ust  in  pharmacies  who  care  about  the  individual  needs  of  their 
nerous  launch  discounts  are  available  on  our  new  mousse,  check  them 


FREE2xl00g 
Morgan's 
Pomade  with 
our  special 
pre-pack  offer 


Thiscoi  .1.15  compact  shelf  display  unit 
and  ct  r  in  er  leaflets  plus  3  >  lOOg 
Pomao;  (2  packs  F.O.C),  2  X  1 75ml 
New  Hair  Darkening  Mousse,  2  X  50g 
Pomade.  2     50g  Perfumed  Pomade. 
2  X  1 00ml  tijoe:,  Hjir  Darkening 
Cream.  Contaa  youi  wholesaler  or 
ring  us  for  details. 


Morgan's  Pomade  Co.  Ltd. 

Colewood  Road  Ind.  Est., 

Whitstable, 

Kent  CT5  2RT. 

Tel:  (0227)  792761 

Fax:  (0227) 794463 
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urax  He  is  the  only  OTC  hydrocortisone  cream 
lat  also  contains  Crotamiton.  This  unique 
ual-action  formulation  not  only  reduces 
flammation,  but  provides  speedy 
nd  effective  relief  from  itching 


CrontraUoo  cream 


lot  lasts  up  to  10  hours.  Previously  only  available 


on  prescription,  Eurax  He  now  joins  its  highly 
successful  stablemate  Eurax  antipruritic  Cream 
&  Lotion,  over-the-counter.  The 
^JJ^Sam^or.        combined  appeal  of  Eurax  heritage, 
plus  a  unique  formulation  means 
you  can  recommend  Eurax  He  with  confidence. 


FURTHER  INFORMATION  ON  EURAX  Be.  PLEASE  TELEPHONE  HHA  HEALTHCARE  ON  0  )  0  6  7  4  2800  AND  ASK  f0«  SALES  SERVICES   'E  URAX'  IS  A  REGISTERED  TRADE  HARK 


IVE  INGREDIENTS.  Eurax  He  contains  Crotamiton  BP  10%  and  Hydrocortisone  BP  0  25%  Indications  Relief  ol  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions  DOSAGE  AND 
HNISTRATI0N  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  for  a  maximum  period  ol  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  for  children  under  10  years  Contra  Indications:  Hypersensitivity 
my  component  of  the  formulation  Bacterial,  viral  or  fungal  infections  of  the  skin  Acute  exudative  dermatoses  Application  to  ulcerated  areas.  Use  on  the  eyes/face,  ano-gemtal  region,  broken  or  infected  skin  including  cold  sores,  acne  and  athletes  foot, 
•effects:  Occasionally  at  the  site  ol  application  signs  of  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur.  Use  in  pregnancy  and  lactation  Use  in  pregnancy  or  lactation  should  only  be  at  the  doctor's  discretion 
LEGAL  CATEGORY  P  PRODUCT  LICENCE  NUMBER  0001/SOIOR.  PRODUCT  LICENCE  HOLDER  Zyma  Healthcare.  Holmwood.  RH5  4NU  DATE  OF  PREPARATION:  January  I99J  PRICE  £2.40 


GILLETTE  SERIES  PLUS 
GILLETTE  SENSOR. 

YOU'VE  NEVER  SEEN  A 
PROFIT  COMBINATION 
LIKE  THIS  IN  THE  MALE 
GROOMING  MARKET. 

When  we  launch  new  products,  we're  confident 
that  they're  going  to  take  the  market  by  storm.  So  here's 
the  new  GILLETTE  SERIES  -  the  best  researched,  best 
supported  male  grooming  range  in  retail  history  If  it's 
new  and  bigger  profits  you're  after  -  here  they  come! 

8  million  existing  GILLETTE  customers  will  want  to  buy 
Sensor  achieved  over  a  50%  market  share  of  systems 
razors  during  the  launch  year. 
£15  million  launch  spend.  Britain's  biggest  ever  launch 
for  men's  toiletries.  TV,  press,  posters. 
5  million  samples,         14  million  colour  brochures. 
70,000  men  tried  the  products.  They  said  they're  what 
they  wanted.  ^fF  3  years  and  £50  million  in 

developing  the  best 
researched  products  ever. 
W  COOL  WAVE  - 
a  totally  new  fragrance 
across  the  range. 


Gillette 


The  Best  a  Man  Can  Get 


TM 


the  face  of  the  '90s 

THE    BENN    BEAUTY    &    PERSONAL    CARE  REPORT 


The  definitive  report  on  fragrances,  cosmetics 
and  toiletries  markets  from  the  -publishers  of 
Beauty  Counter,  Chemist  &  Druggist, 
Community  Pharmacy  and  Pharmacy  Today. 

Benn  Publications  is  the  UK's  number  one  publisher  in 
the  health  &  beauty  field,  with  a  range  of  titles  that 
form  the  industry's  most  important  source  of  news 
and  information.  Benn  is  now  focussing  its  unrivalled 
industry  insight,  contacts  and  databank  of  research  to 
produce  the  most  comprehensive  and  authoritative 
report  available  on  the  beauty  and  personal  care 
market  today. 

Now  more  than  ever  before,  you  need  a  complete 
picture  of  the  total  market.  Even  during  the  depths  of 
recession,  innovative  new  products  and  campaigns 
opened  up  lucrative  growth  sectors.  And  as  1993 
progresses,  it  is  increasingly  likely  that  recovery  will 
offer  major  rewards  to  the  players  who  get  it  right. 

The  Benn  Report  provides  the  complete  market 
picture.  It  looks  at  the  issues  affecting  the  whole 
industry,  from  evolving  attitudes  to  animal  testing,  the 
environment  and  health,  to  changes  in  UK  shopping 
habits,  households  and  demographics.  Detailed 
market  sector  reviews  highlight  the  growth  of 
multifunction  products,  cosmeceuticals  and  other 
emerging  concepts,  the  impact  of  new  distribution 
patterns  and  retailers'  private  labels  —  plus  all  the  key 
background  market  data. 

Tlie  Report  features  : 

•  Analysis  of  total  industry  performance. 

•  Analysis  of  all  individual  product  sectors,  covering: 
market  size  trends;  market  segmentation;  leading 
brands  and  manufacturers;  advertising  and 
promotion;  the  detailed  Benn  Price  Index;  and  retail 
distribution. 

•  Review  of  company  strategy  and  financial 
performance  for  all  leading  manufacturers, 
distributors  and  retailers. 

•  Specially  commissioned  depth  interviews  with  key 
industry  executives. 

•  Top  line  findings  from  the  Benn  Pharmacy  Survey. 

•  European  market  trends  and  opportunities. 


Product  Sector  Coverage: 

Women's  Fragrances  •  Skincare  •  Colour  Cosmetics 
Suncare  •  Bath  &  Shower  Products  •  Male  Toiletries 
Personal  Hygiene  •  Oral  Hygiene  •  Baby  Toiletries 
Summary  of  Related  Market  Sectors 


Consumer  Expenditure  on  Personal  Care,  1 981  -1 993 
6000 


Retail  Distribution 


The  Benn  Beauty  &  Personal  Care  Report  will  be  over 
350  pages  long,  with  text,  tables  and  graphics.  It  will 
be  published  in  October  priced  £375  but  a  special  pre- 
publication  price  of  £325  is  available  now  to  readers  of 
Chemist  &  Druggist.  To  order  at  this  special  price,  or 
for  more  details  send  back  the  form  below  or  call  Benn 
Pharmacy  Sales  on: 


0732-364422 


The  Benn  Beauty  &  Personal  Care  Market  Report.  The  one  essential  reference  work 
for  marketing  in  the  beauty  and  toiletries  industry. 

Please  return  to:  The  Benn  Beauty  &  Personal  Care  Report, 

Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Please  invoice  me  for  1  copy  at  the  special  price  of  £325  or 
Please  send  me  more  details 


Name  

Company  

Address  

 Postcode- 
Telephone  


Memoires  of  Mister  Fixit 


Tuesday  morning,  July  13.  The 
phone  rang.  I  answered: 
"Hello7" 

"Hello,  Leo  here,  Ken.  Do  you 
think  you  could  help  us7  I'm 
going  on  holiday  or  I  would  do 
it  myself." 

"Do  what?"  I  thought,  and 
asked  what  exactly  he  had  in 
mind.  Leo  Burke  is  chairman  of 
Dorset  LPC  and  a  first  class  one, 
worth  helping. 

It  seemed  the  Pharmacy 
Support  Group  had  decided  to 
put  up  a  candidate  in  the 
Christchurch  by-election  to 
open  a  dialogue  with  the  public 
at  a  critical  time  for  the 
Government,  to  draw  attention 
to  the  way  the  range  of  NHS 
services  was  being  reduced, 
profession  by  profession. 

Would  I  be  willing  to  act  as 
agent  for  the  candidate?  All  I 
would  have  to  do  would  be  to 
sign  the  proposal  form  and 
provide  an  address  for 
incoming  mail.  It  wouldn't  be 
for  long. 

Since  I  had  been  lying  on  my 
back  in  the  sun  idly  counting 
clouds,  wondering  whether  I 
should  cut  the  lawn  or  dig  out 
brambles,  with  such  an  easy 
escape  being  offered  I  heard 
myself  saying  "Yes". 

Within  minutes,  Peter 
Hollyman  arrived  at  my  door. 

"Sign  here,"  he  said,  just  like 
that  nice  encyclopedia 
salesman,  so  I  did,  and  thus 
began  the  game. 

Unfortunately  he  couldn't  get 
a  locum  for  the  week  so  had  to 
return  to  his  pharmacy  in 
Wales,  but  would  be  down  on 
Saturday.  He  would  fax  me  ... 

"Hang  on,"  I  thought,  "that 
doesn't  sound  right." 

It  wasn't.  Next  day  the  fax 
arrived:  five  pages.  Suggested 
policy  statement  and  requests 
that  I  find  a  flat  for  him,  book  a 
Hall  in  Christchurch  for  Sunday 
July  25  and  organise  a  public 
meeting.  Oh,  and  arrange 
speakers  from  other  affected 
professions.  And  get  an 
audience  ... 

Good  relations 

I  had  calls  from  PSG,  my 
principal  contact  being  Atul 
Kantaria.  The  policy  statement 
had  to  be  rewritten, 
emphasising  our  good  relations 
with  Dorset  FHSA/Health 
Commission.  It  was  faxed  back 
and  then  hastened  to  the 
printers  by  PSG. 

Then  the  WORK!  With  the 
school  holidays  and  an  election, 
Christchurch  was  booked  out. 
Millions  of  calls  later,  I 
managed  to  get  a  hotel,  hire  a 
hall  and  contact  prospective 
speakers. 

The  posters  and  leaflets 
arrived  two  days  later  and  had 
to  be  divided  and  stuffed  into 
envelopes.  This  work  was  done 
by  Ulas  Patel,  without  demur, 
and  posted  out  by  him  to 
constituency  pharmacies, 
dentists,  opticians  and  GPs, 
asking  them  to  display  material. 

We  learned  that  the  address  I 
had  been  given  for  the  hall  was 
that  of  the  letting  office,  not 
the  site  of  the  hall,  so  more 


Retired  pharmacist  Ken  Sims  was  election  agent 
for  Christchurch  candidate  Peter  Hollyman,  and 
leapt  head-first  into  the  scrum  of  politics 


posters  had  to 
be 

painted  ...  fast. 

I  also 
advertised 
the  meeting 
under 
"Entertain- 
ments" in  the 
local  Echo. 

Peter  arrived 
on  Saturday  to 
record  an 
interview  with 
Radio  Solent 
and  to  take 
part  in  a  TV 
jolly  at 

Southampton 
with  the  other 
candidates.  He 
did  well  too.  I 
covered  our 
local  radio  2CR 
Sunday:  We 
opened  the 
meeting  at 
2.30pm  with 

pharmacists  from  London,  the 
Midlands  and  Ireland!  But  not 
one  local:  the  mail-out  had 
been  held  up  in  the  post. 

But  we  had  good  speakers, 
including  the  chairman  of  the 
local  Nursing  Homes 
Association  who  proved  we  are 
not  the  only  ones  with 
problems.  The  meeting  became 
a  first  class  forum  for  discussion 

Monday  July  26:  Peter  and  I 
visited  Ferndown,  where  we 
stumped  the  patch  talking  to 
pharmacies  and,  after  a  quick 
pint  for  courage,  smiled  our 
way  into  the  local  HQ  of  the 


"Sign  here,"  he 
said,  just  like  that 
nice  encyclopedia 
salesman,  so  I  did 


Blues  (well 
named).  There 
we  put  the  cat 
properly 
among  their 
pigeons  by 
showing  them 
the  Daily 
Telegraph 
article  which 
said  their 
think-tank 
proposed 
charging  full 
drug  costs  to 
all  patients, 
regardless  of 
age. 

Superb 
timing,  I 
thought.  Gave 
us  no  end  of  a 
boost.  Libs  and 
Labs  loved  it, 
since  on  this 
occasion  they 
were  our 
friends, 

welcoming  us  and  our  material. 

Then  out  into  the  streets.  We 
had  some  very  revealing 
conversations  with  odd 
members  of  the  public  —  odd 
being  the  operative  word.  I 
never  knew  so  many  were  out 
now  living  in  the  community. 
Government  policy  again. 

We  covered  Christchurch, 
Purewell  and  Highcliffe, 
Verwood,  West  Moors  and  St 
Ives  and  Parley,  talking  to  local 
people  who  were  often 
antagonistic.  They  lumped  us  in 
with  the  "damned  politicians" 
until  we  showed  them  why  we 
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were  out.  Then  there  was  a 
genuine  thaw  and  hands  were 
shaken  in  understanding.  Nice. 

We  were  encouraged  by  our 
reception  in  the  pharmacies 
too.  Except  one,  where  a  locum 
(not  Rodney)  was  most 
unwilling  to  help,  and  said 
and  meant  it  —  that  everyone 
should  pay  full  price  for  their 
drugs,  apparently  quite 
unconcerned  for  the  welfare  of 
the  poorer  people  of  this  land, 
or  colleagues  who  employed 
him  or  that  his  employment 
would  certainly  cease  were  this 
to  become  reality 

Electric! 

Thursday:  Polling  day.  No 
canvassing  permitted. 

I  left  visiting  polling  stations 
to  Peter,  who  was  now  joined 
by  his  wife  Judith  and  daughter 
Juliette  (20). 

Strengthened  by  a  slap-up 
meal  at  the  Guildhall  Tavern  in 
Poole  (best  fish  restaurant  in 
Dorset)  with  my  wife  in  the 
evening,  I  drove  over  to  join 
Peter  at  Christchurch  to  see  the 
first  ballot  boxes  brought  in 
and  opened.  Electric!... 

You  know  the  results.  We 
took  35,000  votes,  counting  the 
Libs  and  Labs  on  our  side,  with 
another  60  direct  for  us  by  folk 
who  couldn't  bring  themselves 
to  vote  for  anyone  else. 

So  was  it  all  worthwhile7  You 
can  bet  on  it.  With  a  candidate 
of  Peter's  ebullience,  energy 
and  ability  to  communicate,  as 
well  as  being  easy  to  get  on 
with,  PSG  chose  well.  We  have 
had  a  memorable  experience. 

We  were,  of  course,  far  too 
late  into  the  field,  although  the 
exercise  was  more  revealing 
than  anything  I  have  ever 
undertaken. 

Both  Peter  and  I  were  struck 
by  the  apprehension  evident  in 
the  pharmacies  we  visited.  Most 
displayed  our  material  and 
listened  to  what  we  tried  to  put 
across.  But  some  were  afraid  of 
upsetting  their  customers  (seen 
as  Conservatives)  by  even 
breathing  a  word  about  our 
programme. 

Keeping  afloat 

Having  been  a  sailor  all  my  life, 
I  reckon  that  if  you  are  being 
shot  at,  with  gaping  holes  just 
above  the  waterline,  it  is 
possible  to  keep  afloat  by  not 
moving  a  muscle,  keeping  the 
boat  dead  upright  ...  until 
something  outside  your  control 
disturbs  this  fragile  equilibrium. 

It  seems  to  me  that  any 
seaman  worth  his  salt  would  be 
over  the  side  plugging  that 
hole  with  all  his  might.  Yes,  he 
might  get  wet  and  cold.  But  he 
would  save  his  ship  and  its 
valuable  cargo. 

I  believe  pharmacists  can  do 
it,  but  it  requires  a  fundamental 
review  of  the  way  we  organise 
ourselves.  Since  I  have  long 
been  dismayed  by  the  route  we 
have  been  following,  I  hope  to 
develop  some  ideas  which  may 
be  of  interest. 

Meantime,  for  me  it  is  back 
to  the  lawn  and  the  brambles. 
Hard  work  this  retirement! 
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Management  is  very  much  in 
the  Turner  family's  blood.  Alan 
was  born  in  Glasgow  some  45 
years  ago,  the  son  of  a  ship 
broker  for  what  is  now  Powell 
Duffin.  This  key  position 
involved  arrangements  for 
berthing,  cargoes  and  the 
welfare  of  ships'  crews  —  a 
responsible  position  touching 
the  lives  of  a  large  number  of 
people. 

When  Alan  Turner  was  at 
boarding  school  his  mother 
died  and  the  family  moved  to 
Newcastle.  A  successful  school 
career,  especially  on  the  sport 
side,  led  to  a  place  at  Newcastle 
University  to  study  geography, 
but  in  his  final  year  the 
management  pedigree  began 
to  show  and  Mr  Turner 
specialised  in  marketing  and 
distribution. 

Employment  at  Vestric  as  a 
management  trainee  under 
Perter  Worling  followed,  a 
decision  he  has  never  regretted. 

"As  a  trainee,  I  went  round 
the  country  to  about  80  per 
cent  of  our  branches,  living  out 
of  a  suitcase  for  two  years.  It 
was  my  chance  to  learn 
everything  about  the  business." 

Mr  Turner  worked  in  every 
department  from  goods  in  and 
buying  through  to  finance  in 
each  branch,  "before  moving 
on  to  the  next  branch  to  find  a 
completely  different  scale  of 
operation! 

"I  got  different  regional 
slants  on  everything  and  there 
was  also  the  chance  to  meet 
some  of  the  customers"  — 
something  he  makes  a  point  of 
keeping  up  in  his  present 
position. 

Bristol  promotion 

Two  years  of  training  was 
followed  by  promotion  in  the 
early  1970s  to  assistant  branch 
manager  at  one  of  what  were 
then  two  Bristol  depots. 

This  was  during  the  era  when 
Vestric  were  still  a  part  of 
Glaxo,  and  the  one  career  move 
Mr  Turner  was  tempted  to 
make  outside  of  Vestric  was  to 
become  a  brand  manager  at 
the  pharmaceutical 
manufacturer. 

However,  his  marketing 
potential  was  spotted  within 
the  wholesale  arm  and  he  was 
invited  to  Vestric's  Runcorn 
head  office  "to  get  involved  in 
the  start  of  Vantage". 

Mr  Turner  recalls:  "It  was  a 
chance  to  get  involved  in  the 
customer  side  of  the  business. 
Vantage  was  a  new  stance  from 
a  wholesaler.  In  those  days 
there  was  a  four-times-a-day 
delivery  and  much  less  emphasis 
on  over-the-counters. 

"In  fact,  the  OTC  market  was 
being  weaned  away,  so  we  at 
Vestric  said  we  must  help  the 
independent  and  rail?  the 
market  share." 

Initially,  he  admits,  some 
pharmacists  were  mystified: 
"We  were  asked  'why  are  you 
doing  it?'  " 

The  name  Vantage  was  not 
an  immediate  choice,  but  came 
through  a  selection  process 
from  a  number  of  different 
names:  "Vantage  came  through 
because  of  its  connotations  of 
'vantage  point'  and 
'advantage'." 

This  milestone  behind  him, 
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Runcorn's 
team  player 


AAH  Pharmaceuticals'  marketing  director  Alan  Turner  has  come  a 
long  way  from  his  Glasgow  roots.  C&D's  Business  Editor  Zack 
Goldring  retraces  the  steps  of  this  sports-loving  executive 


Mr  Turner  set  himself  to  work 
up  through  the  marketing  side 
of  the  company:  "If  you  are 
going  on  to  the  board  you  must 
have  that  experience. 

"I  worked  up  through  the 
head  office  functions, 
culminating  as  marketing 
manager  and,  four  years  ago, 
marketing  director. 

"The  managing  director, 
David  Taylor,  had  a  similar 
career  path." 

Vestric  was  sold  by  Glaxo  in 
the  mid-1980s  as  part  of  their 
strategy  to  concentrate  on 
developing  pharmaceuticals, 
and  the  wholesaling  business 
suddenly  found  itself  a 
relatively  big  fish  in  the  AAH 
Holdings  pond. 

Fast  response 

The  major  change  has  been  the 
response  time  to  requests  for 
resources  from  the  holding 
company,  and  "reports  are 
being  looked  at  more  than  they 
were  with  Glaxo". 

For  Mr  Turner,  the  step  up  to 
the  AAH  Pharmaceuticals  board 
was  a  major  one. 

"The  move  has  meant  taking 
on  sales  force  responsibilities  as 
well  as  the  sales  function.  It 
means  taking  a  wider  view." 

As  a  director,  Mr  Turner  also 
has  responsibility  for  the  Link 
computer  system  and  family 
health  products. 

The  division  is  gradually 
moving  away  from  the  name 
Vestric  to  the  more  descriptive 
AAH  Pharmaceuticals,  but  it  is  a 
gradual  process,  and  the  local 


Runcorn  taxi  drivers  look  blank 
until  the  name  Vestric  comes 
from  their  exasperated  fare. 

There  are  now  six  members 
of  the  AAH  Pharmaceuticals 
board,  none  of  whom, 
surprisingly,  are  on  the  main 
AAH  Holdings  board. 

Nevertheless,  when  the  group 
decided  to  buy  the  Scottish  OTC 
company  M&S  Toiletries,  Mr 
Turner  was  asked  for  the  advice 
of  the  wholesaling  subsidiary. 
But  M&S  is  not  a  part  of  Mr 
Turner's  responsibilities:  the 
company  reports  directly  to 
David  Taylor. 

Didn't  this  purchase  tread  on 
Vantage's  toes? 

"Yes,  I  can't  deny  it  will  have 
some  effect  on  our  OTC  sales. 
We  will  just  have  to  watch  it  as 
it  goes  along." 

He  emphasises  the  difference 
in  the  character  of  the  two 
businesses:  "We  operate  on  a 
sales  and  order  basis;  M&S  are 
spot  buyers  and  fast  sellers." 

An  open  door  manager,  Mr 
Turner  starts  his  working  day  at 
8pm  and  works  through  until 
6pm.  "I  have  set  things  which  I 
want  to  do,  but  it  is  amazing 
how  many  managers  put  their 
head  round  the  door." 

He  still  spends  a  day  a  week 
out  of  the  office  visiting 
customers  and  fields  a  lot  of 
their  phone  calls  when  he  is  at 
his  desk. 

Very  much  a  team  man  —  "I 
have  played  sport  almost  every 
Saturday  of  my  life"  —  he  lays 
great  stress  on  communications 
between  employees. 


"You  have  got  to  let 
everyone  know  everything 
which  is  going  on  so  they  don't 
misinterpret  it. 

"People  mustn't  get  boxed 
off  in  their  own  little  area.  It 
can  cost  the  company  money 
and  they  can  lose  touch  with 
what  the  company  wants. 

Pulling  together 

"I  still  play  cricket  and  hockey. 
It  is  as  much  about  the 
camaraderie  and  the  team 
pulling  together  as  anything. 
And  it  is  a  chance  to  talk  about 
other  people's  business 
problems  —  you  can  get  terribly 
tied  up  in  your  own." 

Mr  Turner  admits  he  looks  for 
team  players  in  subordinates. 
"You've  got  to  pull  together, 
help  each  other,"  he  insists. 

Apart  from  sport,  Mr  Turner 
has  a  healthy  interest  in 
gardening  and  is  an  avid 
reader. 

A  team  spirit  is  one  thing,  but 
sport  is  also  about  competition. 
Is  Mr  Turner  competitive? 

"I  can  be  quite  competitive.  I 
do  get  quite  heated  if  we  start 
to  fall  away  from  targets  and  so 
on.  I  go  to  sales  meetings  to  get 
a  competitive  atmosphere 
going." 

After  all  his  years  at  AAH 
Pharmaceuticals,  he  feels  the 
company  still  has  very  much  a 
family  atmosphere  about  it. 
"People  know  where  they  stand 
with  each  other." 

Is  there  anything  he  would 
have  done  differently?  "I've  no 
regrets." 
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Where  does 

Paracodoi 

gel  its  strength 

from? 


1  co-codamol  eff .  m 

codeine  phosphate  Smg  and  paracetamol  SOOmg  in  an  effervescent  base 

Paracodoi* 

1 

I  M 

m 

Paracodoi  contains  the  same  painkilling  power  and  active  ingredients  as  its  prescription  equivalent, 
Co-codamol  Eff.  (the  most  popular  dispensed  version  of  soluble  paracetamol  and  codeine). 

Paracodoi  is  also  caffeine-free,  comes  in  capsules  or  soluble  tablets  with  high-quality  foil  packaging, 
and  has  great  visual  impact  to  encourage  purchase. 

So  next  time  your  customers  need  a  prescription-strength 
painkiller,  remember  that  Paracodoi  will  give  them  that 
strength,  without  a  prescription. 


PAIN  CAN'T  HIDE  FROM 


PARACODOL 


Roche 


30CHE  NICHOLAS 

CONSUMER  HEALTHCARE 


Essential  Information: 

Each  tablet/capsule  contains:  Paracetamol  BP  500mg  and  c  odeine  Phosphate  BP  8mg  Paracodoi  tablets  contain  the  equivalent  of  1  5g  Sodium  Citrate  BP  For  the  treaimeni  ■  >l  pain 
iru  I  titling  muscular  and  rheumatic  pain  toothache,  headache  migraine  neuralgia,  sore  throat,  period  pain  and  discomfort  associated  with  influenza,  fe\  erishness  ami  feverish  <  olds 
Dosage:  Dissolve  tablets  in  water  before  taking  Adults  1-2  tablets  or  capsules  If  necessary  the  dose  mav  be  repeated  every  4-6  hours  with  a  maximum  ol  8  tablets  or  capsules  in  24 
hours  i_  hildren;  6- 1  2  years  [/i  - 1  tablets  Not  more  than  4  doses  to  he  taken  in  24  hours  Tablets  are  not  recommended  for  children  under  6  years  and  capsules  are  not  recommended 
lor  children  under  12  vears  Customers  requiring  tablets  who  are  on  a  reduced  sodium  diet  or  who  have  renal  or  hepatic  impairment  should  be  referred  to  their  do  I'roduu 
licence  holder:  Radiol  chemicals  Ltd  PI  0339/0030  PI  0339/0035  PI  0W0043  Pricing:  Soluble  Tablets  10's  Ll  2°-  30s  C3  \»  60's  L4  7=>  Capsules  10s  Ll       30's  C2  9<3 


l  OR  FURTHER  INFORMATION  CONTACT ROL HI  NICHOI  AS  CONSUMER  HEALTHCARE  PO  BOX  8  VVELVVYN  GARDEN  < 


HERTS,  ALT  SAY,  OR  CALL  0707  32K|2.s 


Pharmacy  Stamp 


Pharmacist  s 
par*  and 
quantity 

endorsement 


Uo  o<cJavS  treatrnem  ^jp 
N8  Ensure  dose  issiaied 


(V 


*itx> 


T  ANT  Read  ooies  ove'iea'  before  go.nq  10  ihe 


ADVERTISING 
SUPPORT 


(!t's  the  least  we  could  do  for  the  brand  leader) 

PAIN 

RELIEF 

WITHOUT 

PILLS 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC 
&  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

Product  Licence  held  by  Diomed  Developments  Ltd.  Further  information  available  from  DDD  Ltd.. 
94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ.      Active  ingredient  ibuprofen  B  P.  5.0%  w/w. 


1.  The  patch  delivers  a  much 
lower  dose  of  oestrogen  — 
would  it  be  better  tolerated? 

2.  Would  tibolone  be  better? 

3.  What  are  the  alternatives  for 
prophylaxis  of  osteoporosis?  Is 
she  definitely  going  to  get  it? 

4.  What  are  the  alternatives  to 
control  menopausal  symptoms? 

5.  Anything  else? 


1.  Probably  not.  The  lower  dose 
is  possible  because  transdermal 
administration  avoids  first-pass 
hepatic  metabolism.  The 
adverse  systemic  effects  of  the 
patch  are  comparable  with 
those  of  oral  oestrogens. 

Menstruation  is  an  inevitable 
effect  of  progestogen 
administration,  which  is 
essential  in  women  with  an 
intact  uterus  to  avoid 
endometrial  proliferation.  The 
premenstrual  symptoms  may  or 


A  woman  in  her  early 
50s  asks  your  advice  as 

she  hands  you  this 
prescription  and  a  £10 
note  for  the  prescription 
charges.  This  is  her 
second  lot  of  HRT,  she 
says,  and  she's  not  too 
pleased  with  the  effects. 
She  has  started 
menstruating  again 
(she's  just  got  used  to 
being  free  of  that)  and 

her  premenstrual 
symptoms  —  bloating, 
mood  changes  and 
headache  —  have 
returned.  The  GP  has 
told  her  she  needs  HRT 
to  prevent  thinning  of 
the  bones,  so  take  some 
paracetamol  and  get  on 

with  it.  Isn't  there 
something  else  she  can 
take?  What  about  this 
patch  she's  heard  of? 


may  not  be  less  marked  with  a 
different  HRT  preparation  — 
only  a  trial  will  tell. 

2.  Not  necessarily,  and  it  is 
probably  not  indicated  in  this 
case.  Tibolone  combines 
oestrogenic,  androgenic  and 
progestogenic  activity.  Some  of 
its  adverse  systemic  effects  are 
similar  to  those  of  HRT  but  it 
may  also  cause  hirsutism  and 
seborrhoeic  dermatitis. 

It  should  not  be  taken  within 
12  months  of  the  last  menstrual 
period  because,  although  it  is 
taken  continuously,  tibolone 
may  induce  vaginal  bleeding  in 
such  cases. 

3.  HRT  is  the  most  appropriate 
form  of  prophylaxis  against 
menopausal  osteoporosis,  so  it 
is  worth  trying  a  different 
formulation  to  see  if  it  is  better 
tolerated. 

Calcium  supplementation  is 
the  only  other  option.  Recent 
evidence  shows  that  it  does 
preserve  bone  mass  in  the  long 
term.  The  rate  of  loss  of  bone 
mass  increases  after  the 
menopause  but  not  all  women 
are  at  risk  of  fracture  as  a 
result.  Unfortunately,  it  is 
impossible  to  tell  who  is  or  is 
not  at  risk. 

4.  Vaginal  symptoms  will 
improve  with  an  oestrogen 
cream  or  simple  lubricant.  The 
systemic  symptoms  are  unlikely 
to  improve  with  alternative 
treatments. 

5.  She  will  probably  be  better 
off  buying  paracetamol  OTC 
than  getting  a  prescription. 
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GIVE  All  OTHER 

TOOTHPASTES 

THE  BRUSH  Off. 


one 


L  MINT- 


At  last,  there's  a  toothpaste  that's  worth 
smiling  about. 

New  Thera-med  liquid  from  Henkel  Cosmetics, 
the  first  and  only  2  in  1  toothpaste  and 
mouthwash. 

Thera-med's  unique  liquid  gel  formula  gives 
complete  care  and  protection  for  both  teeth  and 
gums  plus  long-lasting  breath  freshness. 

And,  to  make  sure  your  sales  really  sparkle, 
we'll  be  spending  £2.25  million  between  now 
and  December  on  national  TV  commercials, 
superlite  posters  and  an  extensive  PR  campaign. 

Independent  pharmacists  will  also  enjoy  the 
support  of  a  point-of-sale  merchandiser  and  a 
very  special  introductory  offer. 

New  Thera-med  Cool  Mint  and  Thera-med 
Fresh  Mint,  the  perfect  way  to  make  a  mint. 


THE  ONLY  TOOTHPASTE  AND 
MOUTHWASH  IN  ONE. 


ADVERTISEMENT  FEATURE 


No  more  tears 
with  Step  2 

Step2  is  a  new  lice  egg  removal  system  from  Dendron  Ltd  which  offers 
for  the  first  time,  a  way  of  avoiding  hours  of  painful  combing  our  of  lice 

eggs  and  nits 


Treating  a  head  lice 
infection  is  relatively  quick 
-  but  unfortunately  the 
lengthy,  and  vital  process 
or  removing  the  eggs  and 
nits  which  are  firmly 
attached  to  the  hair,  is 
more  painstaking. 

This  is  a  necessary  step 
to  eradicate  all  tra<  f 
the  head  lice  infection  and 
something  which  man , 
health  professionals 
increasingly  believe  is  an 
essential  part  of  the 


treatment  process. 

Now  Step2  has  come  in 
to  fill  the  gap  in  the  market 
and  provides  a  specialist 
lice  egg  removal  system 
which  pharmacists  can 
recommend  for  use  after 
any  pediculicide  treatment. 

Studies  have  shown  that 
the  combing  out  process 
can  be  made  up  to  ten 
times  faster*  with  Step2.  It 
helps  reduce  tangling, 
making  combing  less 
painful  and  far  more 


effective. 

Step2  comes  in  the  form 
of  a  creme  rinse.  As  well  as 
effectively  speeding  the 
combing  out  of  lice  eggs  it 
also  contains  an  intensive 
conditioner  which  restores 
health  and  shine  to  treated 
hair. 

The  100ml  bottle  is 
enough  to  treat  up  to  four 
heads,  depending  on  the 
length  and  thickness  of  the 
hair,  and  retails  for  £3.45. 
There  is  also  added  value 


for  the  customer,  as  the 
Step2  pack  includes  a  high 
quality,  fine-tooth  comb. 

1  ■  0 1  vho lOIl 4i  1  B?  o  C  IvI I'n 

A  series  of  four  school  nurse 
symposia  were  arranged  as 
part  of  the  professional 
launch  of  the  Step2  lice  egg 
removal  system.  Market 
research  collated  at  the 
symposia  revealed  that,  in 
the  opinion  of  school 


nurses,  parents  were 
generally  badly  informed 
about  head  lice. 

School  nurses  thought 
only  1 1  per  cent  of  parents 
were  well  informed  about 
head  lice  detection  and  that 
25  per  cent  were 
inadequately  informed. 
Some  91  per  cent  felt  that 
parents  would  benefit  from 
more  information  on 
detection. 

The  respondents  were 
also  asked  how  important 
they  felt  it  was  to  comb  out 
all  remaining  eggs  after 
head  lice  treatments. 

Around  63  per  cent  said 
it  was  important  with  22 
per  cent  feeling  that  it  was 
an  essential  part  of  the 
treatment  process. 

School  nurses  were  asked 
now  useful  they  felt  Step2 
ice  egg  removal  system  was 
as  the  only  product  of  its 
<ind  on  the  market,  as  an 
(additional  tool  in  the 
Tianagement  of  head  lice 
nfections. 

A  resounding  93  per  cent 
oi  school  nurses  said  they 
/vould  consider 
ecommending  Step2  to 
sarents. 


Lice  Alert  campaign 

The  Lice  Alert  campaign  - 
due  to  be  launched  in 
September  to  coincide  with 
the  children's  return  to 
school  -  is  an  educational 
programme  designed  to 
help  set  the  facts  straight 
on  head  lice  detection  and 
treatment,  and  also  to 
dispel  the  myths  and  stigma 
that  surround  head  lice 
infections. 

The  campaign  is  being 
promoted  through  schools 
and  pharmacies  around  the 
UK.  Pharmacists  should  ask 
their  Dendron 

representatives  for  copies  of 
the  consumer  leaflet  on 
head  lice,  produced  as  part 
of  the  Lice  Alert 
programme. 

First  lor  advice 

A  consumer  research  survey 
commissioned  by  Dendron 
Ltd  looked  at  the  general 
attitudes  towards  head  lice, 
and  the  problems  of 
detection  and  treatment. 

It  seems  that  the  stigma 
surrounding  head  lice  is 
alive  and  kicking,  with  large 
percentages  of  people 
admitting  to  feeling 
ashamed,  embarrassed  and 
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even  disgusted  by  head  lice 
on  themselves  or  in  their 
family. 

When  faced  with  options 
of  who  would  be  their  first 
port  of  call  on  discovering 
they  had  head  lice,  the 
pharmacist  was  first  choice 
in  all  sections  of  the  survey. 
53  per  cent  of  housewives 
with  children  said  they 
would  turn  to  their 
pharmacist  for  advice. 

In  that  influential 
positions  pharmacists  can 
play  a  very  important  part 
in  the  education  process,  as 
the  survey  reveals  that 
many  misconceptions 
regarding  head  lice  are  still 
rife.  For  example,  73  per 
cent  of  housewives  with 
children  through  that  the 
first  sign  of  head  lice 
infection  was  an  itchy  scalp. 
Yet  this  symptom  is 
something  that  occurs  in 
infections  that  are  well 
established  -  between  two 
to  three  months. 

It  would  seem  that 
educating  people  in  what 
signs  to  look  for,  and  the 
proper  way  to  use 
pediculicide  and  stage  two 
treatments,  will  play  an 
important  part  in  the  battle 
against  head  lice. 


Society  has  change  of  heart 
on  community  interest  group 


The  Council  of  the  Royal 
Pharmaceutical  Society  has  at 
last  agreed  to  set  up  a  community 
pharmacists'  membership  group. 

After  a  long  debate  last  week, 
Council  decided  that  the  group's 
activities  should  be  determined 
by  a  committee  and  that  a  paper 
setting  out  proposals  should  be 
prepared  for  consideration  by  the 
Practice  Committee  at  its  next 
meeting,  then  by  the  full  Council. 

The  Practice  Committee  also 
recommended  that  a  member- 
ship fee  of  £10  should  be  charged 
and  that  members  elected  to  the 
group  committee  should  reflect 
the  proportion  of  community 
pharmacists  in  the  profession. 

It  was  also  recommended  that 
the  group  committee  should 
consist  mainly  of  elected  mem- 
bers, with  a  minority  of  Council 
members.  But  Council  decided  to 
place  these  recommendations  on 
hold  until  the  paper  on  proposals 
for  the  group  had  been  written. 

The  Practice  Committee 
thought  a  new  membership 
group  should  be  formed  because 
there  was  a  clear  desire  for  it 
among  community  pharmacists. 
The  Committee  also  felt  that  the 
group  should  be  established  for 
two  years,  after  which  its 
achievements  would  be  reviewed. 


Can't  take  their 
own  medicine 

During  the  past  few  years,  we 
have  seen  the  Tesco  and 
Sainsbury  supermarket  chains 
do  everything  possible  to  take 
away  our  trade,  particularly  the 
dispensing  trade. 

They  have  flexed  their 
muscles  and  hurt  many  a  small 
independent  pharmacist,  the 
latest  attempt  being  made  by 
Tesco  in  Dunstable  which  is 
likely  to  lead  to  the  demise  of 
two  pharmacies. 

As  long  as  they  have  their 
way,  it  does  not  matter  as  to 


Practice  research  director  Council 
agreed  that  urgent  consideration 
should  be  given  to  appointing  a 
national  director  for  pharmacy 
practice  research,  to  be  based  at 
the  Society's  headquarters. 


Message  from 
DoH:  no  new 

practice 
developments 
unless  based  on 
sound  research 


Christine  Glover  said  there  was 
a  clear  need  for  well-structured 
and  well-organised  practice 
research  which  would  benefit  the 
Society  and  its  members. 

John  Ferguson,  secretary  and 
registrar,  said  there  could  be  no 
financial  contribution  from  the 
Department  of  Health  if  the 
Society's  independence  was  to  be 
maintained;  £50,000  had  been 
allocated  from  the  Society's 
budget  and  external  funding  was 
being  sought. 

Alan  Nathan  suggested  that 
ordinary  members  of  the  Society, 
particularly  community  pharma- 
cists,  might   regard   such  an 


what  happens  to  small 
businesses! 

What  surprises  me  is  that 
they  had  to  go  to  the  High 
Court  to  stop  a  US  competitor 
(Costoco  Corporation)  from 
setting  up  an  American-style 
warehouse  club  in  this  country 
which  would  have  taken  away 
some  of  the  big  boys'  business. 

Marvellous,  isn't  it?  They 
cannot  swallow  the  bitter  pill 
they  have  forced  us  to  take 
for  such  a  long  time. 


D  H  Patel 

Luton 


Facing  the 
alternative' 

challenge 

With  (he  recognition  by  the 
BMA  of  the  place  of 
homoeopathy,  and  the  great 
British  public  interested  in 
Boots  intn  iducing  herbal  and 
homoeopatl  ■  OTC  medicines, 
pharmacy  and  pharmacists  need 
to  expand  then   '   wledge  of 
the  same  so  they  c  sn  fulfil  their 
"Ask  your  pharmacr  I  '  role. 

The  pharmacist  will  exercise 
his,  or  her  own  personal 
professional  judgment  on 
whether  to  sell  any  medicines 
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and  what  advice  to  give. 
However,  it  is  in  the  public 
interest  that  advice  is  sought  at 
a  pharmacy  rather  than  in 
non-pharmaceutical  channels. 

The  British  Homoeopathic 
Association  arranges  courses  for 
pharmacists.  Early  application  is 
advisable,  due  to  demand. 
Contact  the  General  Secretary, 
British  Homoeopathic 
Association,  27a,  Devonshire 
Street,  London  WIN  1RJ.  Tel: 
071-935  2163. 


Mervyn  Madge 

BHA  chairman 


appointment  as  totally  irrelevant 
and  would  not  be  happy  with  the 
Society  spending  £50,000.  Lord 
Peston  felt  that  the  sum  would 
not  be  enough  to  provide  a 
director  plus  the  necessary 
back-up. 

Mr  Ferguson  said  the  message 
from  the  DoH  was  that  there 
would  be  no  new  developments  in 
practice  unless  they  were  based 
on  sound  research  data. 
Pharmacy  Bill  Council  decided  to  set 
up  a  working  group  to  reconsider 
recommendations  made  by  its 
working  party  on  a  new  pharmacy 
Bill,  which  reported  to  Council  in 
1984  and  1991. 

Good  wholesale  practice  Council  is  to 
write  to  the  Association  of  the 
British  Pharmaceutical  Industry 
and  to  the  British  Association 
of  Pharmaceutical  Wholesalers 
suggesting  that  all  wholesale 
depots  should  have  access  to  a 
pharmacist's  advice.  Under  a 
proposed  new  code  of  practice 
depots  would  need  only  to  employ 
a  "suitably  qualified"  person. 
Doctor  dispensing  Council  agreed  a 
letter  should  be  sent  to  the 
Health  Secretary  concerning  the 
approval  of  an  application  for  a 
doctors'  practice  to  dispense  in  an 
area  around  Bury  St  Edmunds,  a 
city  of  some  35,000  people.  The 


Working  on  a 
shrinking  market 

I  refer  to  your  headline 
"Denture  market  is  shrinking" 
(GCDJuly  17,  pll2).  While  it  is 
true  that  the  number  of  people 
with  full  or  partial  dentures  is 
predicted  to  decline,  we  are  still 
talking  about  a  substantial 
figure.  And  we  would  suggest 
that  the  market  can  grow. 

Only  one  in  three  denture 
wearers  currently  use  a 
specialist  cleaning  product,  and 
nearly  60  per  cent  of  all  wearers 
neither  accept  nor  reject  the 
concept  of  denture  cleansers  — 
they  are  simply  not  aware  of  the 
particular  oral  hygiene  benefits. 

We  are  working  with  the 
dental  profession  to  ensure 
everyone  fitted  with  a  new 
denture  receives  information 
and  free  product  samples. 
However,  we  still  need  to 
publicise  our  brand's  merits, 
and  this  is  why  in  August 
Steradent  will  be  back  on 
television  for  the  first  time  in 
getting  on  for  20  years. 

The  denture  market  will  only 
shrink  if  manufacturers  neglect 
it.  We  will  not  do  so! 

J  D  Wilcock 

Marketing  manager 
Keckitt  &  Colman 


letter  would  also  address  the 
matter  of  doctor  dispensing 
generally. 

CRCs  for  liquid  medicines  Council 
agreed  the  Society  should  contact 
glass  bottle  and  cap  manufactur- 
ers, the  ABPI  and  the  British 
Generic  Manufacturers  Associ- 
ation regarding  child-resistant 
closures  for  liquid  medicines. 

The  British  Standards  Insti- 
tution was  proposing  that  the 
neck  dimension  of  glass  bottles 
should  change  to  a  standard 
R3/22  or  R3/28  finish  to  allow 
commonly  used  child-resistant 
caps  to  fit.  Council  agreed  there 
was  a  need  to  discuss  the  matter 
further  with  manufacturers. 
POM  to  P  changes  The  Society  has 
welcomed  a  number  of  POM  to 
P  changes  proposed  by  the 
Medicines  Control  Agency. 
Heroin  reefers  Council  has  agreed  in 
principle  to  a  protocol  for 
preparing  heroin  reefers  in 
pharmacies  to  avoid  the  risk  of 
infection  from  injection. 
Comfrey  concern  Council  decide  to 
write  to  the  MCA  expressing 
concern  about  the  continued 
availability  of  comfrey. 
Cautionary  labels  Council  is  to  write 
to  general  managers  of  family 
health  services  authorities  and 
health  boards  about  the  des- 
irability of  all  dispensed  medicines, 
including  those  not  dispensed  by 
pharmacists,  bearing  cautionary 
labels  as  set  out  in  the  BNF. 
Smoke-free  places  Council  agreed  to 
support  the  Action  on  Smoking 
and  Health  campaign  for  smoke- 
free  air  in  public  places,  and  to 
discuss  how  pharmacists  could 
become  involved,  including 
making  pharmacies  smoke-free 
zones. 

Information  technology  Council 
agreed  that  an  information 
technology  advisory  group 
should  be  formed  to  maintain  a 
watching  brief  on  developments 
and  to  report  to  the  Practice 
Committee. 

Health  of  the  Nation  The  Practice 
Committee  recommended  that 
Council  should  reply  to  the  NHS 
Management  Executive's  discus- 
sion paper  on  local  target  setting 
and  how  pharmacists  could  con- 
I  nbute. 

London  Implementation  Group  Council 
has  decided  to  hold  a  meeting 
with  the  four  London  regional 
pharmaceutical  officers  to 
investigate  how  links  with 
community  care  trusts  could  be 
improved. 
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^       WHICH  DILTIAZEM 

CAN  SAVE  YOU  UP 
TO  32%  OVER  GENERIC? 


(1) 


At  the  most  common  daily  dose  of  180  mg,  Dilzem  S.R.  90  mg  bd  saves  19%  over 
generic  Dilzem  S.R.  60  mg  bd  saves  10%  and  Dilzem  S.R.  120  mg  bd  saves  32% 
-  so  writing  Dilzem  S.R.  could  be  like  writing  a  cheque  for  your  practice. 


DILZEM  S.R. 


Twice  Daily  Diltiozem 


BRIBING  INFORMATION 

station  Dilzem-  SR  is  available  as  Dilzem  SR  60,  Dilzem  SR  90.  Dilzem  SR  120  capsules  containing  60mg,  90mg  or  120 mg  diltiazem 
>chloride  as  sustained  release  beads  This  sustained  release  formulation  is  designed  for  twice  daily  administration  Indications  All  strengths 
>r  the  treatment  of  angina  pectoris,  including  Prinzmetal's  angina,  and  in  the  treatment  of  mild  to  moderate  hypertension  Dosage  Adults  The 

initial  dose  is  90  mg  twice  daily  Dosage  may  be  increased  to  180  mg  twice  daily  if  required  Elderly  Initiate  at  the  lower  level  of  60  mg  twice 
and  increase  slowly  to  give  the  required  level  of  control  Do  not  increase  the  dose  if  the  heart  rate  falls  below  50  beats  per  minute  Children 
scommended  Contra-indications  Pregnancy,  lactation  and  women  of  child  bearing  potential  Patients  with  bradycardia  Mess  than  50  beats 
"mute],  second  or  third  degree  heart  block  or  sick  sinus  syndrome.  Patients  with  impaired  renal  or  hepatic  function  Left  ventricular  failure 
>tasis.  Concomitant  administration  of  dantrolene  infusion  Precautions  and  Warnings  Caution  in  patients  with  hepatic  dysfunction,  mild 
/cardia.  first  degree  atrio-ventncular  block  or  prolonged  PR  interval,  and  in  patients  receiving  concurrent  anti-hypertensive  treatment  or 

hypotensive  agents  or  drugs  with  moderate  protein  binding  Rare  instances  of  hyperglycaemia  have  been  reported  in  association  with 
.em  hydrochloride  The  use  of  diltiazem  hydrochloride  in  diabetic  patients  may  require  adjustment  of  their  control  IRefer  to  datasheet  for 
struction]  Diltiazem  may  increase  the  blood  levels  of  concomitant  carbamazepine,  theophylline,  cyclosporin  and  digoxin  Concomitant  H3 
lonist  therapy  may  increase  diltiazem  blood  levels.  Do  not  suck  or  chew  capsules  Adverse  effects  Diltiazem  is  generally  well  tolerated  Side 
:s  include  anorexia,  nausea,  bradycardia,  rash,  flushing,  ankle  oedema,  malaise,  headache  gastrointestinal  disturbance,  sinoatrial  and  atrio- 
jcular  block,  elevation  of  liver  transaminases  Legal  category  POM  Basic  NHS  price:  Dilzem  SR  60.  Blister  pack  1100  capsl  £13  50  Dilzem 
5.  Blister  pack  160  capsl  £10  9<t.  Dilzem  SR  120.  Blister  pack  160  capsl  £1215  Product  licence  nos.  Dilzem  SR  60  -  PL  0018  0205  Dilzem  SR  90  - 
118  0206  Dilzem  SR  120  -  PL  0018  0207  Prepared  June  '93 

',er  information  available  from.  Elan  Pharma,  Lambert  Court,  Chestnut  Avenue,  Eastleigh,  Hants  S05  3ZQ  -Trademark  IWLI 
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Reference 

(1)  Drug  Tariff  May  1993  &  Mims  June  1993. 


Business  news 


DoH  propose  2.5pc  cut  under 
new  PPRS  scheme 


The  Association  of  British 
Pharmaceutical  Industry'  (ABPI) 
and  the  Department  of  Health 
have  negotiated  a  revised  Pharm- 
aceutical Price  Regulation  Scheme 
(PPRS)  after  nearly  a  year  of  talks. 

Under  the  new  scheme  the 
Government  has  insisted  on  a  2.5 
per  cent  across-the-board  price 
reduction  for  three  years.  This  is 
estimated  to  save  the 
Government  some  £85  million. 
Additional  profits  companies  may 
earn  will  be  halved. 

During  the  third  year,  there 
will  be  a  further  review  to 
determine  target  profit  levels  for 
the  remaining  years  of  the 
agreement  to  take  account  of  the 
existing  market  factors. 

The  ABIT  is  consulting  its 
member  companies  about  the 
proposed  scheme  which  would 
run  for  five  years  from  October  1. 

The  other  main  changes  to  the 
scheme  are: 

•  a  tougher  threshold  for  com- 
panies to  seek  DoH  approval  for 


NPA  and  Hadley 
Hutt 

The  National  Pharmaceutical 
Association  are  to  promote 
the  Hadley  Hutt  POSHH- 
Checkout  electronic  point-of- 
sale  system. 

Goldshield  growth 

Goldshield  Healthcare  are 
introducing  a  salesforce  of  12 
representatives  during  the 
next  three  months.  In  August, 
Panpharma  will  transfer  their 
community  pharmacy  sales 
and  service  for  Imuderm  and 
Phorpain  back  to  Goldshield, 
who  will  handle  enquiries. 

CoSorsport  move 

Colorsport  Ltd  have  moved  to 
Nine  Mile  Ride,  Bracknell  RG12 
7PB.  Tel:  0344  300934.  Fax: 
0344  305560. 

CRC  discussions 

The  picture  caption  last  week 
(p230)  for  the  range  of 
medical  bottles  with  child- 
resistant  closures  incorrectly 
stated  that  the  RPSGB  had 
made  CRCs  mandatory  on  all 
oral  liquid  dispensed 
medicines.  The  Society  said 
the  subject  was  "very  much 
under  discussion"  (see  p274) 
but  they  would  "ensure 
supplies  are  readily  available 
to  pharmacists  before  making 
CRCs  mandatory". 


price  increases  for  products 
already  on  the  market 

•  provision  for  deregulation,  by 
taking  drugs  out  of  the  PPRS 
where  genuine  price  competition 
does  exist 

•  recognition  within  PPRS 
calculations  of  the  fixed  costs  of 
manufacture  in  the  UK  to  help 
avoid  any  disincentive  to  exports 

•  a  higher  threshold  for  com- 
panies who  are  required  to  submit 
full  annual  returns  on  their  sales. 

Under  the  present  scheme, 
companies  with  an  annual  turn- 
over of  less  than  £4  million  can 
submit  abbreviated  accounts.  The 
revised  scheme  would  increase 
this  threshold  to£20m. 

The  following  aspects  of  the 
present  PPRS  scheme  would  be 
retained: 

•  voluntary  agreement 

•  regulation  of  overall  company 
profits  rather  than  control  of 
individual  product  prices 

•  flexibility  and  negotiations 
which  can  take  account  of  par- 

Allergan  sell 
lens  business 

Allergan's  remaining  contact  lens 
business  has  been  transferred  to 
Hydron  Ltd,  a  UK  company.  This 
follows  the  sale  last  year  of  the 
business  in  North  and  South 
America.  Allergan  say  an 
"immaterial  gain"  was  realised. 

Tim  Gibson,  Hydron's  manag- 
ing director,  said:  "The  contact 
lens  market  is  forecast  to  double 
to  around  £1  billion.  We  have  an 
agreement  with  Allergan  to 
co-operate  in  the  future,  and  both 
companies  will  be  working 
together  to  ensure  continuing 
high  service  levels  to  our 
customers." 

Allergan's  president  and  chief 
executive  officer,  William 
Shepherd,  said:  "The  divestiture 
of  our  contact  lens  business  was 
central  to  our  core  strategy  of 
redeploying  assets  into  those 
markets  where  greater  share- 
holder value  can  be  generated. 

"This  has  allowed  us  to 
significantly  increase  invest- 
ments in  our  own  research  and 
development  while  at  the  same 
time  leveraging  our  internal 
business  and  technology  re- 
sources through  strategic  invest- 
ments in  key  alliances." 


ticular  circumstances 

•  overall  target  profit  would 
remain  at  the  present  level  which 
varies  from  17.5-21   per  cent 

•  freedom  of  pricing  for  new 
products 

•  level  of  support  for  research 
and  development. 

In  a  joint  statement,  the  ABPI 
and  DoH  say  the  discussions  have 
been  prolonged  because  the 
parties  have  been  concerned  over 
the  balance  between  expenditure 
constraints  and  the  long-term 
success  of  one  of  the  UK's  major 
research-based  industries. 


Savings  in  the  medicines  bill 
as  a  consequence  of  the  new 
PPRS  scheme  would  be  in 
addition  to  those  resulting  from 
the  extension  of  the  Selected  List. 

The  terms  of  the  revised 
Scheme  have  been  greeted  with 
some  relief  by  the  industry,  which 
had  braced  itself  for  a  tougher 
deal  in  the  wake  of  cuts  in 
Germany  and  Italy.  In  an  industry 
that  is  global  in  outlook  the  UK  is, 
in  any  case,  one  of  the  smaller 
European  markets,  accounting 
for  less  than  10  per  cent  of  sales 
for  British  companies. 


Sue  and  Paul  Robson  with  staff  at  Format  Pharmaceuticals'  four-week- 
old,  5,000  sq  ft  new  premises  at  Ryton,  Tyne  &  Wear.  Format  aims  to 
provide  a  quality  package  with  competitive  prices  to  their  450  customers 
nationwide,  with  a  twice-daily  delivery  service  to  anyone  in  a  60-mile 
radius  of  Ryton.  Paul  Robson  is  Northern  operations  manager  for  Road 
Express,  the  road  division  of  Red  Star.  With  300  Red  Star  vans  available 
nationally,  Format  guarantee  next-day  delivery  to  all  other  parts  of  the 
country.  They  hope  to  expand  into  Scotland  and  are  applying  for  BS5750 


Tribunal  upholds  sacking 
for  prayer  ritual 


A  pharmacist  who  claimed  he  was 
wrongly  sacked  after  going 
through  a  prayer  ritual  in  front  of 
his  customers  has  lost  his  claim 
for  unfair  dismissal  on  the 
grounds  of  racial  discrimination. 

An  industrial  tribunal  in 
Plymouth  on  August  6  heard  that 
Rizwan  Alibhai,  32,  was  dismissed 
five  days  into  a  two-week  locum 
contract  at  the  Unichem-owned 
Manamede  Pharmacy  in  Plymouth. 

A  staff  member  told  the  tribunal 
that  Mr  Alibhai  was  slow  at 
dispensing  prescriptions,  used 
the  company  phone  for  personal 
calls  and  failed  to  supervise  staff 


properly,  in  addition  to  performing 
his  pre-prayer  ablutions  in  view 
of  customers. 

London-based  Mr  Alibhai  said 
he  had  carried  out  his  ablutions 
in  the  dispensary  area  because  it 
was  the  only  place  in  the  building 
with  washing  facilities.  He  said  if 
the  staff  had  been  upset  they 
could  have  told  him  and  he  would 
have  made  other  arrangements. 

After  the  hearing  Mr  Alibhai 
said:  "The  allegations  I  fought 
were  to  do  with  religious  prac- 
tices, not  race,  and  there  is 
nothing  in  the  legislation  to 
cover  this  directly." 
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Drugs  bill  is  'wrong 
target'  says  ABPI 


With  a  settlement  of  the 
Pharmaceutical  Price  Regulation 
Scheme  only  weeks  away,  the 
pharmaceutical  industry  argued 
last  week  that  the  Government  is 
"hitting  the  wrong  target"  in 
attempting  to  curb  the  NHS 
drugs  bill  through  the  extension 
of  the  Selected  List. 

Presenting  its  annual  review 
for  1992-93,  director  of  the 
Association  of  the  British 
Pharmaceutical  Industry  l)r  John 
Griffin  said  medicines  are  now  15 
per  cent  cheaper  than  they  were 
ten  years  ago,  taking  account  ol 
inflation. 

"Medicines  now  cost  the 
average  person  under  17p  a  day, 
while  the  cost  of  a  week's  stay  in 
hospital  lias  risen  to  more  than 
XI, 000  per  patient,"  he  said. 
"How  can  the  Government  justify 
further  cutbacks  on  medicines 
when  other  NHS  costs  are  so 
much  greater?" 

lie  claimed  that  spending  on 
general  and  senior  management 
in  the  NHS  rose  by  109  per  cent 
between  1991-92. 

The  stability  in  drug  pricing 
meant  that  spending  on 
medicines  last  year  remained 
below  10  per  cent  of  total  NHS 
costs,  even  though  20  million 
more  scripts  were  written  for 
patients  in  1992  compared  to  the 
previous  year. 


"Many  patients  are  not  getting 
the  best  medicines  for  their  needs 
and  the  mortality  rates  show  it." 
said  Dr  Griffin. 

He  claimed  an  ABPI  survey 
showed  that  72  per  cent  ol  GPs 
wanted  the  Selected  List 
proposals  withdrawn,  while  76 
per  cent  believed  the  changes 
would  affect  research. 

Of  every  £5  invested  in 
research  and  development  in  the 
UK, XI  is  spent  by  pharmaceutical 
companies  —  some  X4  million  a 
day,  said  l)r  Griffin.  Medicines  are 
the  country's  second  largest 
earner  of  foreign  exchange  after 
electrical  generating  gear.  Last 
year's  trade  surplus  wasXl  ,330m. 

Political  opposition  is  also 
growing  to  the  extension  of  the 
List,  according  to  spokesman 
Peter  Lumley.  Overall  49  per  cent 
of  Mi's  (20  per  cent  of  them 
Conservative)  would  be  in  favour 
of  the  Government  withdrawing 
its  proposed  legislation, 
according  to  a  survey  earned  out 
among  124  MPs  between  May  and 
July. 

"With  that  level  of  opposition, 
the  Government  must  be  having 
serious  thoughts  about  pressing 
ahead  with  the  proposal."  said  Mr 
Lumley. 

•  The  ABPI  is  planning  to  publish 
a  compendium  of  patient  insert 
leaflets  next  October. 


Increased  profits  at 
William  Ransom 

William  Ransom,  manufacturer 
of  pharmaceuticals,  toiletries, 
cosmetics  and  food  and  drink, 
have  reported  increased  pre-tax 
profits  for  the  vear,  with  a  21  per 
cent  rise  to  £817,000. 

Turnover  for  the  year 
increased  by  4  per  cent  to  £7.2 
million,  with  a  final  dividend  of 
1.903p,  a  growth  of  7.5  per  cent. 

The  developments  come  on  the 

MCA  update 
on  the  future 

The  Medicine  Control  Agency's 
annual  symposium,  "Update  on 
the  Future",  will  be  held  on 
October  15  in  the  Queen 
Elizabeth  II  Conference  Centre, 
Westminster,  London. 

The  Health  Secretary  Virginia 
Bottomley  will  explain  the  future 
objectives  of  the  MCA.  Targets  for 
the  past  year  and  trading  fund 
status  will  be  discussed  by  the 
chief  executive. 

Business  managers  and  their 
staff  will  participate  in  various 
sessions  and  seminars. 

The  fee  is  £235.  For  further 
information,  tel:  071-261  8400. 


hack  of  a  strategic  review  which 
resulted  in  the  formulation  of 
clear  aims  and  objectives  for  the 
company. 

In  his  chairman's  statement, 
Michael  Ransom  said:  "The 
company  will  continue  to  manu- 
facture a  selected  range  of  phar- 
maceutical liquids  and  natural 
extracts.  It  will  increase 
shareholder  value  through  the 
development  of  new  products 
lines  and  the  profitable 
exploitation  of  opportunities  in 
home  and  export  markets. 

"It  will  invest  in  the  necessary 
high  quality  facilities  and  staff 
development  To  meet  customers 
needs  and  regulatory  standards." 

William  Ransom  would  draw 
on  their  capital  reserves  to 
finance  these  moves,  he  said, 
investing  in  maintaining  the 
"highest  standards"  in  pharma- 
ceuticals. 

For  the  future,  Mr  Ransom  said 
the  company  was  facing  keen 
competition  in  the  pharmaceuticals 
home  market,  where  sales  had 
been  down  slightly.  But  he  was 
"cautiously  optimistic"  that 
results  for  the  current  year  would 
be  satisfactory  if  the  economy 
continued  to  recover. 


In  the  City 


Hopes  of  an  interest  rate  cut  and  improving  recovery 
prospects  across  Europe  have  pushed  the  stock  market  to 
record  levels.  However,  the  pharmaceuticals  sector  has 
continued  to  lag  because  of  continuing  uncertainty  about  its 
growth  potential.  Sentiment  against  healthcare  companies 
has  been  hit  by  regulatory  concerns,  particularly  in  the  UK 
and  the  US,  where  a  major  health  reform  is  in  the  offing. 
Sentiment  has  also  been  discouraged  by  a  flood  of  patent 
disputes  affecting  some  of  the  sector's  giants. 

Although  Glaxo  have  been  a  big  casualty  since  the 
beginning  of  the  year,  some  traders  are  bracing  themselves 
for  a  share  price  rally.  There  is  talk  that  an  influential  City 
broker  will  shortly  publish  a  major  review  of  Glaxo's 
prospects  with  a  strong  share  recommendation.  The 
rumours  pushed  the  shares  up  early  in  the  week,  despite  a 
warning  by  Glaxo  that  its  annual  lax  bill  would  jump  by  1  per 
cent  clue  to  the  recent  US  budget. 

The  rumours  came  at  a  time  when  the  shares  were  in 
danger  of  falling  below  the  psychologically  important  500p 
mark.  There  is  considerable  unease  among  investors  about  a 
US  legal  challenge  being  mounted  by  a  Canadian  company 
against  Zantac's  patents.  In  addition,  the  British 
Government  is  demanding  a  2.5  per  cent  price  cut  from  all 
drug  companies  under  the  terms  of  a  revised  PPRS,  which 
has  depressed  most  blue  chip  drug  stocks. 

The  impending  cuts  have  also  kept  Unichem  and  AAI I  in 
the  doldrums.  Both  companies  have  significantly 
underperformed  the  market  this  year  and  are  expected  by 
analysts  to  remain  lacklustre  short-term. 

Smithklme  Beecham,  which  lias  tared  better  than  rivals, 
has  also  come  under  pressure  due  to  profit-taking.  In  a 
recent  keynote  circular,  Nomura  Research  told  investors  to 
sell  the  shares  as  they  had  run  up  too  far  ahead.  Wellcome 
have  also  been  weak  on  renewed  worries  that  competitors 
were  close  to  launching  rivals  to  Retrovir.  Although  the 
company  recently  won  a  US  court  case  concerning  AZT's 
patents,  the  shares  ran  out  of  steam  on  news  that  British 
Biotechnology  had  commenced  clinical  tests  of  its  own  AIDS 
drug  on  patients  in  several  countries. 

However,  Smith  ei  Nephew  are  expected  to  attract  some 
buying  interest.  The  company  was  due  to  report  its  half-year 
earlier  this  week  with  analysts  looking  for  a  20  per  cent  jump 
in  taxable  profits  to  about  £77m,  partly  reflecting  the 
benefits  of  a  weaker  pound. 


Confusion  over  lottery 
ticket  sale  in  pharmacies 


As  plans  for  the  UK  national 
lottery  reach  the  final  stages, 
confusion  exists  as  to  whether 
pharmacists  will  be  involved  in 
the  distribution  of  tickets. 

The  Lottery  Promotion  Co 
suggests  that  pharmacies,  with 
their  constant  flux  of  customers, 
are  "viable  contenders  for 
distribution"  when  the  lottery 
gets  underway  next  Summer.  The 
final  Bill  will  be  read  in 
Parliament  this  October. 

They  say  the  lottery  is  a  high- 
profile  selling  tool  offering 
tempting  jackpots  and.  to  the 
unlucky,  the  comfort  of  knowing 
their  money  is  going  to  a  good 
cause.  It  is  intended  that  all 
monies  raised  will  benefit  the 
environment,  sports  and  the  arts. 

The  company  states:  "The  sales 
potential  for  distributors  will 
undoubtedly  mean  considerable 
monetary  gains." 

Any   participating  pharmacy 
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will  receive  a  percentage  of  the 
number  of  tickets  sold.  There  will 
be  no  financial  outlay  for  phar- 
macists, with  lottery  machinery 
and  training  provided  free. 

But  the  Royal  Pharmaceutical 
Society  of  Great  Britain  was 
unaware  of  these  distribution 
plans.  Ruth  Rogers  of  the  Society's 
law  department  says:  "I  think  we 
would  be  hard  put  to  say  pharma- 
cists cannot  he  an  outlet  for 
tickets  as  that  restricts  trade.  It 
then  becomes  a  question  of 
ethics." 

She  says  lottery  business 
would  have  to  be  conducted  in 
the  non-professional  part  of  the 
pharmacy.  She  is  sure  the  matter 
will  end  up  being  referred  to 
Council  before  a  decision  is  made. 

Tim  Astill,  chairman  of  the 
National  Pharmaceutical  Associ- 
ation, says  their  advice  to 
pharmacists  will  depend  on  the 
Society's  decision. 
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APPOINTMENTS 


Major  New  OTC  Venture 

2  Field  Sales  Managers  -  c£30,000  +  BMW 

These  are  exceptional  ground-floor'  opportunities  for            You  will  ideally  be  aged  around  28-40,  be  well- 
two  talented  and  ambitious  managers  to  join  an            educated,  and  possess  strong  interpersonal, 
exciting  new  organisation,  destined  to  become  a  major            management  and  communication  skills,  combined 
force  in  the  OTC  pharmaceuticals  field  The  newly-            with  high  levels  of  energy  and  commitment  From  a 
formed  UK  company  is  a  joint  venture  between  Johnson            sales  background,  you  should  have  progressed  into 
&  Johnson  and  Merck  Sharp  &  Dohme,  and  will  market            field  management/training  within  a  sophisticated  OTC 
an  OTC  product  range  of  substance  and  variety                       pharmaceuticals  company.  Experience  of  key/national 

r      r  .     ,„                  ,,    „             accounts  work  would  be  helpful. 
We  now  seek  two  Field  Sales  Managers,  one  North  r 

and  one  South,  who  will  report  to  the  National  Sales            As  we  will  soon  also  be  seeking  sales  representatives, 
Manager  and  play  a  key  role  in  establishing  an  elite            'ess  experienced  candidates  are  welcome  to  register 
sales  force,  in  preparation  for  the  launch  of  the  first            their  interest  in  the  venture. 

major  switch  product                                                      Salaries  for  these  two  key  posts  will  be  very 
This  will  involve  recruiting  and  training  your  own             competitive  and  there  is  an  attractive  performance- 
sales  team,  finalising  territory  structures,  and  setting            related  bonus  potential.  Benefits  include  pension  and 
up  management  and  administration  systems.            life  assurance  schemes,  25  days' holiday,  cost  of  home 
Additionally,  you  will  establish  good  working  relations             of,lce  facilities  and  company  BMW  (or  equivalent) 
with  key  personnel  in  your  sector  of  the  retail            Please  send  a  current  and  comprehensive  CV,  or  phone 
pharmacy  market                                                       Tony  Forbes-Leith  to  discuss  the  posts  before  applying: 

#0                          f\                              ttk            Talentmark   Limited,   King  House, 
id  l\slllllldl  m\                   M            1 1  Westbourne  Grove,  London  W2  4UA. 
Leaders  in  Health  Care  Recruitment  ^*                               Tel:  071-229  2266.  Fax:  071-229  3549. 

Looking  for  a  career  in  community  pharmacy? 
We  require  newly  registered  and  experienced 

PHARMACISTS 

To  join  a  progressive  group  based  in  Norfolk  &  Suffolk 


We  have  vacancies  for: 
Norwich  •  Great  Yarmouth  •  Needham  Market 


Benefits  include: 

'  Excellent  salary  (company  car  available) 

*  RPSGB  fees  paid 

'  Company  bonus  scheme 

'  Management  training 

'  Modern  computerised  premises 

'  Full  professional  support 

As  we  are  continuing  to  grow  we  need  individuals  with  potential  to 
become  managers  providing  levels  of  pharmaceutical  care  to  a 
high  professional  standard  If  you  can  be  a  positive  asset  to  us 
please  apply,  in  writing,  enclosing  a  cv  to 


Mrs  F.  Price.  BPhliKj,  MScPharm.  MRPharmS.  Mr.  C.  Ondhia, 
BSc(Hons).  Pharm.  MHjPharmS.  R.P.E.B.C.  (Can).  F.S.C.  Andrews 
Limited.  156  King  Street.  Great  Yarmouth.  Norfolk  NR30  2PA  or 
rina  for  information:  Mrs  K.  Stone  (0493)  843445  (davtime)  or 
(0493)  750323  (evenings). 


PHARMACIST  WANTED 

For  pharmacy  in  seaside  town  in 
West  Cork,  Ireland. 
Permanent  or  long  term  locum.  Flexible  hours. 
Please  reply  in  writing  to: 

Box  No.  C&D  3453 


WEST  DULWICH  PHARMACY 

Experienced  chemists  shop  assistant  required. 
I  Must  be  either  experienced  or  willing  to  study  NPA  course) 
—  Initially  part-time,  then  full  time. 
New  surgery  to  open  in  next  few  months. 

Please  write  to:  Mrs  Williams, 
109  Rosendale  Road,  Dulwich  SE21  8EZ. 

Telephone:  081-670  2119   
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APPOINTMENTS 


M  &  S  TOILETRIES  LTD 

Your  opportunity  to  join  a 
progressive  and  expanding 
company 


M&S  Toiletries  is  a  highly  successful  Comapny  involved  in  sales 
and  distribution  ol  OTC  products,  French  Fragrance  and 
Promotional  Merchandise.  To  ensure  their  standing  in  Uns  sector 
they  are  currently  seeking  Sales  Executives  to  develop  existing  and 
new  accounts  within  the  Pharmacy  and  Independent  Departmental 
Store  Sector  in  the  following  territories: 

SALES  EXECUTIVES 

c£17k  +  Bonus  +  Car 

1.  SOUTH  EAST   2.  WEST  MIDLANDS 
3.  AVON/GWENT/WILTS/GLOUCS. 

Ideal  candidates  will  be  aged  2?-??,  posessing  excellent 
presentation  and  negotiation  skills,  be  enthusiastic,  committed, 
hardworking,  preferably  having  gained  sales  experience  within  the 
FMCG  or  Pharmacy  Sector.  For  the  ambitious  candidate  there  is 
ample  scope  for  advancement. 

In  return  the  Company  oiler  a  basic  salary,  commission,  company 
car,  pension  and  life  assurance  plus  all  the  benefits  associated  with 
a  Company  of  this  stature.  Local  Interviews. 

M&S  Toiletries  Limited  is  a  subsidiary  Company  of  AAH 
Holdings  PLC. 

Interested  in  discussing  further?  Contact  our  Consultants  on 
(0204)  3095??.  Send  tax  CV's  to: 


John  Landers  Consultants 


522  Blackburn  Road,  Bolton  BL1  8NW.  Fax  (0204)  309595 


NUNEATON 

Pharmacy  manager  required, 
Five  and  a  half  day  week. 
Must  be  enthusiastic. 

Telephone  Mr  Gohil 
on  0203  663581 


BUSINESS  FOR  SALE 


i 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

120  Pannal  Ash  Road,  Harrogate  HG2  9AJ 
Telephone  Harrogate  (0423)  531571 

PHARMACISTS 
THINKING  OF  SELLING  YOUR  BUSINESS? 

To  replace  businesses  recently  sold  and  to  meet 
demand  from  keen  purchasers,  we  urgently  require 
good  quality  pharmacies  in  most  areas 
Contact  the  above  address  for  prompt 
professional  advice. 
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a  healthy  outlook 
ic^your  local  community 


CHEMISTS 


Moss  Chemists  is  one  of  Britain's  most  respected 
pharmacy  chains  Fur  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and 
professionally  trained  staff  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  community  health  team 

MANAGERS 

•  Newcastle  under  Lyme 

•  Salisbury  •  New  Milton 

•  Rotherham  •  Plymouth 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the  personality 
and  drive  to  make  a  real  impact  on  local 
community  healthcare 

Experienced  or  newly  qualified,  (full  training  will 
be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with 
the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  prod  nets 

In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped  and 
efficient  facilities,  flexible  working  hours  and  a 
highly  com  petitive  salary  and  benefits  package.  This 
will  include,  PPP  membership,  pension  scheme  with 
life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD.  TA7573 


LOCUMS 


Provincial  Pharmacy 
Locum  Services 


DO  YOU  ENJOY  STRESS? 

The  'We're  setting  up  a  Locum 
Agency"  season  is  upon  us! 

If  you  enjoy  a  little  Russian  Roulette 
-  why  not  give  them  a  try!  MANCHESTER 

Alternatively  -  we  hve  over  3000     06 1  /G6  m 
locums  registered  and  experience  0 
handling  over  100,000  bookings 
NATIONWIDE 

If  you  require 

PEACE  OF  MIND 
.  PLEASE  CALL  US  NOW! 


EDINBURGH 

031-229  0900 


NEWCASTLE 

091  233  0506 

^SHEFFIELD 

0742-699  937 
T 


MIDLAND  PHARMACY  LOCUM  AGENCY 

Nationwide  services  available, 
all  areas  covered. 
Free  registration  for  proprietors  &  locums. 
Booking  fee  for  proprietors 
£12  + VAT  per  locum  per  day 

Please  call: 
(0902)  24664  (24  hours) 
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FINANCIAL 


PHARMACY  COMPUTER  SYSTEMS 


Finance 

Nitmark  has  negotiated 
competitive  terms  from  British 
Joint  Slock  Banks,  to  provide 

finance  to  independent 
pharmacists  for  the  purchase  of 
new  pharmacies,  01  re-finance 

existing  loans,  with  no 
trading  ties. 

II  you  u  mild  like  (in  upplh  ai nm  limn,  ivhit  h  im  hides  lull 
delink  nl  the  si  heme,  please  i  mitiu  I 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  ('lose,  Tamworth 
Staffs  B77  4RP    Tel:  0S27  69269 

NUMARK  KINANCt    KEEPING  INDEPENDENTS  INDEPENDEN1 


\\    \  I    IS  l<  ( >  ( >  k 


PHARMACY  COMPUTER  SYSTEMS 


CHEMTEC  SYSTEMS  LTD. 

BACK  A 
WINNER! 
GO  FOR  THE 
ALCHEMIST 
3000 

The  Alchemist  3000  dispensary  computer  system  has 
all  you  would  expect  a  leading  system  to  have. 
For  derails  and  of  our  special  FREE  SOFTWARE  offer 
Call  0772-622839 


Low  cos!  nuiulrnantr 


Low  cost  mamtenam 


s  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Him  Computing  Ltd, 
George  Bayisss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  79S335 
Fax:  0905  795345 


THE  BEST  PMR 

THE  ULTIMATE  FULL  COLOUR  486 
SYSTEM  THAT  SAVES  YOU  TIME 
AND  MONEY  ON  ENDORSEMENTS 

•  Maximises  Remuneration 

•  Endorsements 

•  Every  UK  Drug  Tariff 

•  Blacklist  Alert 

WE  LEAD,  OTHERS  FOLLOW. 

Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
*     PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


5  CALVERT  COMPUTER 
SERVICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including: 

•  Patient  records  •  Drug  interactions 
•  Owmgs  •  Stock  usage 
•  Controlled  dosage  sections  for  homes  etc. 
•  Complete  systems  avialable 
•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 
S  CALVERT  COMPUTER  SERVICES  AT 
83  PONTEFRACT  LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


John  Richardson  Computers  Ltd 


PMR 


ill 


7/93 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -    OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR 5  6BR 


Simply  the  best. 


*  Prescriptm 
enCorsemen(S 

Replacement 
Hardware  every 
3  years  y 

'Generous  part 
exchange  allowances 
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PHARMACY  COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


PRODUCTS  AND  SERVICES 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 

•caws 


♦  Protected  No  Claims  discount 

♦  Free  2  I  hour  le^al  advisor 
service 


♦  Immediate  25%  discount 

♦  Domiciliary  and  residential     ♦  Uninsured  loss  recover) 
home  visits  IM.CS  Oxygen 
and  Prescription  delivery 
automatically  cov  ered 


♦  Company  cars,  fleets  and 
pharmacy  delivery  vans  also 
covered 


♦  SCHEME  ALSO  AI'I'LK  IABLE  TO  ALL  PHARMACY  STAFF 


For  an  immediate  quotation  on  vour  ear  insurance 

m  0245  492949  ST 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  for  ^  I  S*>  per  annum 
♦  Businesses  Contents  Insurance  ♦  Locum  PI  Insurance 

SS  021  236  0031 


Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  Ol  THE  PROVINCIAL  PHARMACY  SERVICES  OROIT 


IT  IS  A 

"STEAL" 

FOR  ONLY 

£245  w 

THE  FASIT  H014 

NOW  YOU  CAN  AFFORD  A  PROFESSIONAL 
VIDEO  SURVEILLANCE  SYSTEM 

•  SIMPLE  DIY  INSTALLATION  •  CAN  BE  EXPANDED  TO  TAKE  UP 

TO  4  CAMERAS  •  2  WAY  SPEECH  BETWEEN  CAMERA  AND 
MONITOR  •  PICTURE  CAN  BE  RECORDED  ON  DOMOSTIC  VCR 
Brochure  and  details  from  Fasit  Security  Ltd, 

aFasit  House,  Elkstone,  Cheltenham  GL53  9PB. 
Telephone:  0242  870414 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 


REGISTERED  CHARITY 

MARIE  STOPES 


W0RKMG  TO  nOVDE  MMLY  PUNNING  WORLDWIDE 


TO  ADVERTISE 
IN  THIS  SECTION 
PLEASE  PHONE 
JOE  DOVETON 
ON  0732  364422 
EXT.  2314 


VETCH EM 


Whilsl  slocks  last 
DRONTAL  PLUS.  NUVAN  STAYKILL 
NUVAN  TOP,  OTODEX  PRODUCTS 
PETLOVE  HERBAL  COLLARS 
Phone  lor  details 
Brian  G.  Spencer  Ltd,  Common  Lane. 
Fradley,  Lichlield,  WS13  8LA 
Telephone  0543  262882 
One  ol  the  Velchem  Group  ol  Distributors 


SHOPFITTINGS 


PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 
OXFORD  ROAD, 
PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 

0935  20724 


WAREHQU5E  IflCESlER  ROW 
TELEPHONE  UU  lUW 


SHOPFITTING  SYSTEMS 
&  SERVICES 

•  Free  Independent  Advice  for  Independent  Pharmacists 
•  Choice  of  Systems  to  meet  your  budget 
•  Top  design  or  unbeatable  lowest  price  package 
►  You  can  share  in  30  plus  years  experience  in  pharmacy  planning 

Call  Frederick  Moore  —  0525  222526 
39  Cooks  Meadow,  Edlesborough,  Beds.  LU6  2RP. 
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SHOPFITTINGS  I  STOCK  FOR  SALE 


EXDR.UM 

—STOREFITTERS- 


0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR 
 THE  RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


PROFESSIONAL  SHOPFITTING 
FOR  RETAIL  PHARMACIES 

•  NATIONAL  COVERAGE  • 

•  PROJECT  MANAGEMENT 

•  FULL  AFTER  SALES  SERVICE    ^  | 

•  PHARMACY  SPECIALISTS  <\ 

BEANSTALK  LTD.  CHICHESTER  W.  SUSSEX  P014  2TZ       2  ^ 

-a  0243  788111  il 


6f]0PHTpNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


K  H  WOODFORD  b  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 


•  Pharmacy  Units  ®  Counters  •  Showcases  •  Shelving  • 
False  Ceilings  •  Lighting  ®  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  ®  Fascia  Signage  •  Roller  Shutters 


BEAT  THESE 
PRICES! 

14  PROZAC  20mg  15% 
(£8.23) 

100  DILTIAZEM  60mg 
£3.99 

B.D.  SYRINGES 
25%  OFF  TRADE 

500g  VERNAID 
COTTON  WOOL 
1/2  PRICE 

FOR  FULL  PRICE  LISTS  CONTACT 

D.E.  Pharmaceuticals 


DERWENT  HOUSE,  PRUDHOE  STATION,  NORTHUMBERLAND  NE42  6NP 
TELEPHONE:  0661  835755  FAX:  0661  835839 


LIBRA  DISTRIBUTORS 

ON  OFFER 
GOOD  QUALITY  FILM 
AT  CHEAP  PRICES 

ORWO  100  Speed  24  Exp.  at  69p 
ORWO  100  Speed  36  Exp.  at  83p 

WHILE  STOCKS  LAST 
TEST  STRIPS  AVAILABLE  FOR 
SETTING  MACHINES 

FEEL  FREE  TO  CALL  FOR  A  COMPREHENSIVE  PRICE 
LIST.  IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 

TELEPHONE:  081-445  4164 
FAX:  08 1-445  1399 


?s?9  seowsw 

PHOTOGRAPHIC  WHOLESALERS 

PO  BOX  104  WESTBURY-ON  -fllVM  BRISTOL  BS9  4EN  GRtAi  BRirAI  N 
TELEPHONE  0272  629391    FAX  0272  621590  MOBILE  0831  228636 

LOWEST  UK  FILM  PRICES? 

senator  our  latest  list  ■  350  lines  Wth  year  film  is  long  dated  /European  packs 
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STOCK  FOR  SALE 


URGENT 


THIS  IS  AN 

FAX  MESSAGE 

message  :  Independent  Pharmacists 

subject:  Securing  the  best  deals,  the  best 
service  and  finding  the  supplier 
who  really  does  give  a 
Pharmaceutical  xxxx  about  the 
Independent. 


WARNING 

,t  could  be  very  costly  to  order  any  of  these  lines 
from  anywhere  else  before  you  check  our  once! 


Adalat  AR 


Adalat  Retard 


Azantac 

Becotide  Inhaler 


Prozac 
Renitec  5mg 


Sere  8mg 


Tagamet  400mg 


Allopurinol  300mg 


Amoxycillin  syrup  I25mg 
Atenolol  50mg 


Ibuprofen  400mg 


WIN  A  FAX 
MACHINE 

Think  of  the  benefits  to  your 
business  if  you  had  the  facility 
of  a  new,  high  quality 
Fax  Machine. 

Well  now  is  your  chance  to 
win  one! 

To  enter  our  prize  draw  you 
need  simply  order  Generics 
on  the  following  scale. 

Generic  order  value 
£250    I  entry  (+  2%  discount) 
£500   2  entries  (+  2.5%  discount) 
£750   3  entries  (+3%  discount) 

Please  quote  Ref.  PT8 

Remember,  you'll  be  quoted 
excellent  prices  even  before 
your  discount  so  you  simply 
cannot  lose! 

Final  Entry  Date  30/9/93 


PLEASE  CONTACT  US  IMMEDIATE: 
IF  THIS  MESSAGE  HAS  NOT  htiEt 
(More  ^ortantly,  contact  us  NOW  if  this  I  , 


ON  0800  21  29  62 
CLEARLY  RECEIVED  1 
1Sage  HAS  been  clearly  received.) 
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STOCK  FOR  SALE 


SUNGLASSES 


6urovharm^> 


CIMETIDINE 
400mg 
Exp.  07/94 
£3.45 

FREEPHONE 
0800  525381 


gjO  THREE  PEARS 
~  WHOLESALE 

Invite  you  to  our  large  refurbished 
perfume  department.  We  carry  very 

large  stocks  of  all  top  branded 
fragrances,  aftershaves,  cosmetics 
at  very  competitive  prices. 

Also  huge  stocks  of  clearance  middle 
market  branded  products. 

For  a  price  list  please  phone, 
fax  or  call. 

New  Stocks  arriving  daily. 


THREE  PEARS  WHOLESALE 
Unit  13,  Duddeston  Mill  T/Estate, 
Dutideston  Mill  Road, 

Saltley, 
Birmingham  B8  1AR. 
Telephone:  021-359  7948 
Fax:  021-359  8257 


y2  price  sale  SUNGLASSES  %  price  sale 

Top  quality  exclusive  designs  not  available  in  markets  or  any  other  cash  +  carry 
Direct  marketing  by  the  Importer  to  the  chemist  trade 


FINAL  CLEARANCE  SALE 

100  pairs  of  Sunglasses  All  inclusive 

100  Exclusive  Cases  <L_    %*Jk  ol  VAT.  Postage 

100  Mixed  Colour  Cords      JL»  &  Packing 

'Ticket  Retail  Prices  £14  99.  C17  99,  £19  99' 
Sunny  Specs,  Unit  F5.  Sklllion  Commercial  Centre, 
Lea  Valley  Trading  Estate,  Edmonton  N18  3BP 
Tel:  081-345  6359  Fax:  081-887  0836 


SUPPLIERS  WANTED 


WANTED  FRAGRANCE  SUPPLIERS 


Long  established  regional  wholesaler  supplying 
independent  pharmacies  requires  further  suppliers 
of  all  types  of  perfumes  and  aftershaves. 

Reply  in  strict  confidence  to: 

Box  No.  C&D  3454 


STOCK  WANTED 


EXCESS  DISPENSARY 
STOCK  REQUIRED 

Eldepryl,  Ossopan,  Tabs,  Sandimmun 
50mg,  Provera  200mg,  lOOmg, 
Ventolin  Nebules  2.5  mg/5mg, 
Pulmicort  Nebules  0.25mg/0.5mg 
Kabipen  16IU  refills. 


Chemist  &  Druggist  List  Price 
Less  30%  Paid 


Please  phone  081-882  1646 


WANTED 

Anais  Anais  30ml  and  50ml  sprays 

Lou  Lou  30ml  and  50ml  sprays 
Paris  and  Rive  Gauche  30ml  sprays 
Poison  and  Dune  30ml  sprays 
CHANEL,  CALVIN  KLEIN, 
ESTEE  LAUDER 
CASH  PAYMENT.  Collected  anywhere  UK. 
Tel:  081  752   1262  Fax:  081  579  7340 


WANTED 


Old  Chemist  Shop  fittings,  Bottles,  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 
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Busincsslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+POSTAGE  • 

100  Magnapen  (exp  7/93),  180  Suscard 
Buc  lmg  (exp  7/93),  80  Serenace  lOmg 
(exp  7/93).  Trade  less  25%  20x20mg 
Silastic  loam  dressings.  Tel:  06973 
21891. 

TRADE  LESS  50%  -  6  Allerite  lor  Vax.  16 
Nelsons  cream.  78  Nelsons  lahlets.  32 
Dylon  Micro  dye.  Tel:  0642  314251. 

TRADE  LESS  40%+POSTACE  -  12x10 
Hollister  Guardian  pouches  no.  4606,  17 
x  Hollister  Guardian  flanges  no.  4406. 
Tel:  0946  692978. 

BIOTROL  -  32-425  4x30,  32-440  2x30, 
32-845  1x30  £20+postage  per  box.  Tel: 
021-377  6042. 

TRADE  LESS  40%+VAT+POSTACE  ■  5  x 
Vials  Recormon  5000iu,  12  x  Zolran  <Sm^, 
3x  Monoparin,  3x10  Opsite  dressings,  1  x 
Bioclusive  10.2x12.7cm.  Tel:  091-373 
0255 

TRADE  LESS  30%+VAT  -  4x10  Wallace 
350  EMTY,  2x10  E350V,  3x10  TF500, 
1x10  TF500L,  7x10  IB2000C,  1x30  Bio- 
trol  Elite  32-825, 2x10  Regard  6145, 1x10 
Regard  6139.  Tel:  0778  .542252. 

TRADE  LESS  50%+VAT+POSTAGE  - 
4x28  Corwin  (exp  1/94).  Tel:  0279 
654172. 

TRADE  LESS  25%  -  9x10  Flemoxin  375 
(exp  6/95)  2  Tilade  mint  (exp  10/93).  Tel: 
OS] -202  6262. 

TRADE  LESS  50%+VAT+POSTAGE  - 

Simpla  Trident  bags  750ml  long  tube  x 
55,  Simpla  Trident  bags  350ml  short 
lube  x  30.  Dantrium  lOOmg  caps  x  140, 
Nitoman  tabs  x  131.  Tel:  0502  572603. 
TRADE  LESS  50%  -  Hollister  urostomy 
pouches  4x10  no.  1438.  Tel:  0422 
352749. 

TRADE  LESS  40%+VAT  -  Megace 
!    40mgx79,  Nozinan  25mgx409,  Mexitil 

50mgxl40,  Myambutol  400mgxll7,  Ori- 

meten  205mgxl76.  Fentazin  4mgxl00. 

Baycaron  25mgx85  plus  others.  Tel:  0443 

772183. 

TRADE  LESS  30%+VAT  -  30  Ubretid  2x56 

j  Sectral  200-9.  40x30  Stelazine  15mg, 
2x84  Persantin  25mg,  2x50  Ossopan,  28 
Corgaretic  80.  Tel:  0206  843130. 

TRADE  LESS  25%+VAT+POSTAGE  -  Ni- 
motop  30mg  (shortage)  80  tabs  (exp 
4/96).  Buspar  5mg  80  tabs  (11/94).  200 
Sudafed  SA.  300  Urispas,  80  +  Anquil  (exp 
6/94),  56  Gastrozepin  (exp  2/95).  Tel: 
0923  224391. 

TRADE  LESS  35%+VAT+POSTAGE  -  24 
x  Akineton  tabs  (exp  2/95),  89  x  Amytal 
lOOmg  (exp  11/95),  64  x  Anquil  0.25mg 
(exp  9/96),  32  x  Aldomet  250  (exp  10/93), 

|  89  Aldactone  lOOmg  (exp  11/93).  18 
Colestid  sachets  (exp  8/93),  Gestanin  tabs 

;    (exp  7/95)  and  others.  Tel:  081-684  1352. 

TRADE  LESS  35%+VAT+POSTAGE  - 
Hormonin  tabs  x  84  (exp  8/94),  40  x 

|  Hygroton  50  (exp  9/95),  (trade  less  50%  - 
150  Sorhid  Dinit  lOmg  tabs  x  131). 
100x150  Niazid  lOOmg  (exp  4/94).  40  x 

!  Betadine  lOmg  tabs  (exp  4/94),  and 
others.  Tel:  081-684  1352. 

TRADE  LESS  50%+VAT+POSTAGE  - 
17x10  Calcium  folinate  15mg  tabs  (exp 
10/93).  Tel:  0992  710749. 

TRADE  LESS  40%  -  loo  Floxapen  500mg. 
28  Hydergine  4.5mg,  60  Lurselle.  30 
Coloplast  6100.  20  Salt  Wafers  839001. 

I    60  Convatec  S816.  Tel:  092!!  772017. 

TRADE  LESS  50%+VAT+POSTAGE  -  4  x 
Hollister  3566  (15s).  2  x  Hollister  1433 


(10s).  Tel:  0202  395023. 
TRADE  LESS  50%+VAT+POSTAGE  -  10 

x  Serenace  amps  20mg/2ml,  2x75>j  Brasi 
vol  fine,  3  x  Haldol  amps  50mg,  3  x 
1  laldol  amps  lOOmg/ml,  Tel/lax:  021  -71 1 
5943. 

TRADE  LESS  50%+VAT  -  Neo-mercazole 
20  (exp  8/93)  x  84,  Oradexon  -  Oreanon 
2mg  (exp  8/93)  x  2oo.  indomethacin 
50mg  (exp  8/93)  x  180.  Tel:  0232  664096. 

TRADE  LESS  25%+POSTAGE  -  20x50 
Creon  2500  caps.  Tel:  0254  871563. 

3X100  HEXOPAL  -  500mg  (exp  3/97).  Tel: 
081-958  7137. 

TRADE  LESS  30%+POSTAGE  -  150 
Estracyt  140mg,  26  amps  Myocrisin 
lOmg,  92  caps  Achromycin  250mg.  400 
Brufen  sachets,  28  Pepcid  20mg,  82 
Aldactide  35mg  and  others.  Tel:  0689 
841251. 

TRADE  LESS  50%+VAT  -  130  Maxepa,  30 
Megace  160mg,  30  Nizoral  tabs,  50  Nol- 
vadex D  20mg,  25  Maerix,  58  Arythmol. 
Tel:  0532  648038. 

TRADE  LESS  30%  -  Sandostatin  5xl00mg 
lml  ampoules,  5x50mg  1ml  ampoules 
(exp  8/97).  Tel:  0533  359120. 

TRADE  LESS  30%+VAT+POSTAGE  - 
7x15ml  AT10  (exp  4/96).  Tel:  0757 
702351  or  fax  0757  210353. 

TRADE  LESS  60%+VAT+POSTAGE  - 
25x20  PI  Orap  4mg  tabs  (exp  9/9.'!).  Tel: 
0757  702351  or  fax  0757  210353. 

TRADE  LESS  25%+VAT+POSTAGE  -  Zo- 
fran  8mg  tabs  (exp  12/94).  Tel:  061-962 
4255. 

TRADE  LESS  40%+VAT+POSTAGE  - 

370  Revanil  200mg  tabs,  1  Suprefact 
nasal  spray.  Tel:  0986  872844. 

TRADE  LESS  30%  -  so  Provera  lOOmg 
(exp  10/93).  92  Loron  caps  (10/93).  Tel: 
0952  260  800. 

TRADE  LESS  50%+VAT  -  Pyopen 
IGxlOxlO.  Tel:  0376  328983. 

£>0+VAT+POSTAGE  -  6x12  Paracetamol 
suppos  2g  (exp  9/93).  Tel:  031-455  7073. 

TRADE  LESS  20%+VAT+POSTAGE  - 
Humegon  75iu  inj.  Tel:  071-620  0429. 

TRADE  LESS  30%+VAT  -  Bonefos 
400mgxl07,  Urisac  750ml  S/T  7665 
20x10.  Anexate  inj  x  3.  Tel:  0299  403034. 

100G  HIOXYL  -  24  Estracombi  TTS,  150G 
Anthranol  4%,  140  Aldactide  25mg,  .30 
Aldactone  50mg,  84  Antepar,  60  Lisko- 
num,  IOC,  Posalfilin.  Tel:  0232  324144. 

TRADE  LESS  30%  -  5x100  Peri  pre  wipes. 
Hollister  4x1438. 2x1468, 1x4203.  Hollis- 
ter 2  belts  7100.  Tel:  0843  862627. 

TRADE  LESS  40%+VAT+POSTAGE  - 
2x15  Cyclogest  200  pessaries,  470  Epa- 
nutin  25mg,  199  Ledermycin  caps 
150mg,  100  Baratol  tabs  25mg,  loo 
Grisovin  125mg.  Tel:  0742  343615. 

TRADE  LESS  30%+VAT+POSTAGE  - 
Asendis  100mgx72.  Asendis  150mgx85, 
Asendis  50mgxl00,  Dolobid  500mgxll5, 
Grisovin  500mgxl01,  Labetalol 
100mgx208,  Umver  180mgx56.  Tel:  031- 
229  3199. 

TRADE  LESS  30'><>  -  4x28  Cardura  lmg 
2x56  Naprosyn  EC  500mg.  10  x  Lyoloam 
A  10cm2, 300G  Calcium  Resonuim,  6x20 
Pulmicort  resp  0.52ml.  Tel:  0480  214355. 

TRADE  LESS  40%+VAT+POSTAGE  -2x5 
Insulin  pur-in  cart  mix  25/75  (exp  1 1/93). 
4x10  Convatec  S363  57mm.  1x10  Wal- 
lace bags  EM-TY.  90  Solvazmc  (exp 3/94). 
560  ml  Denol  (exp  10/94).  Tel:  0279 
422909. 

TRADE  LESS  30%+VAT  -  Sandimmun 
50ml  oral  solution.  Tel:  081-672  5843. 


TRADE  LESS  40%+ POSTAGE  -  Emla 

cream  30x5g.  Tel:  0272  672851. 
TRADE  LESS  50%+VAT+POSTAGE  - 

loo  x  Metopirone  250mg  caps,  20x60 

Adizem  60mg  tabs,  15ml  powder  Zithro- 

max.  Tel:  081-767  6005. 
TRADE  LESS  30%  -  15x100  Adizem  60mg, 

trade  less  40%  -  2x28  Nicotinell  20mg. 

Tel:  0622  882386. 
TRADE  LESS  35%+VAT  -  4x10  Netillin 

amps  15mg,  1x100  Megace  40mg,  5  x 

Vancocin  amps  (exp  10/93).  Tel:  081-778 

3506. 

TRADE  LESS  40%+VAT+POSTAGE  - 

3x30  Surgicare  system  2  S261.  Tel:  0865 
890587. 

TRADE  LESS  30%+VAT+POSTAGE  - 

169  Cordilox  Killing  (Exp  96).  300  Mado- 
par  250  (exp  94),  41  Migril  (exp  8/93).  100 
Paroven  (exp  95),  91  Zocor  20mg  150 
Ludiomil  (exp  95),  4  Naxogin  500  (exp 
9/93),  80  Tryptizol  75mg  (exp  9/93).  Tel: 
081-539  1922. 
TRADE  LESS  40%  -  50  Drogenil  250mg, 
300  Baratol  25mg,  3  Teoptic  2%  eye 
drops,  10  Zofran  8mg,  50  Hiprex  tabs. 
250  Alrheumat  filling  caps.  1BX  Hollister 
7213.  3  Nuelin  125mgx90,  870  Nozinan 
25mg.  Tel:  0705  581475 


FOR  SALE 


BMW  318i  (H)  -  Red.  three  doors,  electric- 
windows,  mirrors,  34,000  miles,  expen- 
sive alarm,  alloy  wheels,  S/R, £8,000  ono. 
Tel:  0332  298744. 

A  REG  CITROEN  2CV- 50.000  miles,  good 
runner,  excellent  condition,  must  he 
seen.  MOT  3/94.  Tel:  051-546  2294  work 
or  051-737  2168  home. 

PARK  LABELLING  SYSTEM  -  Includes 
Sharp  MZiSIIO  computer,  monitor,  prin- 
ter, programs,  manuals,  spare  disk  etc. 
£225  ono.  Tel:  0204  2828.3. 

HONDA  CRX  1.6  16V-  Silver  1990.  excel 
lent  condition,  full  service  history.  Tel: 
0245  264252. 

LATEST  PARK  PMR  LABELLING  SOFT- 
WARE -  £1,250,  best  offer  secures.  Tel: 
0474  533754. 


DISPENSING  ASSISTANTS 

DISPENSING/PHARMACY  SHOP  ASSIS- 
TANT -  Part  time  or  full  time  considered. 
London  SE4.  Tel:  081-092  2823. 

FELTHAM.  MIDDLESEX  -  Experienced 
dispenser  required  lor  busy  pharmacy, 
evenings  (6-10pm)  and/or  weekends.  Tel: 
081-751  1220. 

DISPENSER/COUNTER  ASSISTANT  - 
Required  in  small  pharmacy  Monday- 
Friday.  Tel:  081-965  6969. 


WANTED 


INTERPLAN  SYSTEM  80  -  Double  sided 
gondolas  (Olney  Brothers  Ltd).  Tel:  0380 
723804. 

PERIACTIN  SYRUP.  Tel:  0253  20774. 
STOREPLAN/SHOWRAX    FITTINGS  - 


I  Irgently  required  wall  units  .md  gondola 
units,  shelves  and  brackets,  can  collect. 
Tel:  0268  5651 1 1  (9  6pm) 
ZINAMIDE  TABLETS  500MG    I  Inn  ,,i 

more  urgently  required.  Tel:  071-387 
9585. 

DISPENSING  SCALES  -  To  weigh  up  to 
King  approx,  in  good  condition.  Tel: 
021  554  1670. 

KIRBY  OR  OTHER  MAKE  OF  TABLET 
COUNTER  -  Urgently  required  in  good 
working  order.  Tel:  07.34  572389. 

OUTDATED  OR  SHORT  DATED  FILMS  - 
Processahle  35mm  or  III!  colour  nega- 
tive or  slide  films  wanted  lor  cash  by 
return,  anything  considered.  Tel:  081- 
J27  1 154. 

ALBERTO  BALSAM  -  Thickening  lotion 
any  quantity.  Tel:  0252  23.289. 

KL8  COUNTER  -  In  good  working  order. 
Tel:  071-639  5911. 


Ei  )CUMS 

CLEVELAND  -  Premium  rales  lor  second 
pharmacist.  1/2  sessions  weekly,  days/ 
hours  very  flexible  for  long  term  arrange- 
ment, also  regular  Saturday  mornings. 
Tel:  0642  452777. 

IPSWICH  -  Part  time  pharmacist  required 
to  assist  manager  2-3  hours  per  day  in 
busy  dispensary  and  provide  lunchtime 
cover.  Tel:  0953  6068.36  latter  7pm). 

NORBIIRY,  SW16  -  Locum  required  for  3 
months  starting  Nov  Sth-Jan  22nd.  Tel: 
081-764  1321 

LONDON.  NWI  -  ho,  uin  i,  quired  loi  ri  gu 
lar  Saturdays.  Tel:  071-387  95X5. 

LONDON,  N16  -  Pharmacist  required  on  a 
regulai  basis,  long  term  basis  for  evening 
and  weekend  work.  Tel:  081-809  2249. 

SHEFFIELD  -  Locum  required  lor  2  weeks 
( Ictober  2- IS  inclusive.  Tel:  0742  554361 
or  0742  .351943  evenings. 


SITUATIONS  WANTED 

SURREY/SUSSEX  -  Within  reasonable  dis- 
tance of  Gatwick,  experienced  retail 
pharmacist  available  for  about  4  days 
from  Oct/Nov,  could  also  cover  those 
winter  holidays.  Tel:  0293,  521720. 

PORTSMOl  TH/SOUTH  VMPTON  -  Book 
ing  Nov  &  Dec.  odd  days  or  whole  weeks. 
Tel:  0794  68935. 

BURNLEY/BLACKBURN  &  SURROUND- 
ING AREA  -  Experienced  locum  seeks 
long  term  employment  commencing  Oc- 
tober. Tel:  0473  287366. 

EXPERIENCED  MATURE  LOCUM  -  Avail- 
able from  Sept  will  travel  if  suitable 
accommodation  provided.  Tel:  071-739 
4826. 


BUSINESSES  FOR  SALE 

MANCHESTER  -  Lease,  stock,  fixtures  and 
fittings  for  sale,  no  goodwill.  Tel:  061  303, 
1533  (evenings). 

FULHAM  -  Established  freehold  drugstore 
with  2  flats.  £200,000.  Tel:  071-  .385  0843. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist  & 
Druggist.  No  trade  advertisements  will  be  permitted.  Acceptance 
is  at  the  discretion  of  the  Publishers  and  depends  upon  space 
being  available.  Send  proposed  wording  to  "Business  Link" 
using  the  form  printed  in  a  previous  issue. 
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Aboutpeople 


Georgian 
chimney 
blocks  shop 
expansion 

Nigel  Scott,  the  owner  of  The 
Pharmacy  in  Watlington, 
Oxfordshire,  has  been  waiting 
since  last  October  to  begin 
expanding  his  pharmacy. 

A  Georgian  chimney  breast  in 
his  shop  has  been  holding  up  the 
process.  South  Oxfordshire 
District  Council's  conservation 
officer  opposed  Mr  Scott's 
request  to  knock  the  chimney 
down  when  his  case  was 
considered  in  July.  The  building 
is  listed  but  the  chimney  has  been 
out  of  sight  for  decades,  said  Mr 
Scott. 

With  the  backing  of  local 
district  councillor  Tim  Horton, 
the  planners  were  convinced  that 
they  must  see  the  building  for 
themselves  and,  after  a  meeting 
last  Wednesday,  voted  unanimously 
to  allow  the  proposals  through. 

Mr  Scott  said  he  is  pleased  the 
situation  has  been  resolved.  Work 
on  the  shop  will  begin  this  month. 

Galen  award 

The  Galen  Award  for  1993  has 
been  won  by  Julie  Goldie  for  a 
project  entitled  "From  conflict  to 
confluence;  developing  working 
relationships  between  CPs  and 
community  pharmacists." 

The  Linstead  fellowship  goes  to 
Wendy  E.  Harris  for  a  project 
entitled  "A  pilot  study  to  establish 
and  evaluate  a  model  scheme  for 
community  pharmacists  to 
participate  in  community  care 
assessment  and  referral." 


Lloyds  help  local  charity 


Allen  Lloyd  (left)  presents  the  cheque 
Bob  Boal,  the  race  organiser,  looks  on 

A  half-marathon  and  fun  run 
sponsored  by  Lloyds  Chemists 
has  helped  to  raise  £750  for  a 
local  resource  centre  for  disabled 
people  in  Atherstone. 

Allen  Lloyd,  chairman  of 
Lloyds,  presenting  the  cheque  to 
Rob  Wilson  of  the  Rowan  Centre, 
said:  "Sponsoring  local  activities 


for  £750  to  Rob  Wilson  (right)  as 

is  a  way  of  thanking  local  people 
for  their  support  over  the  years.  I 
hope  that  our  success  can  mean 
that  others  benefit,  too." 

The  Heart  of  England  Half 
Marathon  and  Fun  Run  held  in 
Atherstone  has  been  sponsored 
by  Lloyds  for  three  years  raising 
£2,000  for  The  Rowan  Centre. 


Ruth  Phillpott,  pharmacist  from  Richardson's  Chemist  in  Northampton, 
wins  a  Sega  Mega  Drive  from  Searle  after  entering  the  raffle  draw  at  the 
I  nichem  Trade  Show  in  July  at  Alton  Towers.  Kevin  Prince.  Searle's 
national  account  executive,  presents  Mrs  Phillpott  with  her  prize 


Appointments 


Ian  Mullen 

Community  pharmacist  Ian 
Mullen,  former  chairman  of  the 
Scottish  Pharmaceutical  General 
Council  and  current 
vice-chairman  of  the  Commons 
Services  Agency  for  the  NHS  in 
Scotland,  has  been  appointed 
chairman-designate  of  Falkirk 
Royal  Infirmary  NHS  Trust. 

Dr  Gill  Wade  has  been  promoted 
to  divisional  director  of  Produce 
Studies  Healthcare. 

Ethical  Holdings  have  appointed 
Dr  Andrew  Muddle  as  product 
development  manager. 

Dr  Rhiannon  Rowsell  has  been 
appointed  honorary  chairman  of 
the  British  Association  of 
Pharmaceutical  Physicians  for 
1993-95.  Dr  Brian  Gennery  will 
be  deputy  chairman. 


D931 


CONDOM^ 


Durex  are  celebrating  National  Condom  Week  and  their  60th  anniverasry 
with  a  shipment  of  vintagt  Bishops  of  Condom  armagnac  labelled  with  the 
Durex  logo.  Arnaud  Papelorey,  owner  of  the  armagnac,  hands  over  a  1933 
bottle  to  marketing  manager  Penny  Venters 


Join  the  IBM  treasure  hunt 


The  search  is  on  to  find  teams  of 
four  people  to  join  the  retail 
category  of  the  IBM  High  Street 
Challenge  and  raise  money  for  a 
local  charity  of  their  choice.  The 
event  is  part  of  the  Great  British 
Treasure  Hunt. 

Teams  will  be  asked  to  make  a 
corporate  donation  of  £200  to  the 
Treasure  Hunt.  In  return  they 
will  receive  1,000  multicoloured 
novelty  parrots  to  give  away  for 
donations. 

A  target  of  £1,000  is  set  for 
each  team  to  raise  either  through 


donations  or  other  fund-raising 
activities.  They  can  then  join  the 
Great  British  Treasure  Hunt  on 
September  1 1  in  London  and 
Birmingham,  which  will  involve 
running  around  the  cities 
following  clues,  collecting 
objects  and  performing  bizarre 
stunts,  say  the  sponsors. 

An  open  air  party  at  London 
Docklands  will  conclude  the  day. 

For  entry  details  contact:  The 
Treasure  Hunt  Trust,  9 
Southampton  Place,  London 
WClA2EA(tel:  071-404  1717). 
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Prescribed  annually  for 
a  healthy  business... 


12  -13  SEPTEMBER,  WEMBLEY  EXHIBITION  CENTRE,  LONDON 

Chemex  -  your  opportunity  to  meet. . . 


'harmaccuticals 

•  Cooper.  James 

•  Grafton  International 

•  Linden  Leisure  Lid 

•  Pharmadass  Lid 

•  Starion  Cosmetics  Lid 

•  Cosmetics  Inlernatinnal  Group 

•  Grelag  Lid 

•  Lothian  Herbs 

•  Phillips 

•  Sierwin  Meilieiues 

woods  International 

•  Cow  &  Gale 

•  H  +  H  Systems 

•  MacDonald  &  Taylor 

•  Pine  wood  Healthcare 

•  Surgi  Chem 

Berk 

•  CPPE  Pharmacy  Department 

•  Hadley  Hull  Computing  Ltd 

•MAM  (UK)  Lid 

•  Pi/az/  Spoil  International 

•  Swaddlcrs 

sh  Prixlucls  Lid 

•  Crookcs  Healthcare 

•  Hardware  Maintenance  Services 

•  Mavalu 

•  Point  of  Sale  Centre 

•  Swains  Iniernational 

is  International 

•  Danielle 

•  Health  Ftxxt  Business 

■  Mayfair  Cosmetics 

•  Pollers  (Herbal  Supplies)  Ltd 

•  Syslemec  (Showcases  &  Counters) 

ss 

•  Davina  Health  &  Fitness 

•  Health  Perception 

•  Medela  AG 

•  Preeisu  Balances 

•  TDK 

•'lower  Remedies 

•  DDS  Shoplilters 

•  HeaUhcrufis  Lid 

•  Medieliie  pic 

•  Pretty  Polly  -  Elhco 

•  The  Gnx'cr 

y  rinlerprisc 

•  Designer  Alternatives 

•  Heallhczc 

•  Menlholalum 

•  Proprietary  Articles  Trade  Ass. 

•  Thermos  Lid 

eind  UK 

•  Direct  Perception 

•HcallhilifcLld 

•  Meridiam 

•  Quesl  Consumer  Producls 

•  Three  Spires  Pharmaceulicals 

y1  Counter 

•  DMC  Creative  World 

•  Heallhslyle  Ltd 

•  Miles  Group 

-  Ragolds 

•Thursday  Plantation 

:ks  of  Maylair 

•  Doncasler  Pharmaceuticals 

•  Heniies 

•  Milupa  Lid 

• 'Ready spex  Lid 

•  Tiniest*! 

thecpls  Lid 

•  porting  Kmdersley 

•  Honeyrose  PrixUicis 

•  Monitor  Dosage  Systems 

•  Reckin  &  Coleman 

•  'I'isserand  -  Aromalhcrap) 

Nulurulle 

•  Duracell 

•  Hospital  Melalcralt 

•  Morphy  Richards 

•  Remington 

Products  Ltd 

•'Buglet  Industry  Ltd 

•IPMI 

•  Napp  Laboratories 

•  Rhone  Polenc  Rorer 

•  Topps  Ireland 

ursi  Healihlood  Supplies  Lid 

•  lirnest  Jackson 

•  Juckel  International 

•  National  Pharmaceutical  Association 

•  Rimmel  Iniernational  Lid 

•  Torhel  Laboratories 

UK) 

•  Eucaderm 

•  Jerome  Russell  Cosmetics 

•NCVQ 

•  Rolas  Distributors 

•Traveller 

ma  Health  Producls 

•  Eurochem 

•  Jenks  Group 

•  Nelson.  A  &  Co 

•  Rosedcw 

•  Tropicana  World 

Health -DrValnel's' 

•  Europhanii 

•  Jones  Packaging 

•  Nelson  &  Russell 

•  RPR  Family  Health 

•  Vilabioiics 

Iherapy 

•  Furmitulia  Carlo  Erha 

•  Just  Condoms  -  Jilli  Condoms  - 

•  New  Zealand  Natural  Fixxl  Company 

•  Seclo  Co 

•  Vilalograph 

el  Pharmacy  Systems  Ltd 

•  Fay  lile  Signs 

Si  me  Health 

•  N  org  inc  Lid 

•  Sensormatic 

•  Wassen 

ell  Pharmaceuticals  Lid 

•  FDD  International 

•  Kabi  Pharmacia 

•Noriisu(UK)Ltd 

•  Scion  Healthcare 

•  Weider  The  Total  Fitness  Company 

si  &  Druggist 

•  Ferraris  Medical 

•  Kent  Cosmetics  Lid 

•  Opal  Crafls 

•  Shardan 

•  Weleda(UK) 

Inc 

•  Foiostop  Express 

•  Kenwood 

•  P  1  Software 

•  Shirley  Price  Aromatherapy 

•  Wellcome  F'oundalion 

icigy  Pharmaceuticals 

•  Fragrant  Memories  Lid 

•  Kirby  Devon 

•  Panasonic 

•  Sidney  Street  Shoplitling 

•  Wilkinson  Sword  Lid 

•Fuji  Photo  Film  (UK)  Ltd 

•  Kitly  Lilllc  Group  pic 

•  Parfums  le  Bosci| 

-Sime  Health  (UK) 

•  William  Freeman  &  Co  Lid 

■ision 

•GB  Kent  Ltd 

-  Kodak 

•  Pharma  Nord  UK 

•  Srmpkin  A  L&  Co  Ltd 

•  Windsor  Healthcare  Lid 

hi  Creations  Lid 

•  Gap  Research  Co  Lid 

•  Konica  UK  Ltd 

•  Pharmaceutical  Journal/ 

•  Simple  Software 

•  Yardley  Lenlheric  Group 

ut  Clarke  international 

•  George  MS 

•  Lugup  Pharmaceuticals 

Royal  Pharmaceutical  Soc. 

•  Sorboihanc  UK 

•  Zaf 

lion  2000 

•  Goldshtcid  Pharmaceuticals 

•  Laugh  ton  &  Sons  Ltd 

•  Phannacy  Today 

•  Spectrum  Consumer  Products 

•  Zeneca  Pharma 

ta 

•  G  R  Lane  Health  Prixlucls 

*  Companies  represented  at  Chemex  as  of  l/fi/93 

New  for  Chemex  '93  -free  parking  for  over  6000  cars 


CHEMEX 

EXHIBITION 


12  -13  SEPTEMBER  1993 
WEMBLEY  EXHIBITION 
CENTRE  •  WEMBLEY 
LONDON 


Please  send  me 
Name  


free  tickets  for  Chemex. 


Company 
Address^ 


Postcode 


Please  send  me  further  information  about  exhibiting  at  Chemex  '93. 


Please  complete  this  form  and  return  to:  Chemex,  MGB  Exhibitions  Ltd,  Marlowe 

House,  109  Station  Road,  Sidcup,  Kent,  DA15  7ET.  Tel:  081-302  7215  Fax:  081-302  7205 


Sponsored  by 

CHEMET& 
DRUGGIST 


RAINBOW!^ 
^^^^^ 


GOLD  <V; 


SPERM  ICf  DALLY 
LUBRICATED 
NATURAL  CONDOMS 


Cy4  our  golden  opportunity  to  increase  your  share  of  the  profits  from  the  growth 
of  condom  sales. 

Set  to  cause  a  storm  in  the  UK,  Jiffi  Rainbow  Condoms  are  just  one  of  a 
new  range  from  Sime  Health  (UK)  Limited.  With  the  guaranteed  safety  and  security 
of  the  British  Standard  KITEMARK  and  backed  by  the  resources  of  the  Sime  Darby 
group  it  at  last  provides  UK  retailers  with  a  real  choice. 

Jiffi  Rainbow  comes  in  nine  exciting  colours,  Jiffi  Flavours  and  Cocktails 
are  available  in  anything  from  Strawberry  and  Banana  to  Pina  Colada  and 
Chocolate  Cocktail. 

With  Jiffi  Classic  and  Jiffi  Gold  to  complete  the  range,  make  sure  you  get 
more  than  your  fair  share  of  the  pot  and  see  the  colour  of  your  customer's  money, 
stock  up  on  the  Jiffi  De  Luxe  condom  range. 


Protection  for  a  new  generation 

For  further  information  please  contact  Sime  Health  (UK)  Ltd.  Tel:  071  403  1234  Fax:  071  403  6036 

or  Just  Condoms  Tel:  081  677  3977 
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